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Pickup aSonyEDBeta and get better 


It's the kind of definition that gets second looks 
from everybody 

The kind you've always wanted. 

Because the Sony ED Beta™ VCR format (E for 
extended, D for definition) produces a picture of 
incredible clarity 

A picture that could only result by shifting from 
5.6 MHz to an astounding 9.3 MHz in the luminance 
carrier signal. A signal-to-noise ratio improved by 
3 db over SuperBetaf And an eye-opening 500 lines 
of horizontal resolution. 

Making it a picture unsurpassed for home off-air 
recording. Vivid, lifelike and highly detailed. Like 
you're used to seeing in a broadcast booth. 

Besides improving what you see, the ED Beta 
VCR improves what you hear. With Beta Hi-Fi^ 
sound. A dynamic range of more than 90 db. And a 
frequency response of 20 to 20,000 KHz. 

What's more, to insure what you record has the 
best possible video and audio, ED Beta uses our 
metal particle tape. Which allows for extremely 
high-density recording. 

In short, ED Beta is a format best appreciated 
by those of you with a very well-developed sense 
of video. 

The machine made for home workouts. 

Everything we mentioned above and more is 
packed into the Sony EDV-9500 ED Betamax* 
Professional Editing VCR. 

It has our exclusive tape stabilizer system, so 
time-base error can be reduced significantly 

And editing features unavailable for home use 
until now. Like pre-roll editing accurate to within 



SONY 


± 3 frames. An 8-segment programmable assem¬ 
ble edit with random sequence capability And a 
direct Jog/Shuttle dial with digital freeze-frame for 
jogging the tape while in play 

We've also included dual Flying Erase™ heads. 
An on-screen linear time & frame counter. 2 S Video 
inputs and outputs. And 2 sets of Video/Audio in¬ 
puts and outputs for easier editing and use with any 
camcorder . 

There's only one format like ED Beta. Which 
means there's only one machine like the EDV-9500 
ED Beta VCR. 

And only one place you'll find it. Call 1-201-930- 
7669 for the name of the authorized ED Beta dealer 
nearest you, or fax us at 1-201-573-8608 and we'll 
send you the brochure. 

Ask for the Sony ED Beta. The Va" VCR with 
muscles. B3 b^ 
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TV picture simulated. 






definition instantly. 


THE ONE AND ONLY. 








FEATURES 



PRO VIDEO: POWER TRIPS 

Introducing a special section on choosing advanced camcorders and VCRs. 

By Peter Utz 

46 



PRO VIDEO: SHOOTING STARS 

High-resolution camcorders and cameras can turn a hobby into a passion— 
and maybe a career. By James Caruso and Mavis Arthur 

50 



PRO VIDEO: DECKS THAT MEAN BUSINESS 

Some VCRs are more equal than others; coming to grips with the rugged 
worid of industrial machines. By Michaei Heiss 

56 



SUPER SHOOTOUT 

In our seventh “Eyes-On” comparison, we rate the picture quality of eight 
top Super VHS decks in S-VHS and VHS modes. By Mark Fleischmann 

59 



TV CELEBRATES ITS FIRST 50 YEARS 

The Smithsonian Institution mounts a major exhibit honoring haif a century of television. 

By Frank Lovece 

66 


PROGRAMMING 





REVIEWS 

Coming to America, The Magic Christian, Midnight Run, Crossing Delancey, 

Big Business, Mystic Pizza, “Crocodiie” Dundee II, Clean and Sober, Eight Men Out, more 

73 



KIDVID / New tape roundup 

77 



DIRECTORY / The latest releases on tape and disc 

78 


VIDEOTESTS 




DEPARTMENTS 

SONY EDV-7500 EXTENDED DEFINITION BETA VCR, 

Sony CCD-V99 Hi8 camcorder, Proton 31-inch monitor/receiver, 

JVC Video/S-Video switcher. By Berger-Braithwaite Labs 

26 

Cover: 

Step up to the world of 
pro-quality gear. Shown 


CHANNEL ONE / Captain Video at 50 

6 

BV-1000 S-VHS VCR, 


FEEDBACK / Letters from readers 

8 

JVC’s BR-S810U 


LATE NEWS / Duai-deck VCR, Nielsen video ratings. Cowboy footwork 

12 

S-VHS VCR and 


GAZETTE / Jodie Foster, Frank Zappa, the brain of a couch potato, 

movie soundtracks and more 

14 

Sony’s EDV-55 ED 

Beta camcorder. Photo¬ 
graph by Vittorio Sartor. 


NEW PRODUCTS / Canon and Ricoh Hi8 camcorders, Yamaha CD-video piayer 

20 


Q&A / Technical queries answered 

36 

Video Magazine 

Volume XIII 


OFF THE AIR / Whittie while you learn 

122 

Number 2 


4 VIDEO 










































Before you buy aTV look around. 

Toshiba's new 27" color TV is designed from an unusual point of view. , 

All of them No matter how you look at it, it's an unbelievably advanced TV. It has 

svstem with a sub-woofer and Carver Sonic Holography®, for sound that puts you right in the middle of the 
action 520 lines of horizontal resolution. Super VHS, dual RF and full A/V connections^ Full on-screen ^i^splays. 
181 channel cable compatibility. Toshiba's FST®tube. And to back it up, a 30-month limited warranty, one of 
the longest in the business. In TouchjwiA Tm^ow 

And if all that sounds like the kind of television that belongs up on TO S HI BA 

a pedestal, don't worry. 82 Totowa Road, Wayne, NJ 07470 

We've already done it for you. 

enr aHHitinnai information, circle No. 2 on Reader Service Card. 
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Rocked a Nation. 
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AVAILABLE ON 
VIDEOCASSETTE: 

APRIL 27 

OrUOn* 


c 

HAI 

WE 

10 

NE 

Captain 

Video at 50 


Anniversaries, especially “golden” ones, are perfect occasions for parties, proc¬ 
lamations, exhibitions and taking stock. So at this time of unprecedented 
challenge and change in the technology of television, it is fitting that the Elec¬ 
tronic Industries Association has chosen 1989 as the “official” 50th anniversary 
of television in the United States. Although scientists first began to explore TV 
technology more than 100 years ago, 1989 commemorates the first news event 
covered by TV and the start of regular broadcasting in the U.S., both of which 
occurred at the RCA pavilion at the 1939 World’s Fair. Described by EIA Vice 
President Tom Friel as a celebration of “the profound impact TV has had on 
this nation,” the anniversary should “heighten the public’s awareness and ap¬ 
preciation of television and the central role it plays in our lives.” 

The celebration began in April with the dedication of a commemorative 
plaque at the Queens Museum in New York City, site of the 1939 fair. The an¬ 
niversary’s highlight, however, is a yearlong exhibition entitled “American 
Television from the Fair to the Family, 1939-1989” at the Smithsonian’s Nation¬ 
al Museum of American History in Washington, D.C. Drawing on its own 
resources and private collections around the country, the Smithsonian has as¬ 
sembled an eye-popping array of antique TVs and equipment, artifacts, toys, 
advertisements and segments from pioneering programs. It’s a real nostalgia 
trip: remember Lone Ranger lunchboxes? color wheels? decoder rings? The ex¬ 
hibition’s a must for anyone who savors America’s most popular pastime. (See 
“TV Celebrates Its First 50 Years” in this issue for Video Magazine’s own look at 
TV’s past.) 

We only regret the exhibition does not also display any of the new ap¬ 
proaches to high-definition TV now being developed. Such a gallery would 
have given the public an ideal chance to examine TV’s future side by side with 
its past and present, in addition to bringing home the improvements in TV 
that are on the way. Ultimately, the American people will decide whether any 
new system is good enough to justify its extra cost. If we are to buy into 
HDTV, we must be able to see new systems, properly displayed, and learn to 
appreciate their advances. In this sense, TV’s golden anniversary is a golden 
opportunity missed. 

Elsewhere in this issue, we bring you the first Eyes-On performance evalua¬ 
tion of Super VHS VCRs. In “Super Shootout” we not only compare eight top 
S-VHS VCRs to each other in S-VHS mode but to a top VHS deck in VHS 
mode. The results should surprise you. 

Finally, our cover story, “Power Trips,” offers another first: an unprece¬ 
dented special section devoted to professional video gear suitable for advanced 
consumers. As the distance diminishes between high-end consumer and low- 
end industrial/professional equipment we believe videographers should have ac¬ 
cess to information about the best gear they can buy or rent (and pro products 
are not always easy for consumers to find). But we’d like your feedback. Would 
readers like to see more coverage of pro gear, or is this beyond the reach of 
your interests? We look forward to hearing from you. 
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lot Available In Beta CBS VIDEO CLUB 14i 



What a sale! Now you can own any six 
movies here for just 890 each (plus ship¬ 
ping/handling) with membership in the 
CBS Video Club. Choose from the best, 
too. Bull Durham, Die Hard and more! 
And you can even get 2 more movies at a 
saving of $65 each (see Advance Selection 
box in the coupon). 

There’s no membership fee for 
joining, nor do you have to buy a lot of 
movies. Just six more within the next 
three years. And you’ll have no problem in 
finding six movies you want, because our 
library holds over 2,500 titles; from the 
very newest releases to classical favor¬ 
ites. Our regular Club prices currently 
range from $79.95 to $29.95, plus ship¬ 
ping and handling; and we also offer a 
selection of lower-priced videocassettes, 
down to $14.95. Your only membership 
obligation is to buy six movies in three 
years for as little as $29.95 each-and you 
may cancel membership anytime after 

How the club operates: about every 
four weeks (up to 13 times a year) we send 
you our CBS Video Club Magazine, 
reviewing our Director’s Selection, plus 
many alternate movies. And up to four 
times a year, you may also receive offers 
of Special Selections, usually at a discount 


off regdar Club prices, for a total of up to 
17 buying opportunities. 

Choose only the movies you want: 
if you want the Director's Selection, don’t 
do a thing-it’ll arrive automatically. If 
you'd prefer an alternate movie, or none at 
all, just mail the card always provided by 
the date specified. You’ll always have two 
full weeks to decide. (If you ever receive a 
tape before having had two weeks to 
decide, just send it back at our expense.) 

Half-Price Bonus Plan: after fulfill¬ 
ing your membership obligation, you’ll 
automatically become eligible for our Half- 
Price Bonus Plan. With each movie you 
buy at regular Club prices, the plan cur¬ 
rently allows you to take another movie of 
equal value or less at 50% off. 

10-Day Risk-Free Trial: join today 
and we’ll send your introductory movies, 
along with more details on how the Club 
works. If for any reason you’re not satis¬ 
fied, return everything within 10 days for 
a full, prompt refund and no further 
obligation. 

For fastest service: use your credit 
card and our toll-free number to order. 
Just call 24-hours a day: 

1-800-CBS-4804 
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Hold that tune 

“Tune Up Your VCR” (Feb. ’89) made 
so much sense that I followed your ad- 
vice and redid my entire rat’s nest of ca¬ 
bles and splitters. First, I transferred the 
whole thing to paper as a schematic. It 
enabled me to see where I could make 
do with fewer splitters and cables. It also 
helped me focus on questions like the 
following: 

What is the strength of the incom¬ 
ing signal over the cable? What should 
it be? Once I determine incoming signal 
strength, should I try to maintain it by 
boosting a decline and amplifying it pri¬ 
or to the splitter, thereby arbitrarily 
boosting everything coming off the split¬ 
ter as output? Or should I boost each leg 
off the splitter individually? Does it 
make sense to boost the incoming cable 
signal prior to feeding it into the first 
splitter? Or would this just amplify defi¬ 
ciencies in the signal? 

Sam Schreibman 
Tampa, Fla. 

In “Tune Up Your VCR,” Gordon Mc- 
Comb states that gold is the best con¬ 
ductor of electricity. All the textbooks 
I’ve ever read say silver is the best con¬ 
ductor, and (if I remember correctly) 
copper is second and gold is third. The 
advantage of gold is that it doesn’t cor¬ 
rode. Another advantage is that it looks 
pretty, influencing customers to shell 
out more money. I think the high price 
of gold-plated connectors has more to 
do with the extra profits they enable 
manufacturers to earn, because the 
quantity of gold used is very small. The 
conductivity of this plating is of little 
consequence, since it’s very thin. 

Robert D. Smith 
Swisher, Iowa 


Global village 

In “East Meets West Via Cams Across 
the Sea” (Sept. ’87), you described a 
U.S.-Japanese school “videospondence” 
program. I’m happy to report that, be¬ 
cause of your article, the Cetronia Ele- 
mentary School in Allentown, 
Pennsylvania has operated a similar pro¬ 
gram for over a year. Our sister school is 



the Shinjo Elementary School in Kanag- 
awa, Japan. Every month students ex¬ 
change videotapes depicting life at each 
school and in each country. We also 
plan to have the Japanese school princi¬ 
pal visit our school, and we’ve talked 
about a student exchange program. 
Thank you for publishing an article that j 
helped foster the creative talents of 
young people and greater international j 
understanding. Charles A. Klein Jr. | 
Principal, Cetronia Elementary School 
Allentown, Penn. 


Tape repair times three 

In “Q&A” (March ’89) Roderick Wood¬ 
cock states he knows of only one tape 
repair company. Our company, Ameri¬ 
can Video Transfer, Inc., has been re¬ 
pairing defective videocassettes since 
1982 for almost 1,000 video chains, fran¬ 
chises, supermarkets, pharmacies and 
"mom and pop” stores on the East 
Coast. We also do mail order repairs for 
individuals across the country. 

Michael R. Bartfeld 
President, American Video Transfer 
Brooklyn, N.Y. 
continued on page 10 
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Come in for a demonstration and turn your TV into 
home stereo theater today! 


The VCR That Turns Your TV 
into a Home Stereo Theater 


America’s premier brand of home electronics presents 
the VCR with a stereo amplifier and MTS stereo tuner, 
both built-in. Realistic Model 44 lets you watch, record 
and playback stereo-TV broadcasts and enjoy sensa¬ 
tional VHS Hi-Fi stereo sound on prerecorded tapes. 
Wireless remote and on-screen prompts make it simple 
to program the 6-event daily/weekly timer to record all 
those shows you’ve been missing. Buy your Model 44 
along with a pair of our Minimus®-? die-cast speakers 
and save $69.85! A regular $699.85 value for only $630. 


Exclusively at 

Radio/haelf 

The Technology Store'” 


DIVISION OF TANDY CORPORATION 
applies at participating Radio Shack st( 

FREE 184-Page Radio Shack Catalog! Write Dept. 493, 300 One Tandy Center, Fort Worth, TX 76102 


For additional Information, circle 









A PERFECT 
PICTURE 
IN THIRTY 
SECONDS? 



TV Hine-lip Is The New Home Video 
That Shows You How! 


Have you ever suspected you're not get¬ 
ting all the picture you paid for? Have you 
ever been frustrated trying to get your 
color just right? Do you have a friend or 
relative who’s intimidated by "all those 
knobs” and has had to settle for a lousy 
picture? TV TUNE-UP is for you. 

HOW DOES IT WORK? 

Pop TV TUNE-UP into your VCR. The on- 
camera host shows you how to locate 
the appropriate controls and takes you 
step by step through the picture tuning 
process. 

IT’S EASY. 

No tools or special skills are required. 
You don't have to open the back of the 
set or consult a manual translated from 
techno-Japanese. The instructions are 
clear and accessible to the casual 


viewer yet comprehensive enough for 
the video perfectionist. Broadcast engi¬ 
neers useTV TUNE-UP to fine tune their 
equipment at home. So do their grand¬ 
mothers. We’ve even included a special 
audio section for viewers who want to 
get the best from their stereo monitors. 
FINE TUNE ANY TV. 

After watching TV TUNE-UP and follow¬ 
ing along with your controls, you will 
master the picture tuning process. With 
a little practice, you’ll be able to achieve 
the best possible picture on any colorTV 
in about thirty seconds. Of course, we 
can’t promise an image better than your 
TV set can deliver, but you may be 
delighted to find your set is capable of a 
better picture than you thought. Learning 
to tune the color is like learning to ride a 
bicycle-once you "get it," you can do it 


any time, anywhere.TVTUNE-UP teaches 
you a valuable skill. You will never have 
to put up with an inferior picture again. 

You’ve probably Invested a small 
fortune In your video system. Now 
invest a little time wIthTVTUNE-UP 
and get It right. 

TV TUNE-UP 
Only $19.95 

To order Call 1 - 800 - 243-2688 

Visa, MasterCard. 

(Add $2.00 postage & handling. 

CA residents add 6.5°/o sales tax) 

TV TUNE-UP, Dept. C,PO Box 93547, 
Los Angeles, CA 90093-0547 


FEEDBACK 

continued from page 8 
At Video Taping Service, we repair 
tapes for rental stores on the East Coast. 
We splice and clean tapes and replace 
reels, windows, shells, lids, springs, etc. 
Occasionally a tape will snap in a re- 
winder at the reel or leader tape joining 
a splice. These are repairable and usu¬ 
ally do not break again. One thing we 
want to warn people against, however, is 
using regular cellophane tape for splic¬ 
ing. This can expose VCR heads to ad¬ 
hesive, necessitating a costly repair. 

Stephanie Shapiro 
Video Taping Service 
Northfield, N.J. 


Sing it again, Bing 

In your review of Singin’ in the Rain 
(March ’89) on LaserDisc, you incor¬ 
rectly state that the disc’s supplemen¬ 
tary program portrays Bing Crosby 
singing “You Were Meant for Me” to 
Sterling Holloway in Broadway Melody 
of 1929. Although the song was intro¬ 
duced in that film, neither star was in it. 
The scene was actually from MGM’s 
Going Hollywood (1933), and Crosby was 
singing “Beautiful Girl,” a song recyled 
in Singin’ in the Rain. Barry Rivadue 
Wantagh, N.Y. 


I Sharing secrets 

“Secrets of the Universals” (Feb. ’89) 

I neglected to mention CORE, a remote 
i control made by CL-9. CORE is actually 
a microcomputer with 36k memory 
powered by two custom micro¬ 
processors. With only 20 buttons, 

CORE can store up to 259 programs. 

Each can range from a single infrared 
pulse up to 62 key presses to create a 
' powerful sequence of commands. 

CORE can do things like turn on a 
cable box and tape a movie, change the 
channel on the cable box and tape a dif- ' 

ferent show, turn the cable box off, re- 1 

wind the tape and turn off the VCR- 
unattended. It even has a power booster 
that lets me control a stereo from my pa¬ 
tio, about 60 feet away from my house. 

Jerry Boncek ' 

Fairfield, Conn. 

Editor's Note: CORE is so sophisticated 
that it bebngs in a class by itself and, ac¬ 
cording to a CL-9 spokesman, it is now be¬ 
ing sold only to manufacturers. 


[ For the record \ 

' The correct price for Supervision’s Su- 
: per Micro Script (“Home Editing Comes | 
I of Age,” Mar. ’89) is $350, not $295. ■ | 
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The Inventors OF VHS Bring You 
The Future Today. JVC Super VHS. 


VHS is the format we invented some 12 years 
ago. With over 200 million VHS VCRs shipped to 
date, it forms the foundation of the video revolution. 
That’s why we’re bringing you Super VHS. It’s the 
next great step forward. It’s taking VHS into the 
age of high-quality pictures. 

Super VHS has everything the VHS machines 
you’ve come to know and love have, plus. A Super 
VHS unit is a VHS unit, so you can record and play 
back using either system as you choose. When you 
choose Super VHS, you get the clearest, most 
vibrant picture you’ve ever seen. A picture that blows 


away anything available from a conventional system. 

For truly portable Super VHS, look for the 
JVC GR-S77U VideoMovie. It’s the successor to 
our first compact S-VHS unit, the VideoMovie that 
won resounding praise from industry experts. With 
the GR-S77U, you get Super VHS and VHS, 8x 
2-speed power zooming, 4-Page Digital Super¬ 
impose, and much, much more. 

A picture that’s out of this world. A system 
that’s here to stay. The features you’ve always 
dreamed of. JVC Super VHS is everything you’ve 
ever wanted from video. It’s the future today. 



^^SuperVHS 

WD(^(i@Mi]vie 

s ivnsra 

GR-S77u:s:ss;t“™ 






A VIDEO STANDARD 



Now you can calibrate and align 
the viewing and listening environ¬ 
ment of any Audio/Video system — 
without the $10,000 or more in 
equipment previously required to 
do it right. 

This interactive video disc includes 
extensive video test patterns to cali¬ 
brate ail monitors, televisions and 
video projectors. Audio test tones 
and signals let you set up stereo 
and surround sound correctly. 
Clear and thorough onscreen and 
written instructions are included 
along with a reference blue filter. 
When you have optimized your 
system, you can use and enjoy the 
superb audio and video demon¬ 
stration sections also on the disc! 

This Joe Kane video production 
will let you create a truly Profes¬ 
sional Quality System. 

LD-101 "A Video Standard" from 



REFERENCE RECORDINGS 

Box 77225X, San Francisco, CA 94107 

( 415 ) 355-1892 

Now available at your local dealer or fac¬ 
tory direct for only $59.99 (visa/mc/check) 
postpaid. Free catalogue. Dealer inquiries 
invited. 
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LATE NEWS 


Dual deck debut due 

Go-Video’s struggle to market a VCR 
with two VHS tape decks is about to pay 
off. Samsung, formerly one of Go-Vid¬ 
eo’s opponents, is planning to manufac¬ 
ture two versions of Go-Video’s dual¬ 
deck VCR-2. Both will be priced under 
$1,000. Go-Video will sell the first mod¬ 
el, due out before Christmas, 
while Samsung may market the 
under its own name (a decision i 
pending at press time). Go-Video is also 
planning a third version, with advanced 
editing features. All VCR-2 models will 
include circuits to prevent illegal dub¬ 
bing. 

Go-Video’s initial effort to sell a 
dual-deck VCR met with immediate op¬ 
position from VCR manufacturers and 
movie studios. Although its decision to 
include anticopy circuitry placated the 
movie studios, Go-Video is still engaged 
in an antitrust suit against several major 
VCR makers. Ironically, Samsung’s own 
attempt in 1986 to sell a dual-deck 
VHS/8mm VCR was stymied by the 
same opposition it now appears to be 
helping Go-Video overcome. 



Fancy footwork 

The Dallas Cowboys will have an extra 
training aid in the locker room next sea¬ 
son: a toe-powered remote control for 
their VCRs. Cowboy video director 
Robert Friedman recently won a patent 
for the foot control, which is designed to 
let coaches replay key game moments 
while leaving their hands free to draw 
play patterns on a blackboard. 


Nielsen’s new ratings 

Nielsen Media Research, long iden¬ 
tified with TV program ratings, is 
launching a full-scale video rating sys¬ 
tem. The company has given people me¬ 
ters to a national sample of 2,500 homes 
with VCRs and expects the system to be 
running full throttle by September. It 
plans to mine the new data for hard fig¬ 
ures about which ads on cassette viewers 
zap and which ones they watch, as well 
as for a multitude of other insights into 
the viewing and buying habits of video 


Gunning for Numbers: Young Guns may usher in an 
era of Nielsen ratings for pre-recorded tapes. 

buffs. If the system wins credibility, it 
will help shape how films on tape are 
promoted and almost certainly encour¬ 
age more advertising on cassettes. How¬ 
ever, a tape can only be rated if its 
distributor codes it in a way Nielsen’s 
people meters can decipher. Vestron’s 
Young Guns is the first film to carry such 
coding. 


Fast scans 

Adaptive Decks: VCR makers will 
shortly introduce VHS decks that can 
! play Compact VHS tapes without sepa¬ 
rate cassette adapters, according to a re¬ 
port in TV Digest. VHS-C adapters are 
built imo the VCRs and move out of the 
way when standard VHS tapes are in¬ 
serted. JVC and Matsushita are among 
the companies developing prototypes. 

Instant Horizons: Polaroid is 
joining the still videolympics with re¬ 
search on a consumer-priced electronic 
still camera and printer that will take 
and deliver “near-photographic quality 
prints,” according to a recent filing with 
the Securities and Exchange Commis¬ 
sion. The company hopes to have a 
product for the mid-’90s. 

Flopticals: The newest video¬ 
compatible medium we’ve heard about 
is a five-inch floppy optical disc able to 
store 500 megabytes of information. Op¬ 
tical Data, Inc. and Teijin Ltd. of Japan 
hope to deliver the erasable, polymer- 
coated hybrid in the mid-90s at a price 
comparable to ordinary floppies. ■ 
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VIDEO VALUESTHAT 
CANT BE BEAU 



For The Best in Video Sound! 


SIMA Video Sound Mixer 

• Add music to your video from any stereo or portabie player 

• Monitor the sound track on your TV • individuai voiume for each 
input pius originai • inciudes hi-fidelity omnidirectional mike 
and connecting cables. 


SPECIAL! 
Model , 

SSM 


J565» 



For The Best Looking Videos! 

SIMA Self-Contained Video Light With Battery 


$14995 


20«att Dichtonic bulb with built-in 
reflector (equals SOwatt bulb output) • 
Easy-to-replace, snapon battery • 
Runs for 30 min. • Charges in light - 


$12500 


Extra battery pack Model SB-66 ... $49S5 
Recharger base for battery pack 
Model SL-3B.$ 

BP Audio/Video 
Color Processor 

• Stereo ready with inputs and outputs 

• Audio noise reduction • Image 
enhancer • Distribut'ron amplifier (1 
master — up to 4 slaves) • Color 
processor • Color corrections • RF 
modulation • Bypass control • Mono¬ 
color switch • Luminance meter ‘Gain 
control 



BP Video Switcher 

• Watch a regular channel while 
recordirig any pay TV channel or vice 
versa • llecord cable or pay TV channels 
while you're away • Easy installat'ron — 
no special tools • Cables sold separately. 
SPECIAL! 

Model V-4801 $1095 

Our Price Iv 


BP Video Seiector 


• Same as V-4801 above plus: accepts 
up to 6 inputs and direids them to 

3 outputs • VCR compatible switch 
avoids signal loss incurred by splitters 

• Cables sold separately. 


SPECIAL! 
Model V-4803 

Our Price 


$3495 


BP Video/Audio Enhancer 

• Connect 2 VCR’s for duplicating tapes 

• Built-in enhancer restores sharpness 


and detail to video copies • Enhances 
stereo and mono • Built-in, long-life 
gold connectors. 

Reg.$34S5 

Model V-1850 $2 q^^ 


BP VHS& Beta Tape 
Rewinders 

• Fast forward and controlled rewind 

• Automatic shut-off • Soft, hydraulic 
stop/eject action • Prevents accidental 
erasure • Helps extend the life of your 
valuable tapes. 

Reg. $24.95 each 

Model V-7779 VMS $ 

Model V-7780 Beta ^ 


BP Video-Cine Converter 

• Transfer slides, 8mm, super 8 or 16mm 
movie film to VCR tape • Hkontrast, 
rear-projection screen allows VCR to 
copy with more color and resolution than 
the original. 


Reg. $39S5 

Model V-1701 

Our Price 


$2995 


PANASONIC 68 Channel Cable TV Converter 



• Phase-locked synthesized 
tuning system for accuracy 
and stability • HRC and 
Standard/IRC frequency 
allocations are switch 
selectable for compatibility 

• Passes stereo signals to 
stereo ready TV with no add¬ 
ons or adaftois • 68 channel 
memory • Last channel recall. 


Channel 3 Converter Model TZ-pa30-3. $99.95 

Channel 3 Converter with \folunne Control 

Model TZ-PC16(M. $139.95 



ELECTRONICS 


260 Motor Parkway 
Hauppauge, New York 11788 


^ 800648 ' 2$26 


TELEPHONE 

ORDERS 

NOW! 


(In NY state 800-832-1446 Ext. 242) 



Money orders, checks accepted. 
C.O.D.'s require 25% deposit. 



For additional information, circle No. 14 on Reader Service Cord. 



















































EDITED BY IRA ROBBINS .. 

GAZHTEI 


Jodie Foster 
takes a stand 
in *The Accused* 

The Accused's volatile subject — the mor¬ 
al, social and legal ramifications of a 
gang rape witnessed by cheering on¬ 
lookers — makes it a difficult, intelligent, 
well-intentioned film. It’s also tough to 


watch, as it veers from righteousness to 
sensationalism. But it boasts a stunning 
performance by Jodie Foster as the less- 
than-saintly victim. She infuses The Ac¬ 
cused with an integrity and emotional 
depth that will surprise those who still 
think of Foster as that fresh-faced tom¬ 
boy next door. 

The 26-year-old Foster has grown 
up, literally, before our eyes. Except for a 
voluntary break from acting to attend 
college (she earned a degree in literature 


from Yale in 1985), Foster has been 
working almost continuously since the 
age of three, on TV (The Courtship of 
Eddie’s Father) and films (Taxi Driver, 
Camy, Siesta, many others). Foster has 
evolved as an actress while amassing an 
enviable body of work. 

“Somebody said to me, ‘How do you 
feel playing all these sexual women?’ So 
I said, ‘Hey, maybe it's news to me, but 
aren’t women supposed to be sexual?’ ’’ 
Foster laughs grimly. “There’s this idea 
that women are either asexual madon¬ 
nas or nymphomaniacs. My character in 
The Accused is one of those women who 
society would term forgettable: she’s a 
pot-smoker, a waitress, uneducated. 
People keep saying to her there was a 
reason why it happened. Yeah there’s a 
reason. She was a woman in the wrong 
place being herself. So her crime was 
that for a second she lost vigilance.” 

The film’s harrowing re-enactment 
of the rape is a powerful portrait of sexu¬ 
al aggression. Lasting but three minutes 
on screen, it took three intense days to 
shoot. “[Besides] the bruises, it was very 
emotional,” recalls Foster. “It was the 
True Grit: 

Jodie Foster's aggres¬ 
sive performance in 
The Accused (right) 
earned her an Oscar 
nomination. 


end of shooting, and I had been working 
13-hour days. People say, ‘You’re so dif¬ 
ferent in this movie.’ Well, I don’t have 
much objectivity about it. I see myself in 
everything I do.” — Shari Roman 


Honk if you like 
Frank Zappa 

The back of Frank Zappa’s 1969 Mother- 
mania album reads, “Coming soon: L?n- ^ 
cle Meat, the Mothers movie.” After a 3 
20-year delay, the characteristically bi¬ 
zarre Uncle Meat is finally served —on 
video. Two years ago, the famed avant- |o 
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Zappa-di-do-da: Avant-garde musician Frank Zappa 
troiiing for video ideas at Honker centrai. 


garde musician formed Honker Video as 
an outlet for his sardonic, surrealistic, 
sometimes scatological projects. (The 
company’s logo bears a likeness of its 
founder’s sizable schnoz.) 

Along with Uncle Meat, which Zap¬ 
pa describes as “not a music film, just 
another kind of movie,” Honker recent¬ 
ly released an hour-long documentary 
on the makng of Zappa’s 1971 200 Mo¬ 
tels. Featuring Ringo Starr, Keith Moon 
and kiss-and-tell groupie Pamela Des 
Barres, 200 Motels was shot in only 
seven days, omitting two-thirds of the 
script. “The story of 200 Motels as it ap¬ 
pears on the screen,” Zappa notes, “was 
literally made in the editing room by 
taking scenes that had been shot and 
trying to concoct some continuity.” 

Zappa believes 200 Motels was the 
first theatrical movie shot on videotape 
and then transferred to 35mm film. Be¬ 
sides a marathon concert film and other 
musical projects. Honker’s contempor¬ 
ary productions include Bruce Bickford’s 
savage exercise in clay animation (no 
dancing raisins here) and a “punk sit¬ 
com” starring Zappa’s daughter, ex-Val- 
ley Girl Moon. For the sake of 
authenticity (if not budget), the latter 
was taped in dad’s kitchen. 

—Drew Wheeler 



Discs for a Day. The irony of better ideas stymied by 
reactionary market forces has long made it seem that^ 
the concept of renting videodiscs would never g( 
off the ground. The view that discs are too 
esoteric a hobby discouraged stores from 
taking advantage of the medium’s lower 
cost, greater durability, resale value and ease 
of display. But a few hardy pioneers are at 
last trying the rental waters. A recent article 
in Los Angeles magazine lists eight local outlets 
that rent videodiscs. The stores carry up to 3,00 
titles and charge $1.25 to $3 a day. Dare we call it a trend? 

Super Sequel. No sooner had we assured readers 
that no pre-recorded Super VHS movies were being sold 
to consumers than we received a flyer from Super Source 
Video. The aptly named company’s first phone/mail-order 
catalogue offers 11 theatrical selections, including Robo- 
Cop, Scanners, The Rolling Stones: Let’s Spend the Night 
Together and the 1937 black & white version of A Star Is 
Bom. Prices range from $40 to $90. (Super Source, Box 
410777, San Francisco, CA 94141; 415-558-8688.) 

Shear Magic. We’ve seen instructional videocas¬ 
settes on everything from building computers to fixing 
banquets, but one that headed our way recently seems a 
cut more practical than most. Throw away that pudding 
bowl—now you can learn how to cut hair properly. Kids 



Cuts demonstrates simple techniques to groom your pre- 
teen at home with a minimum of kicking and screaming. 
(Yours and theirs.) This tonsorial tutor should help pre¬ 
vent serious I-did-it-myself humiliation. (Robert Steur 
Presents, Box 520093, Salt Lake City, UT 84152-0093; 
800-452-4800.) 

Calling All Visionaries. A quick reminder to 
ambitious amateur videographers: the deadline for sub¬ 
mitting entries in Sony’s fifth annual Visions of U.S. 
video contest is May 1, 1989. Prizes of Sony video gear 
will be awarded in four categories by a panel of judges 
which includes Francis Ford Coppola, Shelley Duvall and 
Quincy Jones. For an entry form, write Box 200, Holly¬ 
wood, CA 90078, or call 213-856-7622. —Ira Robbins 
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No matter how good your conventional color tele¬ 
vision is, our IDTV monitor receiver is superior. By far. 
Because Philips IDTV (Improved Definition Television) 
will show you an image that has greater accuracy, better 
definition and less noise than any available today. 

■ Superior technology. Conventional television and 
monitors display l(yl}k scanning lines every l/60th of a 
second to "paint" the image on the screen. With Philips 
non-interlace technology, the scanning rate is doubled 
to 525 lines. As a result, scanning lines are eliminated 
and vertical resolution is improved by 40%. And Philips 
patented "Median Filter Algorithm" overcomes distor¬ 
tion t 3 ^ically associated with other double scan systems. 

Plus you can dial down video noise from broad¬ 
cast or direct video sources digitally by up to 12dB for a 
cleaner image with significantly greater video noise 


reduction than any currently available. And our revolu¬ 
tionary digital field comb filter provides up to 480 lines 
of horizontal resolution detail. 

■ Superior features. With Picture-In-Picture (PIP) 
and dual tuners built in, two programs can be watched 
simultaneously. PIP also allows previewing up to nine 
channels at once on the screen. "Still Picture" freezes 
images that otherwise would be missed. Our 49-button 
Philips LCD/Learn Uniremote also controls most TVs 
and any brand of VCR, cable or audio product. 

Tliroughout the world. Philips has long set the stand¬ 
ards for audio and video performance. We continue our 
leadership in digital technology with Philips IDTV—the 
highest standard in today's television technology. 

To appreciate IDTV's superior definition, call 
1-800-223-7772 for your nearest Philips video specialist. 


World-Class Technology. European Excellence. 





GAZETTE 


Utahns mecca 
for mavericks 

Late January in Park City, Utah, was es¬ 
pecially icy this year, but the action at 
the fifth Sundance Institute-sponsored 
U.S. Film Festival was hot. One of the 
world’s premiere showcases for indepen¬ 
dent films (many of which arc likewise 
independent of distribution deals), it 
provides an important venue for up- 
and-coming filmmakers. Most of their 
movies little resemble Flollywood prod¬ 
uct. But there is no mistaking the con¬ 
tinual sound of prayers being sent up to 
the god of box office success, who has 
previously responded to such suppli¬ 
cants as Blood Simple and Stand and De¬ 
liver. 

Among those attending the festival 
was A1 Reinert, director and producer of 
a 90-minute documentary, For All Man¬ 
kind. This stunning compilation of foot¬ 
age from the Apollo moon shots, pain¬ 
stakingly blown up to 35mm, includes 
poignant voice-over interviews with the 
astronauts. The movie walked off with 
both the jury prize and the audience 
award; the weeks after the festival 
brought several offers for the video 
rights. “There are incredible oppor¬ 
tunities for the video, with ready outlets 
in hundreds of museums and schools, 
making those rights worth a lot,” says 
executive producer Ben Mason. But the 
filmmakers are holding out for a theatri¬ 
cal deal that will enable their work to be 
seen as they feel it should — on the big 
screen. 

Other independents are willing to 
forego that, and look to video pre-sales 
to finance their projects. The winner of 
the festival’s audience award for drama, 
Steven Soderbergh’s sex, lies, and video¬ 
tape, was sold to RCA/Columbia for do¬ 
mestic release and to Virgin Vision for 
foreign. 

Reputedly the kiss of death for the¬ 
atrical ambitions, pre-sales are still an 
important force in independent produc¬ 
tion. The only seminar (of eight) offered 
at the festival to be held twice, “Video 
Pre-sales,” led by Virgin Vision president 
Steve Bickel, packed in the young film¬ 
makers with its in-depth discussion of 
deal structuring. —-Melissa Pierson 



Hit Man: Movie music artist Tarquin Gotch. 


Tarquin Gotch, 

soundtrack 

specialist 

John Hughes, the force behind such 
films as Pretty in Pink and Ferris Buellers 
Day Off, has parlayed a knack for teen 
comedies into an entertainment empire. 
One of the keys to Hughes’ success is 
the hit soundtracks that often accom¬ 
pany his films (Hughes also has a record 
label and a publishing company), but 
the secret ingredient in his soundtracks 
is Tarquin Gotch. 

Hughes brought the British-born 
record executive and band manager 
stateside to run his music division sever¬ 
al years ago. “I just fell into it,” laughs 
Gotch, recalling how his a^ssociation 
with Hughes began. “I had fiben in the 
music business for ten years, ancHoride 
myself on a fairly extensive knowl^lge 
of English pop music. John would de¬ 
light in asking me about groups I had 


never heard of. Our conversations de¬ 
veloped into discussions of ‘How could 
this music work in his films?’ ” 

Their working style is more than just 
a business arrangement, it’s a creative 
collaboration. While writing, Hughes 
makes up a cassette of songs that go 
with the script. He and Gotch play the 
tracks while going over the story; Gotch 
then looks for contemporary songs to re¬ 
place Hughes’ original ideas (often old 
Beatles songs, which are too expensive 
to license). 

“John has had enormously successful 
soundtrack albums,” notes Gotch. “He 
made it fashionable. Then the pen¬ 
dulum swung with everybody doing it. 
That forced the market into a few huge 
selling albums, and the middle fell. 
These days, you either don’t do anything 
or you can do as Dirty Dancing did and 
set new records.” 

Achieving commercial success with 
a soundtrack involves serious calcula¬ 
tion. “Look at Top Gun. They repeated 
the melodic hook of that Berlin single 
(“You Take My Breath Away”) several 
times throughout the film. Other tracks 
were played very loud and for very long 
periods against strong, interesting visu¬ 
als. It made a tremendous impact.” 

Gotch recalls “being introduced to 
classical music through 2001. Amadeus 
did the same thing; suddenly a whole 
generation started buying Mozart. 
What’s so exciting about music in film is 
the ability to play for people something 
they haven’t heard before.” 
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s«*W)rld’s 
Moviest 
Video 
Catalog 


“One of the biggest and most varied video catalogs 

I’ve seen.’’ Roger Ebert, Movie Home Companion 

“The behemoth of video mail-order houses.” 

Money Magazine, February, 1988 

“The very best in the world of video madness...an 
esoteric feed for the videophile appetite.” 

Playboy Magazine, April, 1988 

“This far and away surpasses any other video 
roundup I’ve ever seen.” 

Joe Rassenfoss, Scripps Howard News Service 


CALL TOLL FREE • 24 HOURS A DAY 

800 - 523-0823 

IN PA CALL (215) 722-8398 



Catalog fee refunded with Isf order. 


Mention this ad and ^ 
receive periodic updates 
absolutely free! . 


Imaginejhaving easy, instant access to the world’s largest selection of video 
movies.That’s what you’ll find when you order the giant 608 page MOVIES 
UNLIMITED CATALOG. They’re all here: classics from the 30’s, 40’s and 50’s - 
ama^jf® array of foreign films - incredible rarities and cult collectibles - hun¬ 
dreds and hundreds of your favorite musicals - Saturday matinee “B” westerns 
and sf rials - Holiywood’s newest video releases - 1,000’s and 1,000’s of titles in 
• everjr imaginable category. Each title is fully described. Nobody has more — 
f ► nobody even comes close! 

Order with confidence from one of America’s oldest and most reliable home 
video services. There’s no membership fee, no minimum, no obligation to buy. 
Plus, we’ll refund your catalog fee with your very first purchase! Call today or 
' mail in the handy order form below. 


Mail to: Movies Unlimited, Inc., 6736 Castor Ave., Philadelphia, PA 19149 

11 Please send me the World’s Moviest Video Catalog plus periodic 
updates for $9.95 ($7.95 plus $2 shipping and handling). 

NOTE: Foreign orders send $29.95 ($7.95 plus $22 shipping/handling). , ^ 


Yes! 


□ Payment enclosed: cash, check or money order 

□ Please bill my: □ Visa □ MC □ Am.Ex. 


80G-523-08Z3 In » 215-722-8398 


3il to: Movies Unlimited, Inc., 6736 Castor Ave., Philadelphia, PA 19149 

i Please send me the World’s Moviest Video Catalog plus periodic 
updates for $9.95 ($7.95 plus $2 shipping and handling). , 

NOTE: Foreign orders send $29.95 ($7.95 plus $22 shipping/handling). 


Yes!, 


))• ./gi T t iti i n i ' lii rr .- - 

KMOVIESUNUMITED 

I 11 II , 

800-523-0823 In M 215-722-8398 


Acct# 


.Exp. 


Acct# 


.Exp.. 


Name — 

Address. 


Signature 


(jharge orders will not be shipped wihiMtlt 


Charge ordors will not be shipped without it. 
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FOfl MORE /A/FO; {20^) 696-6531 
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CALI TOLL FREE 1 (800)^47^4654 

& TOSHIBA 



NEW SVHS TV’s 
IN STOCK 



SV970 SVHS 
w/Oigital Zoom 


DX900W/PCM $699 



3D-CAM Stereoscopic 
Camcorder with Two High- 
Resolution CCD Sensors 



ALWAYS 
COMPETITIVE 
Call: 1-800-444-6300 



We ship within 24 hours. 

Ali prices quoted inciude manufacturer's standard 
accessories & U.S. Warranty. All units are factory 
sealed. Shipping & handling extra. Not responsible 
for typographioal errors. S & H Non-Refundable. 



Ricoh camcorder has 420,000-pixel CCD 

Following closely on Sony’s introduction of a Hi8 system, Ricoh and Canon are 
introducing their own Hi8 camcorders. An upgrade of the popular 8mm format, 
Hi8 combines several technical enhancements to offer high picture quality. 

Ricoh’s R'800H Hi8 camcorder uses a 420,000'pixel, 2/3'inch CCD image 
sensor to deliver more than 400 lines of horizontal resolution in as little as 4 lux 
illumination. An 8x power zoom offers through-the-lens auto focus (with manual 
override) and a shutter that operates at seven settings, up to 1/10,000 of a second. 
RGB color processing enhances picture quality. 

The 8O0’s switchable microphone converts from a uni- to omni-directional 
type that can cut through ambient noise. Index search and scan functions help a 
user mark up to 99 positions on a tape during recording or playback; in turn, each 
position can be accessed during fast forward or fast rewind. 

Users can create, scroll and reverse two titles using any of eight colors. Other 
highlights include fade control, a comprehensive data screen, four auto white bal¬ 
ance modes and an NP-55-type rechargeable battery. 

Price: $2199. 

For additional Information, circle No. 110 on Reader Service Card. 


Canon Hi8 camcorder sports dual grips 



Canon’s new A1 Fli8 camcorder features both a conventional and a unique rear 
grip that lets a user hold it like a standard 35mm film camera. 

Each grip offers independent start/stop and zoom controls. 

The Al comes with an f/1.4 lOx power zoom lens and a 
360,000-pixel, half-inch CCD image sen.sor. A through- 
the-lens auto focusing system can bring images as close 
as 3.6 feet. In macro mode, the lens can focus on 
an eighth of an inch away. Low-light capability 
is seven lux. 

An automatic mode sets focus, exposure 
and white balance with a single switch, 
and a wireless remote control operates all 
record and playback functions. The Al has 
shutter speeds up to 1/2000 of a second 
as well as a self-timer, titling and date 
functions and a flying erase head. 

Price: $2,299. 

for additional Information, 
circle No. 132 on Reader Service Card. 
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Yamaha comhi player has 8x oversampling 

Yamaha’s CDV'1600 CD Video Combination Player incorporates an 8x oversam¬ 
pling digital filter and dual digital-to-analog converters to improve audio repro¬ 
duction. New circuitry digitally processes the analog audio of older videodiscs, 
filling in material lost due to scratches, dropouts or deterioration. An FM time 
base corrector eliminates video jitter. 

The 1600 displays all functions on the screen and has 15-selection random ac¬ 
cess programmability. A four-way repeat mode includes disc side, phrase, song/se¬ 
lection and program selection. Also included are 10-rate variable speed selection, 
fiber optic cable outputs for digital audio and gold-plated audio and video outputs. 
Price: $899. 

For additional informafion, circle Na. 133 on Reader Service Card. 



Ambico introduces 
two-in-one lens 

Ambico’s V-0365 Auto Flip lens allows a 
user to switch between 0.6x wide-angle 
and 1.5x telephoto shots without remov¬ 
ing the lens from the camcorder. When 
the lens barrel is pulled out slightly and 
rotated, the lens can be flipped from one 
type to the other. The six-ounce lens, 
which consists of four multi-coated glass 
elements, is three inches in diameter 
and 1.5 inches deep. 

Price: $109.95. 


Olympus camcorder boasts title generator 

The Olympus VX-406 full-size VFIS camcorder has a built-in character generator 
for superimposing titles and text during shooting and editing. The user has a 
choice of two character sizes and eight colors and can store up to 29 title pages. 
The 5.4-pound camcorder includes shutter speeds of 1/1000 and 1/500 of a second. 
An f/1.4 8x power zoom lens and a half-inch CCD image sensor allow auto focus 
recording in light as low as seven lux. 

The 406 offers automatic white balance and 
two programmed color balance posi¬ 
tions for special lighting situations. 

Auto exposure and backlight compen¬ 
sation adjust the iris to the optimum po¬ 
sition. Other highlights include a speaker 
with adjustable volume, index/address 
search, fade, audio/video dubbing, 
self-timer and a 2/3-inch 
electronic viewfinder with 
an information display. 

Price: $1,650. 



SPECIALISTS 


FOR MORE INFO: (201) 696-6531 
CAll TOLL-FREE^aOO)-247-46S4 

Panasonic 



PV110$998 

VHS-C7LUXZOOM PV400$899 

^ VHS-CAMCORDER 

PVS150$1298 fully automatic 

w/Flying Erase Head 


4 Head Hi-Fi MTS 
ON SCREEN 


resolution 

VHSTVs 


13"- 50" 


ALL PANASONIC 

Special Pricing on all other models. 

Call 1 - 800 > 444-6300 

1160 HAMBURG TURNPIKE 
WAYNE, NJ 

ALWAYS COMPETITIVE! 


VISA- 


We ship within 24 hours. 

All prices quoted include manufacturer's standard 
accessories & U.S. Warranty. All units are tactory 
sealed. Shipping & handling extra. Not responsible 
tor typographical errors. S & H Non-Retundable. 
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SPECIALISTS 


FOR MORE INFO: (201) 696-6531 

WE WILL MATCH OR BEAT ANY LEGITIMATE PRICE 

CALL TOLL-FREE 1-(aOO)-247-46S4 


NEW PRODUCTS 


Vidicraft mixer combines three audio sources 

Vidicraft’s SoundsRight audio mixer combines up to three stereo or mono audio 
sources for adding music and narration to videos. Features include automatic au- 
dio/video fade, mono/stereo circuitry for automatic compatibility with any sound 
source and an amplifier to boost low-level sound. A dynamic microphone and an 
AC/DC power supply are also included. 

Price: $129. 

For additional information, circle No. 136 on Reader Service Card. 


Arkon bracket cures 
shoeless camcorders 


Canon 

Canovision 8' 

put the whole worid in your hand.” 


FEATURES; 

• New 9-Head System 

• Audio Insert Capability 

• VHS Index Search System 

• Auto Date Function 

• 3-Speed Shutter 

• Digital Playback 


Arkon’s CB-100 MaxiBrac accessories bracket is designed 
corders without accessory shoes. It attaches to a camcorder’s tri¬ 
pod mount and holds one or two lights, microphones or other 
accessories. The bracket steadies a camcorder and reduces 
vibration during taping, and an integral liquid level in¬ 
dicator helps maintain equilibrium. The 
seven-ounce mount is constructed of 
aluminum alloy. 

Price; $20. 


Yamaha pre-amp has four surround modes 

Yamaha’s AVC-70 control amplifier offers a choice of four surround sound modes: 
Dolby, hall, live and simulated. Five video, 10 audio and two S-video inputs are 
included. 

A 10-position record-out selector allows an input signal to be routed to an au¬ 
dio or video recorder while another signal is fed to the main system. The pre-amp 
has a hass-extension switch and a rear-volume control. The remote control in¬ 
cludes 56 pre-programmed Yamaha RS system control keys and 37 programmable 
keys capable of learning codes from other remotes. 

Price: $529. 


22 VIDEO 





































‘‘They Were Designedly Pla^Music-AndA^ 
SoundlikMusEThisTheyDoVeiyWell, 
InAMostlJhobtmsiveV%AtABai^Pri^^ 
It’sHaidToIm^e GoingWtongWthEnsemble!’ 

O O julianHirsch-SiSKoBmew,Sept.'88 




Ensemble, on the other hand, takes 
adyantage of your room's acoustics. The ear 
can’t teH where bass comes from, which is 
wi^ Ensemble’s bass units can be tucked out 
of the w^-on the floor, atop bookshelves, or 
under furniture. The sateltes can be hung 
direcdy on the wail, or placed on windowsills 
or shelves. No bulky speakers dominate your 
living space, yet Ensemble reproduces the 
deep bass that no mini speakers can. 

Not all the ditFerences are 
as obvious as our rwsubwoofers. 

Unlike seemingly similar 
three-piece ^sterns. Ensemble uses 
premium qimty components for 
maximum power handling, 
individual aossovers that allow 
several wiring options and i 


Unlike satellite systems 
whth use a sir^k large subwoofer. 


ware and 100' of speaker cable-Ensemble 
costs hundreds less than it would in a 
retail store. 

Call 1-800-AKA-HM* 
(1-800-252-4434) 

Our toll-free number will connea you to a 
Cambridge SoundWrrks audio expert. He or 
she will answer all your questions, take your 
order and arrange surface shipment via UPS. 

Your Cambridge SoundVtorks audio expert 
will continue as your personal contact with 
us. V\fe think you’ll like this new way of 
doing business. 

■^In Canada, call 1-800-525-4434. Audio experts 
are onduty Mon.-Sat., 9AM-10PM, Sun.,9AM- 
6PM Eastern Time. Fhx#; 617-332-9229. 


Cambridge SoundWrrks has aeated 
Ensembler a speaker system that can provide 
the sound once reserved for the best speakers 
under laboratory conditions. It virtually dis¬ 
appears in your room. And because we market 
it directly. Ensemble costs fer less than previous 
all-out designs. 


Henry Kbss, creator of the dominant speaker models 
of the ’SOsiAcousticBeseoKh), '60s(Km, and 70s 
(Advent), bringsyou Ensemble, a genuinely new kindof 
speaker system for the '90s, availabkfactory direct 
from QinbridgeSoundWttrks. 

The best sound comes in four 
small packages. 

Ensemble consists of four speaker units. 
TWO compaa low-frequency speakers repro¬ 
duce the deep bass, while two small satellite 
units reprodice the rest of the music, making 
it possible to reproduce just the ri^t amount 
of energy in each part of the musical range 
wifriout turning your listening room into a 
stereo showroom. 


Your listening room works with 
Ensemble, notag 3 instit. 

No matter how well a speaker performs, 
at home the listening room takes over. Ifyou 
put a conventional speaker where the room 
can help the low bass, it hinder the upper 

ranges, or vice-versa. 

What Heniy Kloss tells his Wends: 

Every time I came out with a nav speaker at 
AR, KLH,or Advent, rry friends would ask me, 
"Henry, is it worth the extra money forme to trade 
up?" Andeverytimelwouldanswer, “No, what 
you've already got is stiH gjod enoi^." 

But today, with the introducdon of Ensemble, 
Ittllthem, "Perhapsnowisthetimetogveyour 
old speakers to the children.” 

Ensemble is a Trademark of Cambiidg: SoundVtbrks, Inc. 


fa-eachstereochannel Theyfltmorefftxcefullyinto 
your being environment, caidhelp minimize the effects 
ofthebsterurgroomtsstcmdingwaves. 

cabinets mggedly constructed for proper 
acoustical performance. V\fe even gold-plate all 
connectors to prevent corrosion. An even 
bi^r difference is how we sell it... 

The best showroom of all: 
your living room. 

V\fe make it possible to audition 
Ensemble the way-in your own home. 

In fea. Ensemble is sold onfy by Cambridge 
SoundWorks directly from the fectory. lis¬ 
ten for hours without a salesman hovering 
nearly. If after 30 d^s you’re not happy, 
return Ensemble for a full refund. 

At only $499-complete with all hard¬ 


r Cambridge SoundWorks 1 

Suite 130 MY , 154 California St., Newton, MA 02158 . 

O Send more information and test reports. i 

I D Send Ensemble risk-fiee for 30 d^s, for $499.* I 

I □ Send an Ensemble Gift Certificate for $499?' I 

I'mp^gtyD Check DMC QVisa DAmEx . 

Aca. Number-Exp-- 

I Signature- ' 

I Name_ | 

I Address_ I 

I City_State__Zip- | 

Phone (Area Code)_Number- . 

I FORIMMEDIAIE SERVICE: 1-800-AKA-Hin. I 

I V\fe ship worldwide including APO and FPO. I 

Delivetytimeusually2-7d^ (inUSA). 

MA residents add 5% sales tax.’Plus freight ($7-$24). | 















NEW PRODUCTS 


Hitachi camcorder 
features time-lapse 

Hitachi’s VM-SIOOA VHS camcorder 
includes Accushot AX circuitry for au¬ 
tomatic exposure adjustments. One- 
shot recording allows stop-motion ef¬ 
fects, while time-lapse records one sec¬ 
ond every half minute, minute, two 
minutes or five minutes. Editing features 
include a flying erase head, index 
search, edit search, microphone mixing, 
audio/video dubhing and a fader. 

Price: not available. 



circle No. 139 on Reader Service Card. 




Sunpak CV-150 video light 


Sunpak video lights 
incorporate batteries 

Sunpak’s Auto CV-300, CV-200 and 
CV-150 video lights combine battery 
and light in a single unit that fits on a 
camcorder’s accessory shoe. The lights 
feature dichroic halogen lamps for bal¬ 
anced light at all output levels. The 
nickel cadmium battery modules sepa¬ 
rate from the lights for recharging, and 
additional modules are available for ex¬ 
tended use. Protective and diffusion fil¬ 
ters are standard. The Auto CV-300 
features an automatic exposure control 
function which regulates the light out¬ 
put for varying distances. 

Prices: Auto CV-300, not avail¬ 
able; CV-200, $169.95; CV-150, $149.95. 



Sunpak CV-200 video light 


for additional Information. 

circle No. 140 on Reader Service Card. 





















Ambico box transfers 
j film to video 

\ Ambico’s Director II transfers film and 
j slides to videotape. It boasts a high-reso¬ 
lution screen, precision optics, a macro 
; lens for sharper contrast and a hood and 
cap to eliminate ambient light. Adjust¬ 
able pods for both the Director II and 
the camcorder make balancing easy, and 
a kit with peel-off letters and marking 
pens lets users add titles during trans¬ 
fers. 

I Price; $100. 

For additional Information, 

olrole No. 141 on Reader Service Card. 


Magnavox adds VHS, S-VHS camcorders 

Magnavox’s CVJ340 VHS and CVJ350 S-VHS camcorders each have an f/1.4 8x 
power zoom lens, macrofocusing, a flying erase head, a high-speed shutter that 
goes up to lAOOO of a second, a half-inch CCD imager and index search/address. 
The 350 adds seven lux low-light capability, a diopter control on the viewfinder, 
a loudspeaker with a volume control and audio and video dubbing. 

The 340 features a variety of special effects. Picture 
wipe allows a user to store the last shot 
digital form for use as a transition to the 
next segment. Image mix lets a user 
bine live and stored images 
in the same frame. The 
seven-lux sensitivity of 
the 340 can be reduced to 
one. lux with the unit’s 
up” switch, although the digital 
effects are inoperable in this mot' 

Time lapse recording is also in¬ 
cluded. 

Prices: CVJ340, 

$1,799; CVJ350, 

$1,799. 


Magnavox CVJ350 
camcorder 


ONE LOOK AND 
YOU’LL KNOW WHY 
ITCOSTSMORE 

There can be but one justification for a more expensive TV monitor. A more life-like picture. 
That's whyTera conceived and engineered the Model 629a - winner of Video magazine's head-to- 
head eyes-on comparison tesU of eight leading monitor/receivers. "TheTera ran way ahead of the 
field," they wrote, thanks to Non-Linear Compression, Dynamic Aperture, and Double Differential 
Contour Correction. Tera was judged first in audio with genuine discrete amplifiers, real speakers 
and wireless stereo headphones. Tera even ranked first for ease of use. Write to us for literature that 
explains Tera's winning ways. Or experience them for yourself at yourTera dealer, where the differ¬ 
ence is plain to see. | | ["y^ 

Tera Electronics Inc., 89 Doug Brown Way, Holliston, MA 01746. Call forthenameof your nearest Tera dealer: (508)429-7760. Vfell raiSCyOUrSightS. 
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Beta Than Ever; Sony's EDV-7500 ED Beta VCR boasts more than 500 lines of horizontal resolution and numerous enhanced editing features. 


Sony ED Beta VCR 


With the ED Beta format, Sony estab¬ 
lished a new standard for VCR picture 
quality. However, Sony’s first ED Beta 
deck also earned the format a reputa¬ 
tion for prices beyond the reach of many 
video enthusiasts. Sony’s second ED 
Beta deck, the EDV-7500, should help 
change that image. At $1,950, the 
EDV-7500 is only slightly more expen¬ 
sive than current Super-VHS VCRs, 
while offering an incomparable 500 lines 
of horizontal resolution. 


Tape speeds; 

ED Beta record/play— 
Bll, Bill; Beta/Super 
Beta record—Bll, Bill; 
Beta/Super Beta play— 
Bl, Bis, Bll, Bill 
Video Heads; 4 
Flying Erase Head; 

Special Digital 
Playback Options; 

still, freeze, strobe, 1/4x 
forward slow motion, 
Betascan, Beta Skip- 
Scan, scan and shuttle 
edit 
Cue & 

Review (Search); 

9x, Beta II; 15x, Beta 


SonyEDV/SDO 
ED Beta VCR 


Weight; 

25 pounds 

Dimensions (h/w/d); 
4-3/8 X 18-5/8 X 16-1/2 
inches 

Power Consumption; 


Although it has fewer bells and 
whistles than Sony’s first ED Beta VCR, 
the EDV-9500, by no means is it a strip¬ 
ped-down version of that ground-break¬ 
ing deck. It has such sophisticated 
features as a flying erase head, a shuttle 
edit control on the VCR, shuttle edit 
buttons on the remote and synchro edit¬ 
ing when used with machines that ac¬ 
cept control S signals. It also offers 
digital effects that include still, slow, 
stop motion (freeze with audio), variable 
speed strobe and five scan modes includ¬ 
ing Betascan, Beta SkipScan, Digital 
Scan (a scan funtion that lets you 
view a picture in fast forward or rewind 
mode), regular search and shuttle edit. 

Other editing conveniences include 


Fast Forward/Rewind 
Time; 

5-1/2 min. for L-500 
Remote Pause; 
Control L in and out 
(master or slave) 


IR wireless with buttons 
for power, 10 digits 
plus enter, channel + 
and -, stop motion (still 
with sound), flash mo¬ 
tion (strobe), effect 
speed + and -, digital 
scan, digital off, pause, 
slow, play, stop, shuttle 
edit + and -, search for¬ 
ward, search reverse, 
fast forward and rewind 


Auto Functions; 
on, play, rewind 
Linear Audio; 


Channel Selectors; 

up and down preset 
scan on VCR; scan 
plus direct access on 
remote 

Preset Method; 

add/erase from scan 
sequence (with fine 
tuning) 


a synchro edit switch. Control S in and 
out for master or slave operation, two 
switchable remote control command 
structures for operating two Sony VCRs 
and a second set of front panel line in¬ 
puts for easily connecting temporary 
sources. All other features associated 
with high-end VCRs are present, in¬ 
cluding hi-fi, an MTS/SAP tuner, cable 
readiness and a 6-event/7-day timer. 

Description. The EDV-7500 is 
black with simulated wood sides and 
round metal feet. Power and eject but¬ 
tons, the headphone volume control 
and the headphone jack appear on the 
left side of the front. Across the top are 
the cassette hatch and a row of buttons 
for TV/VTR, stereo/left/right audio 


Broadcast Tuning 
Range; 

2 to 13, 14 10 69 
Cable Tuning Range; 

2 to 13, A to W, W+30 
to W+58, A-2, A-1, 
W+59 to W+84 
AFT; switchable 
Timer; 

6-event, 7-day 
Special Features; 
separate eject, insert 
edit (not discussed in 
manual), MTS/SAP, 
channel lock, auto 
channel change 
Absent Features; 
program start locator/in¬ 
dex/cue, audio dub, 
video dub 


Accessories; 

remote control with bat¬ 
teries, S-video cable, 
stereo audio cable, 75- 
ohm antenna cable and 
300 to 75-ohm antenna 
transformer 

RESULTS 
Horiz. Resolution; 

rated—500+ lines; mea¬ 
sured—520 lines 

S/N, Video Lumi- 


ED Beta-47.8 dB, Bll; 
45.0 dB, Bill; Su- 
perBeta—45.1 dB, Bll; 
41.5 dB, Bill 
S/N, Video Lumi¬ 
nance, Weighted; 

ED Beta- 53.6 db, Bll; 
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monitor, tape return and clear/reset, fol¬ 
lowed by a remote sensor and a display 
window. Below are buttons for clock set, 
check, timer set, next, timer record, 
quick timer, -t- /- buttons for channel/ 
timer/preset and indicators for the shut¬ 
tle edit control. Across the middle are 
indicators for ED Beta, SuperBeta, Beta 
hi-fi and recording level; buttons for dig¬ 
ital scan, rewind, play, fast forward, stop 
and pause/still; a slide switch for record 
and the shuttle edit control. 

A door at the bottom of the front 
continued on page 33 


i 51.9 dB, Bill; Super- 
i Beta-51.7 dB, Bll; 
j 49.3 dB. Bill 

S/N, Chroma AM; 
i ED Beta-46.7 dB, Bll; 

, 46.2 dB, Bill; SuperB- 
eta-46.3 dB, Bll; 43.2 
dB, Bill 

S/N, Chroma PM; 

ED Beta-44.5 dB, Bll; 
45.3 dB, Bill; SuperB- 
eta-44.4 dB, Bll; 42.7 
dB, Bill 

Audio Frequency 
Response; 

hi-fi-20 Hz-20 kHz, 

, +0.4/-1.1 dB; linear (-3 
dB)-80 Hz-12 kHz, 

Bll; 80 Hz-6.3 kHz. Bill 


Hi-Fi Dynamic 
Range; 91.1 dB 

S/N, Linear 
Audio; 43.2 dB 

Audio Distortion; 

hi-fi—0.4%; linear— 
1.2% 


RATINGS 
Picture Quality; 
excellent 

Audio Quaiity; 
excellent 
Operation Ease; 
very good/excellent 
Overail Performance; 
excellent 


L 



■... . 

Sony Handycam 
Hi8 Camcorder 

News of the Hi8 (formerly Hi-Band) for¬ 
mat, with its extensive technical 
enhancements and 400-plus lines of hor¬ 
izontal resolution, stirred much interest 
among video enthusiasts. We are now 
happy to report that Sony’s CCD-V99, 
the first Hi8 camcorder we’ve tested, 
not only lives up to these expectations 
hut offers enough features to keep the 

St demanding videographer happy for 
some time to come. 

As reported in last month’s Video 
Magazine, the Hi8 format improves pic¬ 
ture quality using many of the same 
techniques that gave us Super VHS and 
ED Beta; for example, the luminance 
carrier shifts upward to 7 megahertz, 
from 8mm’s 5 mHz. In addition, Sony is 
releasing a family of Hi8 components, 
including a VCR, an editing controller 
and a color corrector. Two new tape for¬ 
mulations, a fine-grain metal particle 
tape (Metal-P) and a metal evaporated 
version (Metal-E), are essential to HiS’s 
impressive performance. 

The CCD-V99 is designed for video 
enthusiasts who demand the best, so in 
addition to high picture and sound qual¬ 
ity it is compact, light and easy to use. It 
has a 2/3-inch image sensor with 
400,000 pixels (380,000 of which are ac¬ 
tive) to deliver more than 400 lines of 
horizontal resolution. An 8x, f/1.4 zoom 
lens features a rated low-light sensitivity 
of 4 lux. A high-speed shutter 
offers seven choices up to 1/10,000 
of a second, the fastest speed of 
any consumer camcorder, 
for crisp still images 


of rapidly moving objects. 

Through-the-lens auto focus, auto¬ 
matic white balance, auto iris and a high 
sensitivity switch for low light situations 
simplify operation, while optional manu¬ 
al controls allow creative freedom and 
precision when needed. A dual capsule 
microphone lets you choose between 
full hi-fi audio and a wind-noise com¬ 
pensation mode. A two-page scrolling 
digital superimposer adds titles and 
graphics for polished productions. 

Playback options include still, slow 
motion and frame advance. A flying 
erase head, advanced edit search, insert 
edit index mark, search and erase simp¬ 
lify in-camera and post-production edit¬ 
ing and dubbing. The index system 
makes it easy to find scenes in normal 
playback as well. Like all high-perfor¬ 
mance formats, Hi8 has S-video (Y/C) 
input and output to reduce crosstalk be¬ 
tween luma and chroma signals. True 
RGB image sensing and processing pro¬ 
duces strong, accurate color. 

Description. The CCD-V99 looks 
much like the CCD-V9 (“Videotests”, 
Feb. ’89) although it is nearly an inch 
longer and wider and about 14 ounces 
heavier. Unlike recent models in Sony’s 
standard 8mm line, the cassette hatch is 
on the right side and loads from the side 
rather than the top. Also on the right is 
a handgrip with standby, run/stop and 
zoom rocker controls, and a mi¬ 
crophone. 
continued on 
page 91 


State of the 8; 

Sony's CCD-V99 Hi8 
camcorder has a 
420,000-pixel CCD 
imager. 























Proton's 31-inch 
monitor I receiver 


VIDE0TE81S 


In the course of performing our monthly 
“Videotests,” we’ve come to expect a lot 
from Proton’s monitor/receivers. The 
VT'331, Proton’s first 31'inch set, main¬ 
tains this standard with an abundance of 
intriguing features. Included are three 
sets of audio/video inputs, two h.N out¬ 
puts (including one with variable audio 
level) and a fixed-level dedicated tuner 
output. One AA^ input can switch to 
S-video and another is on the front for 
quickly connecting temporary sources. 

Other highlights include video noise 
reduction (VNR), optional manual fine 
tuning and a 3.58 megahertz trap you 
can switch off for computer-generated 
signals or when switching it off simply 
provides a better picture. The 331 even 
allows you to adjust a program’s white 
balance. 

Advanced audio features include 
the Aphex Exciter signal processor 
which synthesizes and restores the char¬ 
acteristic timbres of instrumental sounds 
and human voices. Dynamic noise re¬ 
duction (DNR) lowers the gain of high 
frequencies when no significant high fre¬ 
quency is present, cutting objectionable 
hiss. A variable level microphone input 


Proton Sl-lncli 


Weight: 

148 pounds 
Dimensions (h/w/d): 
29-1/2 X 32-1/2 X 
21-3/4 inches 


Speaker Size: 

one 4 X 6 inch speaker 

for each channel 


Method of Tuning: 

programmable scan on 
set; scan plus direct 
access on remote 


Broadcast 
Tuning Range: 

2 to 13, 14 to 83 
Cable Tuning Range: 

2 to 13, A-5 to A-1, A 
to I, J to W, AA to 
WW, AAA to EEE 


lets you add narration during dubs. 

Description. The VT-331 looks 
like a larger version of Proton’s recent 
models. It has a black finish with indica¬ 
rs just below the bezel for power, ster¬ 
eo, SAP and spatial/pseudo stereo plus a 


for power, 10 digits, up 
and down channel, re¬ 
vert (previous channel), 
antenna/aux, TV/video, 
up and down volume, 
muting, expansion, 

MTS, display, up and 
down picture, white bal¬ 
ance, reset, select 
(audio and video char¬ 
acteristics) and level up 
and down 
Video/Stereo 
Audio Inputs: 

3—video 1 switchable 
video/S-video; video 3 
in front panel compart- 

S-Video Input: 1 


Video/Stereo 
Audio Tuner Output: 

1—in front panel com¬ 
partment 
Internal Audio 
Amplifier Power: 

10 watts per channel 
Special Features: 
manual fine tuning, vid¬ 
eo noise reduction, 
switchable 3.58 trap, 
pseudo stereo and spa¬ 
tial expansion, dynamic 
noise reduction (audio) 
with threshold control, 
exciter (audio timbre) 
with level control, and 
microphone with mix 
level 

Absent Features: 

auxiliary stereo audio 
output, headphone jack 


remote sensor. To the sensor’s right are 
buttons for channel up and down, vol¬ 
ume up and down, antenna/aux, TV/ 
video and power. 

Speakers are at each end of the ped¬ 
estal. A compartment between the 


Accessories: 

remote control with bat¬ 
teries, A/V cable and 
antenna adapter 
RESULTS 
Horiz. Resolution: 
measured—500 lines, 
VNR off; 440 lines, 

VNR on 

Snowiness; S/N, 
Luminance 
54.1 dB 


Audio Frequency 


Stereo Separation; 

tuner-31.5 dB; A/V- 
67.2 dB 

Audio S/N; 67.2 dB 


Audio Performance: 
excellent/very good 
Operational Ease: 
excellent 

Overall Performance: 

excellent 


Screen Gem: Proton's first 31-inch monitor/receiver includes noise reduction circuitry. 
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speakers houses the master power 
switch, jacks for audio/video input 3 and 
tuner out, and a battery of subsidiary 
controls. Above the jacks are switches 
for add-erase/skip, TV/CATV, standard/ 
HRC and manual/auto fine tuning plus 
buttons for add, erase and up and down 
manual fine tuning. There are more 
switches for VNR, the trap filter, spatial/ 
pseudo stereo, expansion and MTS. To 
the right are buttons for reset, select and 
level and picture up and down a- 
hove demarcated controls for DNR, ^ 
Exciter and microphone. 

Handholds are embedded in each 
side of the cabinet about eight inches 
from the top. The rear panel has four 
columns of RCA-type pin jacks for video 

1 and 2 inputs and outputs. At the far 
left is an S-video connector for video 1, 
and a switch for choosing between stan¬ 
dard and S-video connectors. The video 

2 variable audio output is suitable for 
powering a stereo system. At the right is 
a switch to disable the internal speakers 
and two for purity that compensate for 
the earth’s magnetism, a necessary fea¬ 
ture for monitors with large picture 
tubes. One switch has positions for 
north, east-west and south, and the oth¬ 
er offers high, medium and low compen¬ 
sation. 

The remote control features a 
rounded back and a front that tilts 
downward about 30 degrees so it can be 
used at a comfortable angle. On top are 
buttons for power, volume, tuning, 
source selection, display, sleep, picture 
and sound quality plus a white balance 
selector with choices for white, 6500 de¬ 
grees Kelvin and bluish or pinkish tints. 

Operation. Most of the ddl’s con¬ 
trols are standard. Less common ones 
include manual fine tuning, the 3.58 
trap, spatial/pseudo, audio DNR 
and the Exciter. The purity controls on 
the back are used only during initial set¬ 
up or if the set is moved. The expansion 
control broadens the stereo image and 
white balance lets you make the picture 
warmer or cooler without changing the 
picture settings. Although we would 
have appreciated DNR, Exciter and fine 
tuning controls on the remote, we un¬ 
derstand this is impractical. And the re¬ 
mote is so well designed we would 
hesitate to modify it in any way. Ease of 
operation is excellent/very good. 

Performance. The VT-331 deliv¬ 
ers its rated 500 lines of horizontal reso¬ 
lution with VNR off, dropping to 440 
lines with VNR on. The VNR will help 
a poor signal look better but is less useful 
with high-quality signals. The video sig- 
nal-to-noise ratio is 54-1 decibels, 
chroma AM S/N is 64.4 dB and chroma 
PM S/N is 64.3 dB. Color accuracy is ex¬ 
cellent with a choice of warm, normal or 


cool picture tube balance. Overall pic¬ 
ture quality is excellent. 

Audio frequency response is 20 
Hertz to 20 kilohertz, -I-1.4/-2.3 dB with 
an S/N of 67.2 dB. Stereo separation 
from A/V sources is the same as the 
S/N, while stereo separation from broad¬ 
cast sources is 31.5 dB. Total harmonic 
distortion is 0.3 percent. DNR removes 
much of the hiss on signals without a lot 
of high frequency information, and the 
Exciter brings a richness and clarity to 


Audio bypass 

Even those without MTS decoders and 
hi-fi VCRs can benefit from the en¬ 
hanced sound of current TV broadcasts 
and cassettes. Simply connect the audio 
output from a mono VCR to an auxilia¬ 
ry input in your sound system’s amplifier 
or receiver, and turn down the sound on 
the TV. (Cords with a single audio jack 
on one end and two on the other are 
available from Radio Shack and other 
outlets.) The sound will be monaural 
and the hi-fi track on cassettes 
will remain locked away without a 
hi-fi VCR, but you will be able to use 
your receiver’s tone controls to shape 
the audio. Even inexpensive loud¬ 
speakers deliver better sound than the 
three-inch speaker built into many TVs. 


Color balance fix 

You can alter your camcorder’s auto¬ 
matic color balance even if it does not 
have manual override. Put a piece of 
colored film over the color balance sen¬ 
sor at the front of the camcorder. In 
most cases, you will need to use a color 
opposite to the desired effect. For exam¬ 
ple, if you want to warm a scene by mak¬ 
ing it look a little redder, put blue film 
over the sensor. Partially covering the 
sensor lessens the effect. Connect a col¬ 
or monitor to check your work, and 
don’t forget to remove the film when it’s 
no longer needed. Milan D. Chepko 
Jackson, Miss. 


Without a glitch 

I often turn off the power on my RCA 
camcorder between scenes to conserve 
battery power. But when I’m ready to 
shoot again, I turn on the power and 
press the Revue button to condition the 


the sound that makes the audio more 
realistic. Audio quality is excellent. 

Conclusion. Both the picture and 
the sound of the Proton VT-331 are ex¬ 
cellent. It is one of the first large-screen 
monitor/receivers we’ve seen that rivals 
smaller sets, and is even equal to the 
Sony XBR Pro we use as our 
benchmark. The suggested price is 
$2,499, about average for sets of this 
size. We give it our highest recommen¬ 
dation. ■ 


oscillator to the frequency and phase of 
the last shot. This assures a glitch-free 
transition to the next scene. 

WK. McKellips 
Bolingbrook, Ill. 


Personalizing PIP 

A great effect to tty with digital VCRs 
that have picture-in-picture features is 
to insert yourself in the PIP to explain or 
comment on what’s going on in the 
main part of a tape. To do this, place 
your camcorder in camera mode (if it 
has this ability) and connect the RE out¬ 
put (with an adapter, if necessary) to the 
antenna input of the VCR. Connect a 
second VCR to the first and use it to re¬ 
cord the original video with your live 
PIP editorial. Joseph Misiti 

Bethpage, N.Y. 


Mirror, mirror on the wall 

If you shoot a subject in a mirror, does 
the proper focusing distance run from 
the camcorder to the mirror or from the 
mirror to the subject? The answer is 
from the mirror to the subject. This is 
why you should be sure to switch off the 
camcorder’s autofocus and set the cor¬ 
rect distance manually. Joseph Misiti 
Bethpage, N.Y. 


Calling all tipsters 

Do you know something we don't about 
VCRs, TVs, camcorders and other home 
video equipment? We’ll share it with our 
readers if you share it with us as a “Tech 
Tip.’’ We’ll also give you credit and a $25 
bounty for each tip we publish. Tips should 
be informative and to the point. Send sub- 
missions to Tech Tips, Video Magazine, 
460 West 34 St., New York, NY WOOL 
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Switch Hitler: JVC’s Video/S-Video Switcher offers seven S-video inputs and outputs. 


JVC audiolvideo 
selector 


Over the last ten years we've searched 
far and wide for the ultimate audio/vid- 
eo selector. JVC’s JX'S900U switcher 
answers most of our prayers. It routes 
one of seven inputs to one or all of its 
seven outputs and to two monitors. It 
can also be split into two separate 
switchers using two built-in busses. In 
addition, all the inputs and outputs, ex¬ 
cept auxiliary audio, offer both video 
and Y/C connectors. The monitor 1 cir¬ 
cuit can even split a video signal into its 
luminance and chrominance compo¬ 
nents. Only a true “matrix” switcher — 
which can route any signal to any desti¬ 
nation—is capable of more. 

Description. The JX-S900U has a 
black finish and is the same width as 
most VCRs, though not as deep. The 


JVCVideo-S-Video 

Switcher 


Remote Control: 

IR wireless with buttons 
for power, source selec¬ 
tors 1 through 7, 
monitor selectors 1 
through 7, monitor out¬ 
put/input, monitor 
output Y/C, aux audio 
input, audio processor, 
video processor, dual 
operation and keylock 

VIdeo/Stereo 
Audio Inputs: 

7 sources plus 
processor 


front panel includes a tiny green standby 
light on the left and color-coded inputs 
and outputs on the right. Below the 
power button are the standby indicator 
and the remote control sensor. To the 
right is a column of switches and indica¬ 
tors for auxiliary audio, audio processor 
and video processor followed by seven 
columns, each with source and monitor 
selectors and output indicators. 

Farther to the right is a column of 
selector/indicators for dual-mode opera¬ 
tion, an output monitor, monitor out, 
separate Y/C and keylock. The keylock 
deactivates all the controls except the 
monitor row buttons and the power 
switch. All selections, including those 
for keylock and dual-buss operation, are 
stored while the machine is turned off. 

The rear panel jacks are organized in 
columns with Y/C connectors above 
RCA-type pin jacks for video and stereo 
audio. All the jacks are gold plated and 
color coded. Inputs I, 2, 3, 5, 6 and 7 are 
followed by the auxiliary audio input, 
output columns for the processor loop 


Y/C Inputs: 

7 sources plus 
processor 
Auxiliary Stereo 
Audio Input: 1 
VIdeo/Stereo 
Audio Outputs: 

7 devices, 2 monitors 
plus processor 
Y/C outputs: 



plus processor 


Accessories: 
supplied—remote con¬ 
trol with batteries; 


optional—S-video con¬ 
nection cords in 3- and 
5-meter lengths 

RESULTS 
Video Bandpass: 

10 mHz; rated—r/-2 
dB, measured— 
+0.9/-1.2 dB (0.5 
mHz-0 dB) 

Snowiness; 

S/N, Luminance: 
rated—50 dB or more; 
measured—58.4 dB 


and outputs 1, 2, 3, 5, 6 and 7. Input and 
output 4 are on the front panel. 

A separate group has the outputs to 
monitors 1 and 2, plus an extra set of 
monitor 1 audio outputs, which are ideal 
for feeding a hi-fi system. There is also a 
switch for feeding a selected signal to all 
outputs with or without the selected in¬ 
put. Another switch determines wheth¬ 
er the switcher will be in the “power on” 
or “standby” position when it is plugged 
in. On the far right of the rear panel are 
the power cord and two unswitched AC 
receptacles. 

The relatively small remote control 
duplicates all the controls on the front. 
The buttons are recessed to avoid acci¬ 
dental activation. The remote is pow¬ 
ered by two AA cells. 

Operation. Using the S900 is very 

measured—91.4 dB 
Total Harmonic 
Distortion: 
rated—0.01%; mea¬ 
sured—0.003% (with 
reference input, 1 kHz) 


Audio Frequency 
Response; 

5 Hz-100 kHz rated— 
+/-2 dB; measured— 
+0.4/-1.1 dB 
Audio S/N; 
rated—80 dB or more; 
measured—91.4 dB 


RATINGS 
Picture Quality; 

excellent 

Audio Performance: 
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Our innovative tape rating 
scale shows you at-a-glance 
graphic representations of 
how each tape performs in 
such vital areas as dropout 
counts, video S/N, chroma AM 
S/N, chroma PM S/N, consis¬ 
tency between batches and 
more. The text gives our opin¬ 
ion in non-technical terms. 
(These three reports, from VID¬ 
EO'S 1987 tape tests.) 


HGX Gold Hi-Fi is mostly a very 



s OFFICIAL BLANK TAPE TESTS 


THE 

I/IOIB 

OFFICIAL 

BLANK TAPE TESTS 

Announcing — a special publication 
from VIDEO Magazine that will test, eval¬ 
uate and report to you, with no punches 
pulled, on virtually all nationally available 
VHS, VHS-C, S-VHS, S-VHS-C, Beta/Su- 
perBeta, ED Beta and 8mm brands and 
grades. More than 170 different tapes will 
be checked out by VIDEO’S Technical Edi¬ 
tor, Lancelot Braithwaite, and brought to 
you in one comprehensive, colorful and 
handsomely produced, fact-packed pack¬ 
age. 

If you buy blank tape, you need this 
publication. 

One reason — it will help you differen¬ 
tiate between grades of tape. The fact is, 
when manufacturers grade their tape as 
“standard,” “high grade,” “super-high 
grade,” etc., these ratings relate only to 
their own line. In past tape tests, we’ve 
found “standard” grade tapes from some 
manufacturers that outperformed “high 
grade” tapes from others. VIDEO Maga- 


will help you establish real value. 

For another, it will help you choose the 
best tape for your intended application. If 
you’re going to record a musical perfor¬ 
mance, you’ll need a tape that has great au¬ 
dio frequency response. If you’re planning 
to record a mini-series, you’ll want a long¬ 
er tape, such as a T-160. But longer tapes 
have thinner backings and behave differ¬ 
ently. Knowing a tape’s strengths and 
weaknesses beforehand will alert you to 
how that tape will ultimately perform. 

And there will be more. A glossary of 


terms, tips on tape maintenance, a how-to 
on salvaging damaged tapes and other fea¬ 
tures will help you get the most and the 
best from the tapes you buy. 

VIDEO Magazine’s OFFICIAL 
BLANK TAPE TESTS will not be sold at 
newsstands or stores when it is published in 
June. You can only order it by mail. And 
our special pre-publication price for VID¬ 
EO readers, available until April 30, is only 
$3.95. (For orders postmarked after April 
30, the price will be $4.95.) 

Reserve your copy today at the $3.95 
pre-publication price! 


.OFFICIAL BLANK TAPE TESTS ORDER FORM 


Please send me_copy(ies) of VIDEO Magazine’s 

OFFICIAL BLANK TAPE TESTS at $3.95 
each (includes postage and handling). 


I have enclosed payment of $- 

(check or money order payable to VIDEO Magazine) 


Name 

(please print) 


City 

State. 

Zip 


Your order will be sent after June 1, 1989. 

Mail this order form with payment to: VIDEO Magazine Tape Tests, 460 West 34th Street, New York, NY 10001 
















easy. Just hook each device to an input, 
output, or both. Connect one or more 
monitors and an auxiliary audio and hi- 
fi system if desired. The front connec¬ 
tions are especially convenient for inte¬ 
grating temporary equipment. Single or 
dual-mode operation and inputs are se¬ 
lected on the front-panel. Standard or 
all output is selected on the back. We 
recommend the standard output except 
for those rare occasions when an input 
device is not connected to the corre¬ 
sponding output. 

If you feed the output signal back 
into the same number input, quality 
may be impaired. Select the processor 
loop, if needed, and remember it can be 
used as an eighth input if no processor is 
connected. Audio and video processors 
are selected independently of each oth¬ 
er. Auxiliary audio may he substituted 
for the matched audio from any source, 
although these features are available 
only for devices 1 through 4 in dual-buss 
operation. 

In dual mode, monitor 2 is always 
connected to the second group of chan¬ 
nels, but monitor 1 may be switched to 
either group. Monitor 1 can be switched 
to view any input or either output group 


(1 to 4 or 5 to 7). It can also decode vid¬ 
eo into Y/C-separated signals that are 
switchable from the front or the remote. 

If some of your components don’t 
have Y/C connectors, we recommend 
using all available Y/C and video con¬ 
nectors so that the selected picture is 
available from both the video and the 
Y/C outputs. Separate circuitry and 


Built-in busses 
let you split this 
switcher into 
separate halves. 


switching are provided for video and 
Y/C so you don’t have to worry about 
polluting your Y/C signals with cross¬ 
talk. Front panel operation is logically 
organized; buttons light to verify each 
selection. The remote control is easy to 
use, though a different arrangement of 
the buttons might have further facili¬ 


tated operation. Even so, we rate opera¬ 
tional ease as excellent. 

Performance. The JX-S900U ex¬ 
ceeds its listed specifications with a 
bandpass of 10 megahertz, +0.9/-1.2 
decibels, with an unweighted video sig- 
nal-to-noise ratio of 58.4 dB. The 
chroma AM S/N is 73.5 dB and chroma 
PM S/N is 73.0 dB. Crosstalk between 
inputs is 58.4 dB and the insertion loss is 
0 dB. Video performance is excellent. 

Audio frequency response is 5 Hertz 
to 100 kilohertz, -I- 0.4/-1.1 dB, with an 
S/N of 91.4 dB. Crosstalk between chan¬ 
nels is also 91.4 dB. Insertion loss is 0 dB 
and the total harmonic distortion is 
0.003 percent. All these responses are 
excellent. 

Conclusion. The JVC JX-S900U is 
an excellent overall performer. Great 
flexibility is assured by its seven A/V in¬ 
puts, auxiliary audio input and sep¬ 
arately accessible audio and video 
processor loops. The switcher’s handling 
of Y/C signals and dual-buss operations 
are especially noteworthy. Additional 
freedom of choice can only be found in a 
matrix switcher. We recommend it high¬ 
ly and would consider it an admirable 
addition to our lab. ■ 


Olympus is your choice for better movies. 


The Olympus VX-803 Movie 8 8mm 
Camcorder uses the most advanced 
video technology to make it all 
pushbutton-simple. So if you’re not 
thrown by the specs that make it all 
possible, here are a few: 

With its new 360,000 pixel CCD, 
you get exceptionally high resolution 
pictures—quality previously avail¬ 
able only on higher priced cameras. 

Piezo auto focusing keeps 
perfect focus, even while panning 
and zooming. And high-bright AGC 
circuit/center-weighted auto 


OLYMPUS 

Olympus Corporation 
Consumer Products Group 
Dept. V 

Woodbury, NY 11797-9970 


exposure keeps your videos in their 
best light. 

And your VX-803’s self-timer 
even lets you join in the fun, while 
it shoots the action automatically. 

So now that you’ve read ail this 
tech-talk, let your dealer show you 
how simply you can shoot better 
movies with your Olympus. 

And while you’re there, take a 
look at our exciting VHS and 
Super VHS camcorders. Or call 


1-800-433-0880 to 
receive literature. If 
you’re planning to buy 
a camcorder, don’t 
miss Olympus. 
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SONY VCR 

continued from page 27 

panel accesses a second set of jacks for 
S-video, video and stereo audio. The 
compartment also has controls for 
tracking, sharpness, synchro edit, input 
select, record mode (speed), preset, fine 
tune, AFT, SuperBeta, hi-fi/linear audio 
monitor, (remote) command mode, 
switched/unswitched AC outlet, main/ 
SAP normal audio recording and mono/ 
auto stereo recording and twin slides for 
setting hi-fi recording levels. 

The rear sports an AC cord, an ac¬ 
cessory AC outlet, single F connectors 
for VFiF/UHF/cable RF input and out¬ 
put, a channel 3/4 RF output selector, 
mini jacks for control S in and out, and 
RCA-type pin jacks for stereo audio in¬ 
put and two sets of outputs. Also pre¬ 
sent are video and S-video input and 
output connectors. 

The remote control is similar to 
those on other Sony VCRs, with the 
battery compartment and a VTR 1/VTR 
2 switch on the bottom. On the top are 
buttons for power, TV/VTR, a 10-digit 
keypad, enter, channel + and -, stop 
motion, strobe, strobe speed -I- and -, 
shuttle edit + and -, digital scan, pause, 
slow, play, forward and reverse search, 
fast forward, rewind, stop and record. 

Operation. Apart from a few digi¬ 
tal and editing functions, the EDV-7500 
operates like most standard VCRs. It 
automatically differentiates between 
standard and ED Beta cassettes, but 
switches manually between Beta and 
SuperBeta. To preset the scan tuner, the 


user must match the channel tuned 
with the display number. The transport 
controls, digital freeze and strobe are 
standard, but multiple search options 
are included, both with and without dig¬ 
ital assist. The major difference between 
the search modes is their speeds. In ad¬ 
dition, digital scan also has the capa¬ 
bility to let you continue watching a 

The EDV-7500 
lets you control 
another VCR for 
precise edits. 


picture while the machine runs in either 
fast forward or rewind. 

Synchro edit lets you operate a sec¬ 
ond VCR’s pause control through the 
control S cable. The shuttle control on 
the VCR and the shuttle edit buttons on 
the remote allow precise selection of 
edit points, and automatically put the 
deck into record pause mode for assem¬ 
ble or insert edits. We rate ease of oper¬ 
ation as very good/excellent, although 
the EDV-7500’s instruction manual is 
slightly sketchier than we’re accustomed 
to seeing from Sony and learning the 
VCR’s numerous options will require 
some effort. 

Performance. The EDV-7500 is 
an excellent performer in ED Beta and 
SuperBeta modes. In ED Beta, it deliv¬ 
ers over 500 lines of horizontal resolu¬ 
tion with an unweighted video signal-to- 


noise ratio of 47.8 decibels at Beta II 
and 45 dB at Beta III. The weighted vid¬ 
eo S/N is 53.6 dB at Beta II and 51.9 dB 
at Beta III. Chroma AM S/N is 46.7 dB 
at Beta II and 46.2 dB at Beta III. 
Chroma PM S/N is 44.5 dB at Beta II 
and 45.3 dB at Beta III. 

In SuperBeta mode the deck delivers 
270 lines of horizontal resolution with 
an unweighted video S/N of 45.1 dB at 
Beta II and 41.5 dB at Beta III. Weight¬ 
ed video S/N is 51.7 dB at Beta II and 

49.3 dB at Beta III. Chroma AM S/N is 

46.3 dB at Beta II and 43.2 dB at Beta 
III, and chroma PM S/N is 44.4 dB at 
Beta II and 42.7 dB at Beta III. Standard 
Beta record and playback offer a hori¬ 
zontal resolution of 250 lines and S/N 
ratios similar to those measured in Su- 
perBeta. In all modes, picture quality is 
excellent. 

The hi-fi audio track has a frequency 
response of 20 Hertz to 20 kilohertz, 
+ (3.4/-1.1 dB, with a dynamic range of 
91.1 dB and a total harmonic distortion 
of 0.4 percent. The linear audio track 
has a -3 dB frequency response of 80 Hz 
to 12 kHz at Beta II and 80 Hz to 6.3 
kHz at Beta III. The S/N is 43.2 dB and 
the total harmonic distortion is 1.2 per¬ 
cent. Both hi-fi and linear tracks yield 
excellent audio. 

Conclusion. Sony’s EDV-7500 is a 
sterling performer with an overall rating 
of excellent. According to our measure¬ 
ments, the deck’s picture quality nearly 
equals that of the EDV-9500. Features 
constitute the main difference between 
them. The EDV-7500 should appeal to 
anyone seeking the highest picture qual¬ 
ity available at a relatively modest cost. 
We recommend it highly. ■ 


ADVERTISEMENT 


THE FUTURE belongs to the dreamers... 


Here we are.. .Video—the great commu¬ 
nicator in sight and sound is trapped in do¬ 
mestic affairs. We can swap audio tapes, 
records, compact discs, even computer in¬ 
formation around the globe, but the inter¬ 
nationalization of television and video is 
still ignored by the mass manufacturers. 

Fortunately, there is one American com¬ 
pany that had the vision to invent video 
equipment that offers a choice to those 
who want to expand their universe beyond 
American borders. 

“We make VCRs that can transform 
couch potatoes into cosmopolitan individ¬ 
uals. ..” as I.R. founder Chuck Azar puts it. 

It needs a healthy dose of dreamer- 
entrepreneur-can-do-enthusiasm to in¬ 


vent, manufacture and market VCRs that 
are not for everyone... but then, don’t most 
outstanding products start with an ambi¬ 
tious idea? 

Today, Azar’s philosophy has paid off. 
I.R.’s customer list reads like the Fortune 
500 Club, even including the WHITE 
HOUSE; mostly because his dream ma¬ 
chines are affordable, yet have all the ad¬ 
vanced technology you would expect from 
any high-class VCR, such as multispeeds, 
VHS HIFI, RGB color. Super VHS. 

Image Translator™ VCRs operate just 
like regular NTSC VCRs, with one differ¬ 
ence: you can play and record in all 16 
world standards, anywhere in the world on 
most TV sets, in PAL, SECAM or NTSC. 



I.R.’s newest achievement is a low-cost 
Standards Converter enabling you to actu¬ 
ally make eopies from PAL or SECAM 
tapes to NTSC or vice versa. 

More information at; Instant Replay Inc., 
2951 S. Bayshore Drive, Miami, FL 
33133, ph. (305) 448-7088, fax (305) 
445-1998. 
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Family Affair. If you're looking for a place to take the family for some great entertain¬ 
ment, don't move an inch. Because with Pioneer's 50" projection monitor, you can turn 
an evening at home into a night at the movies. 

It's a fact. No other projection monitor delivers a brighter, sharper picture. Images 
are as crisp and clear from the sides as they are head on. Plus you get built-in Dolby 
SurrouncT” sound capability and the convenience of a "Smart Remote"™ control. 

So if you want the best, you have only one choice: the full line of projection moni¬ 
tors from Pioneer. Finally, theater-quality entertainment in your own home. Just make 
sure you have plenty of popcorn. 

Cf) PIONEER* 

We Bring The Revolution Home.™ 

For additional information, circle No. 16 on Reader Service Card. 


I 

I 



NOW YOU CAN ADD 
NARRATION WHILE 
SHOOTING YOUR VIDEOS. 
The HS-7V VideoPro allows 
you to add narration, reduce 
extraneous noise, but stiii 
retain some ambient sound 
for reaiism. Or, use the 
headset to monitor the 
sound you are recording. 
AZDEN ,5,6,3^8.7500 


Super Micro Script 



Color Video Titler 

Affordable $350 oosugg. retail 


Superimpose text end/or graphics 
to existing tootage or iive productions. 
Features: “ 

• GENLOCK: syncs to any video signal 

• VIDEO FADER: controls intensity of overlay 

• DISPLAY MODES: CRAWL and PAGE 
CYCLING both with user variable speeds 

• 2 FONTS SIZES AND STYLES: in 8 colors 

• 7 PAGES OF MEMORY: each page can 
c;ontains: 

16 lines of 32 small characters and/or 4 
lines of 10 large characters 

• BATTERY BACK-UP: COMPLETE MEMORY 
RETENTION 

• PREVIEW OUTPUT: easy to use 
» COLOR BAR GENERATOR 


Scriptovision Inc. 

7419, Lajeunesse St 
Montreal, Canada H2R 2J1 
(514) 271-2265 


STA T E OF THE ART 

QSA 


BY RODERICK WOODCOCK 


Dead reds 

Q What causes a TV screen to exhibit 
discoloration over a section of the 
tube? The monitor I have turns reds to 
purplish pink in a small corner of the 
screen. What can be done to correct the 
problem? James Shea 

Acton, Mass. 

A Screen discoloration can be caused 
by a number of things, but the most 
common cause is a stray magnetic field. 
If the set has been exposed to a powerful 
magnetic field (from adjacent speakers, 
perhaps) the magnetism can affect the 
set’s aperture grille, causing discolora¬ 
tion. Usually this can be corrected by 
having a technician demagnetize (or 
degauss) the set. Some newer, large- 
screen TVs now have a control to ac¬ 
complish this. 


Taking it all in 

Q Can TVs with Super VHS input 
jacks accept signals from regular 
VHS VCRs? I’ve had different answers 
from different video dealers. 

Alan R. Soderstrom 
Pleasant Hill, Calif. 

A Any monitor with a Y/C input jack 
(that round four-pin jack that feeds 
luminance and chrominance signals sep¬ 
arately into a monitor from a VCR) also 
has composite video inputs. Some mod¬ 
els also have built-in tuners, so they add 
an RF input jack as well and accept from 
a VCR via channel 3/4 VHF output. 

Picture quality on the TV screen is 
best if displayed via the Y/C input, and 
worse via the RF input. But unless 
you’re watching an original tape made 
on an S-VHS camcorder (or a dub made 
using a Y/C dubbing cable) the differ- 


Video Magazine welcomes your questions. 
Please include a phone number, but not a 
return envelope as the volume of mail does 
not permit replies. All letters may be edited 
for clarity and space. Address queries to Q 
& A, Video Magazine, 460 West 34 Street, 
New York, NY WOOL 


ence in picture quality between the 
composite video input and the Y/C in¬ 
put will be negligible. In short, any mon¬ 
itor with a Y/C input jack offers multiple 
input capability and isn’t confined to 
S-VHS VCRs only. VHS VCRs offer RF 
and composite video outputs, both of 
which are compatible with Y/C- 
equipped monitors. 


Where will it end? 

Q l’m looking for a constant-playing 
VHS "tape that would last about 15 
minutes to use as a marketing demon¬ 
stration tape. Can you help me locate a 
manufacturer or distributor of such a 
product? Mark Visser 

Grand Rapids, Mich. 

A If you’re looking for a VHS version 
of an “endless loop” cassette similar 
to what is found in many answering ma¬ 
chines, good luck. I have never seen one 
advertised, and here’s why. Unlike au¬ 
diotape, which moves straight across the 
audio heads, videotape must be scanned 
diagonally by rapidly moving heads, 
which record and play back the signal. 
Because of this, videotape can’t be 
spliced, since the seam made by the 
splice (which would be at a right angle 
to the edge of the tape) might damage 
the heads every time it passed over 
them. One or two passes might be toler¬ 
ated, but repeated use would quickly de¬ 
stroy the heads on the VCR. Moreover, 
while audiotape just slips inside the 
player and the loop of tape goes straight 
across the heads, videotape has to be 
laced through a complicated path 
around the video drum. Engineering an 
endless-loop videocassette that could 
thread and play repeatedly would be a 
tough task. 

The self-running video demos you 
see in stores run on a videodisc player or 
a VCR programmed for repeat play. 
Usually, the short program is dubbed re- 
: peatedly onto a single cassette (24 five- 
minute shows on a T-120, for example) 
with the machine set to rewind and re¬ 
play when the tape runs out. Automatic 
repeat play used to be seen only on in¬ 
dustrial VCRs, but you’ll find it on a few 
consumer decks, such as the Sharp 
VC-077, as well. ■ 
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ADVERTISING SUPPLEMENT 


HITACHI H.RX.: HIGH PERFORMANCE EXPERIENCE 


Hitachi, already a leader in advancing home entertain¬ 
ment technology, is not content to rest on its laurels, com¬ 
pany execs maintain. With its H.RX. line, Hitachi is still 
keeping at the forefront of advances in the newest tech¬ 
nology to bring to market the ultimate in sight and 
sound. 

You get the best picture of those technological ad¬ 
vances with Hitachi's impressive new H.RX. Big Screen 
TVs. H.RX. Big Screens maximize the superior quality of 
picture you enjoy by sweeping it across a full line of slim¬ 
mer, sleeker big screen models. 

The clarity is meticulous and the picture brilliant, ad¬ 
ding a new dimension to large screen home viewing and 
enhancing the theatrical effect. Hitachi's imaging coup is 
the result of highly sophisticated electronics teamed with 
an aspherical optical lens system. 

Hitachi's own picture tubes use a curved phosphorous 
surface to begin optical focusing inside the picture tubes 
— a system unique to Hitachi sets. It guarantees brilliant 
picture and sharp focus right to the very edges of the 
screen. Color shift is reduced by 30 percent by Hitachi's 
patented double lenticular lens screen and brightness is 
increased by 20 percent compared to single lenticular lens 
screens. You don't have to sit directly in front of the 
screen for optimum viewing. 

Annoying ambient light reflections vanish from the 
screen's surface to make viewing more pleasant and fo¬ 
cus and color precisely accurate, even in traditionally 
troublesome areas such as the corners of the screen. 

Convenience has also been a top priority in Hitachi's 
design scheme. An "Intelligent" teachable remote has 
been included with the H.RX. sets, a universal infrared 


unit that can be easily taught to program and operate al¬ 
most any brand VCR, TV or audio/video equipment. 

Hitachi's wide assortment of thirteen Big Screen mod¬ 
els includes the exciting TT8550 H.RX. 31" featuring 600 
lines horizontal resolution. Theatrical Surround Sound 
and Double Feature 2TV. The CT7890 H.RX. 27" model 
wraps you in Theatrical Surround Sound and generates a 
stunning 560 lines of horizontal resolution. Hitachi has 
been consistently committed to providing not only ad¬ 
vanced imaging technology for upgraded on-screen im¬ 
ages, but to pushing ahead in sonic reproduction as well. 



I T A C H I 



THE 

FUTURE 

OF 

TELEVISION 


Hitachi Sales Corporation, Irv Fulton, Executive 
Vice President: 

“Today we are marketing a different kind of 
product. Hitachi Research and Development ef¬ 
forts in the area of consumer television are con¬ 
centrated on big screen sizes, and we’re working 
continuously to upgrade product performance. A 
good example can be seen in our 31” digital 
CT3185. It has 600 lines of horizontal resolution 
and dual tuners for PIP. The consumer wants — 
and in fact demands — a bigger, better picture 
with a full complement of convenience features. 
That’s what we aim to supply. 

“The market for big screen color television is 
extremely exciting today; we’re seeing a lot of ad¬ 
vancements. Audio for video is no exception. Be¬ 
yond MTS, surround sound is greatly increasing 
in popularity, and so Hitachi has included it in 
big screen TVs. We’re one hundred percent com¬ 
mitted to keeping the new technology coming, 
and offering the consumer a choice of new prod¬ 
ucts that add dimension to home entertainment.” 



















A D V E R T I S 


G SUPPLEMENT 


Philips Consumer Electronics, Paul Fredrickson, 
Director of Marketing/Merchandising: 

"IDTV is a big priority for us. We have three 
models in the line, two 27" sets and a 31" unit. Our 
plans are to expand this, offering two 31" IDTV 
sets. We're looldng at IDTV projection TV for the 
future. 

"S-Video inputs are extremely important in our 
entire line and always, performance is at the top of 
our list. We're always striving toward higher and 
higher resolution. Convenience features are impor¬ 
tant, too. We are going with extensive use of very 
high tech remote controls. Uniremotes, and will of¬ 
fer even more remotes with learning capabilities in 
the future." 


PHILIPS 


PHILIPS TEAMS STYLE AND ENGINEERING 


Already one of America's most respected home elec¬ 
tronics names. Philips is coming on strong with a ped¬ 
igreed line of high end monitor/receivers that points to a 
new generation of television in terms of both styling and 
specifications. The company is also a groundbreaker in 
new television. Their new line of Improved Definition 
television reflects extensive research and development at 
their stateside labs. Moreover, Philips is the originator of 
! an all-new proposed HDTV standard. 

All the research and development has made a differ¬ 
ence in Philips' traditional home entertainment TV line. 
The company's 27J233SB is a high performance 27" set 
that shares many of the features and design elements of 
Philips' acclaimed model 245 high-performance IDTV 
monitor/receiver. The sophisticated cabinet forms a sleek 
design line, while revamping of a variety of parts insures 
that the set squeezes out the last ounce of quality. 

With direct and S-video inputs there for the taking, 
your choice of what signals to feed in should be virtually 
unlimited. The set is ready to handle LaserDisc input and 
will also work with any Super VHS video gear you might 
have or might be investing in. 

The television boasts one of the industry's flattest 27" 
faceplates, with a corner locked mask and CFF guns, pro¬ 
ducing brilliant and accurate pictures that aren't dis¬ 
torted around the edges. The same Philips 27" FST tube is 
used in the company's IDTV model. Chassis design is 
strictly high performance, further enhancing the model's 
high-end specs. 

The set's stunning picture quality and color accuracy 
are even further enhanced with an advanced comb filter 
that allows the set to provide up to 480 lines of horizontal 



resolution. In the long run, it is picture quality that deter¬ 
mines the ultimate value of any television set, and in this 
arena. Philips wins gold medals. 

Of course, the addition of high-end convenience fea¬ 
tures makes any television a more attractive package. 
Model 27J233SB has a 42-button LCD/Learn Uniremote 
that controls virtually any infrared-operated audio or 
video product — a very popular feature in a home enter¬ 
tainment centerpiece. If you use the Philips in conjunc¬ 
tion with a VCR, you'll also enjoy the set's digital picture- 
in-picture (PIP) capability. 

























PIONEER ENHANCES THE PROJECTION MONITOR 


Pioneer's new line of high fidelity projection monitor/ 
receivers feature a retooled high precision screen of 
0.9mm pitch, ten percent finer than that found in previ¬ 
ous models. The result is improved resolution and picture 
reproduction, as well as dramatically expanding the ver¬ 
tical viewing angle without perceptible changes in pic¬ 
ture brightness. This provides standardized luminance 
for both sitting and standing viewing positions. 

Pioneer's high precision screen is only one of several 
announcements that make these 40", 45" and 50" sets 
some of the most stunning finds in home entertainment 
today (SD-P402, SD-P452 and SD-P502, respectively). 
They boast higher resolution as well as improved contrast 
and brightness, and their double-sided horizontal len¬ 
ticular screens greatly reduce color shift and minimize 
the reflection of external light. 

Welcome to the wonderful world of TV science. Behind 
the revamped screen, a new high resolution CRT (cath¬ 
ode ray tube) delivers a 20 percent improvement in focus¬ 
ing over previous models. A new electron gun and new 
green phosphor with improved luminance saturation 
give these projection monitors a crisp, clear picture — 
even in the corners. 

All three sets are fitted with a five-element hybrid lens 
with 2000-line resolution for enhanced video quality. The 
multi- coated lens system features one glass lens and four 
aspherical plastic lenses, that provide exceptional image 
contrast while eliminating inner reflections. 

New systems designed for this latest Pioneer genera¬ 
tion include Dynamic Picture Control, which presents 
higher-quality picture with regard to texture and bright¬ 
ness, making sure the picture fits human visual charac¬ 


teristics. Meanwhile, Dynamic Contour Control achieves 
a natural, noiseless image, and a Dynamic Focusing Cir¬ 
cuit keeps everything sharp — even at the edges and cor¬ 
ners — without a "blooming" effect. The sets also feature 
Dynamic Black Level Expansion and a Dynamic Picture 
Optimizer that further tailor the signals for viewing at the 
high end. 

All three monitors feature four a/v inputs, including 
one on the front panel for easy portable component con¬ 
nection. S-Video jacks are also standard on the sets. 
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Pioneer Electronics USA, Mike Fidler, Vice Presi¬ 
dent Marketing: 

"One of the benefits we have in terms of overall 
corporate direction is that we developed the source 
that really has the capability of high resolution for 
big screen television. LaserDisc is the most compli¬ 
mentary product for big screen TV; no doubt about 
it. It is the product of choice for most connoisseurs 
and for those who want the best performance from 
a set that is, of course, limited by the source fed into 
it. Having LaserDisc has given us the opportunity 
to develop displays to show the very best perfor¬ 
mance. 

"There is a dramatic difference between a stan¬ 
dard VCR's picture in comparison with that of La¬ 
serDisc. The optical disc brings a depth and realism 
— an added dimension — to the screen that simply 
doesn't exist with low resolution sources. One of 
the many benefits we at Pioneer have derived from 
LaserDisc is that we've been able to raise the con¬ 
sumers' consciousness and perception of video." 
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Proton Corporation, Dante Carlos, Executive Vice 
President: 

"In the design of any Proton product one concept 
is always held constant. At the beginning of a pro¬ 
ject, and at every engineering decision point along 
the way, our design team considers: does this im¬ 
plementation of technology result in the enhance¬ 
ment of the audio/video experience? At Proton, 
engineering a product is always a carefully consid¬ 
ered balance of technology and common sense. 

"The Aphex Aural Exciter (tm) circuit in our new 
VT-331 restores enhanced harmonics and adds nat¬ 
ural clarity. Also adding a new Enhanced Surround 
Decoder with advanced technology from Aphex, 
Proton has created the ultimate quality sound." 


O T O 
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PROTON STRETCHES THE LIMITS OF AUDIO/VIDEO 


Proton helped establish the category of high-end moni¬ 
tor/receivers. Its early technical innovations showed how 
attention to detail could produce a superior consumer 
display within the existing parameters of the NTSC stan¬ 
dard. Its industrial designs were the precursor of today's 
veritable army of black TV chassis designs. 

Proton has always been there first. And the recent in¬ 
troduction of its new 31" flat, square screen, the Model 
VT-331, is an indication that Proton continues to advance 
the cause of those consumers who are only satisfied with 
owning the very best. 

The best in 31" comes in the form of a Proton monitor/ 
receiver with a video bandwidth of 5.2 MHz, offering 
over 600 lines of horizontal resolution from a composite 
video input. The result of this significant improvement, 
when combined with Proton's Video Noise Reduction, is 
that you'll witness image details, richer color, deeper 
blacks and more brilliant whites than you've probably 
ever experienced before. If you prefer to make your own 
adjustments there's supplied a three-stage white level 
control to assist in fine tuning. 

For those interested in more technicalities, the VT-331 
carries Proton's much-heralded comb filter and consis¬ 
tent power supplies. Other technical advances include 
black level compensation, automatic brightness and con¬ 
trast level and high DC restoration. Overscan is limited to 
five percent. And separate IF stages for audio and video 
signals ensure the most accurate image and sound pro¬ 
cessing. 

Incidentally, the remote control is thoughtfully de¬ 
signed and offers convenient controls including video 
source selection and on-screen programming. The 180 
channel, S-VHS compatible set also offers last channel re¬ 



call, a sleep timer, and three pairs of video/audio inputs 
and outputs. 

There's more. The VT-331 is Proton's first product to re¬ 
sult from an exclusive licensing contract with famed au¬ 
dio manufacturer Aphex Systems of North Hollywood, 
California. The VT-331 contains a built-in Aphex Aural 
Exciter, a unique audio processor that develops and actu¬ 
ally enhances the audio harmonics in the television 
sound signal. This extra sonic lift is assisted by a built-in 
10-watt per channel internal amplifier, an MTS/SAP de¬ 
coder and built-in 4x6 stereo loudspeakers. 
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RCA UPS THE ANTE IN BIG SCREEN CRT’S 


Making a 31" television picture the sterling sight it 
ought to be is not an easy task — and the happy results of 
RCA's extensive efforts can be summed up in the G31100 
ColorTrak console with "Vista Screen 31" high-perfor¬ 
mance picture and on-screen menus and prompts. 

With a precision-focus picture tube, high resolution 
comb filter and a wide-band video amplifier that in¬ 
creases the TV's internal detail processing capability, the 
result is extra clean video. "Vista Screen 31" is capable of 
producing up to 600 lines of resolution. 

RCA's "Vista Screen 31" picture tube is engineered for 
the precision that a 450-square inch picture demands. An 
elliptical electron gun-lens and fine-pitch screen matrix 
(smaller color stripes, packed tightly together) increases 
the screen's ability to show intricate detail. And a tube 
that's flatter than conventional picture tubes adds the fi¬ 
nal touch of home-theater sophistication. The result is just 
what you've been waiting for — a big, theatrical picture 
that has broken the size barrier without any loss of pic¬ 
ture excellence. 

The manufacturer has placed an ultra-high priority on 
picture performance — knowing that demanding video- 
phUes will be using the set with SVHS components and 
the like. Meanwhile, RCA recognizes that consumer ex¬ 
pectations of television brilliance have gone up over the 
past seasons, and they have added an army of circuitry to 
meet and exceed these expectations. Velocity modulation 
sharpens bright details like white lettering, and dynamic 
white circuit adds sparkle and brilliance to the picture. 

Variable white control, meanwhile, lets you adjust the 
shade of white (warm, medium or cool) for the most 
pleasing performance. And for the darker portions of the 


pictures, often the most troublesome areas of a television 
image, special enhanced black processing maintains con¬ 
sistently high contrast from scene to scene, channel to 
channel. 

The result is that the viewer has an unprecedented 
amount of control over the color balance on the television 
screen. The set automatically produces a top-notch pic¬ 
ture, but with the addition of user-controlled picture ad¬ 
justment facilities, the monitor/receiver's look can be 
perfectly tailored to fit individual tastes and preferences. 
RCA has brought new science to console TV. 
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Thomson Consumer Electronics, D. Joseph Dona¬ 
hue, Vice President: 

"Advanced Compatible Television (ACTV) is a 
big priority for us. Not only is ACTV fully compati¬ 
ble with existing television receivers, but its wide¬ 
screen, movie-like clarity gives U.S. consumers the 
quality they will demand in the next generation of 
TV sets. Its two-phase, evolutionary approach will 
allow everyone — consumers, broadcasters and ca¬ 
ble operators — to gear up for HDTV at their own 
pace and consistent with their own budget. 

"Enormous strides have been made in the devel¬ 
opment of ACTV since its introduction. And obvi¬ 
ously, Thomson Consumer Electronics is deeply 
involved. I believe that as television prepares to cel¬ 
ebrate its golden anniversary, we will be able to say 
that the dream of HDTV is moving closer to real¬ 
ity." 
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TERA USA, Ron Fone, President: 

"We appeal to people who want the best there is. 
We manufacture only high end products, and our 
attitude is simple: "No compromise." People are 
demanding better picture than before. Our custom¬ 
er is not the ordinary customer. Our customer is the 
discerning videophile. 

"At long last, we're seeing the marriage of audio 
and video. The guy who has spent a lot of money 
on audio to get the best sound quality is now want¬ 
ing to marry that sound quality to high end picture 
technology." 


TERA ACHIEVES NEW AUDIO/VIDEO HIGHS 


In a very short period, the name Tera has become a 
benchmark for excellence in consumer video displays. 
The company's critically acclaimed 27" Model 629a 
proved to be an eye-opener as the "overall winner" in 
last year's VIDEO Magazine Eyes On comparison test. 

This year's introduction, the Model 633, stretches the 
limits with a 31" diagonal screen that achieves new di¬ 
mensions of NTSC picture quality with a unique picture 
processing circuit. Meanwhile, it matches its visual attrib¬ 
utes with a whole new approach to television sound. 

First a bit on the video technology integrated into this 
sleek and attractive cabinet: 

Tera has addressed the natural limitations of color pic¬ 
ture tubes with three exclusive signal processing circuits. 
Its Double Differential Contour Correction continuously 
evaluates the content of the video signal, resulting in sig¬ 
nificantly sharper outlines and much crisper edge defini¬ 
tion to its already outstanding 560 lines of horizontal 
resolution. Furthermore, the inherently weak edges of a 
NTSC color signal are improved by a Color Transient Im¬ 
provement circuit that interpolates black and white detail 
information to improve the color edges. The finishing 
touch is handled by Tera's Dynamic Aperture compensa¬ 
tion system that boosts the detail-rich high frequencies 
past the point that would overload conventional TVs, 
avoiding the overload by adjusting the bias according to 
frequency. 

Other refinements include Scanning Velocity Modula¬ 
tion, Black Level Extension, comb filter and more. How¬ 
ever, the quality of this set can be possibly best explored 
by studying the user- feature details including a side- 
mounted connection panel with three sets of gold-plated 



audio/video inputs and outputs, S-Video input and a 
two-way infrared transmitter that works with wireless 
headphones. 

Model 633 is also innovative in audio, incorporating an 
AM/FM tuner with 24 presets and auto search. It boasts 
35 watts per channel for stereo and an additional 35 watts 
channel for its subwoofer. A pair of clip-on speakers is 
supplied, and a free-standing pair is optional. You can 
even add an additional pair of 10" subwoofers. 

For once...a videophile's monitor/receiver that sounds 
every bit as good as it looks. 
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TOSHIBA EXPLORES TELEVISION’S FUTURE 


At Toshiba the future of television begins today. 

The monitor/receiver pictured on this page illustrates 
this very point. Scheduled for release before the end of 
1989, this 32" set is the evolutionary offspring of the new 
Toshiba line of televisions, incorporating the innovative 
Carver Sonic Holography sound system which expands 
the stereo sound stage throughout the entire viewing area 
— from a standard MTS/SAP signal. What makes this set 
exceptional, however, is its motorized swivel base that 
turns the set 15 degrees in each direction by remote con¬ 
trol command; another button ejects twin speakers eight 
inches from the cabinet sides. 

Advanced thinking such as this is only a twinkling of 
the many ideas at Toshiba — where all-new television for 
the turn of the century is already on the drawing board. 

The company has already set a forward looking prece¬ 
dent. Their flat screen CRT design revolutionized direct- 
view television. They were the first to introduce en¬ 
hanced NTSC compatible sets that are now commonly 
known as IDTV. And what's more, Toshiba keeps opera¬ 
tions tight by maintaining control over all their high tech 
ingredients — from the microchips that supercharge the 
video signals to the satellites that bring the entertainment 
home to roost. 

As a member of the 1125/60 group in Japan, Toshiba is 
actively developing the next generation of HDTV tech¬ 
nology, which it has already demonstrated at trade shows 
over the past few years. 

Yet Toshiba engineers are already looking beyond 
HDTV. According to Toshiba America Assistant Vice 


TOSHIBA 


Toshiba sees a future that will effect all aspect's of 
the home video experience. Expanded screen sizes 
will give rise to flat wall-mounted monitors, broad¬ 
ening the home theatrical experience. Newly-re- 
leased feature films will be premiered in living 
rooms, not in theatres. When unused, that blank TV 
faceplate will feature museum-grade art or scenes 
of the Grand Canyon. At the same time, consumers 
will stop designing media rooms around sets; rath¬ 
er, the sets themselves will be absorbed into exist¬ 
ing environments. 

"The pace of television development is accelerat¬ 
ing tremendously," Mullarkey says. "Imagine John¬ 
ny Carson sitting in your living room as a three- 
dimensional hologram. Or, imagine playing a role 
in Casablanca instead of sitting passively by just to 
watch." 

It all seems lightyears from today. But, according 
to Mullarkey, we're only talking twenty to thirty 
years in the future. "At Toshiba" he adds. "We're 
already thinking that far ahead." 



President, Product Marketing/Merchandising, Jeffrey 
Mullarkey, "Television of tomorrow will reflect a melding 
of three technologies: telecommunications, display and 
computing. The name 'television' will no longer apply. 
The term ViewScreen will more properly apply to the 
technology that will most certainly evolve. 

"The ViewScreen will provide freedom of choice to the 
nth degree," he relates. 
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Zenith Electronics Corporation, Bruce Huber, 
Vice President Marketing: 

"The results of our intensive R & D programs 
for HDTV transmission, receiver and processor 
technology (in cooperation with AT&T) — as well 
as our revolutionary new approach to large screen 
high resolution picture tubes — will allow Zenith 
to leapfrog the Japanese and Europeans. 

We think that by late 1992 or early 1993 we will 
have HDTV receivers on the market at attractive 
prices for consumers, and that by the end of the 
1990's, we will be able to offer HDTV sets in the 
thousand dollar range." 


E N I T H 

ZENITH REVOLUTIONIZES TELEVISION SONICS 


Television audio now really matches video in perfor¬ 
mance and quality. 

Engineers at Zenith Electronics Corp. have found a 
new home for the latest audio technology from Bose Cor¬ 
poration: Zenith stereo TV's that incorporate Bose's 
Acoustimass (tm) high- fidelity sound system. Combin¬ 
ing high technology video imaging with rich theatrical 
sonics. Zenith's "Digital System 3 with Sound by Bose" 
monitor/receiver offerings have been highly acclaimed 
for bringing the power of the movie theater into the 
home. 

At the heart of the latest Zenith/Bose sets is a Bose 
Acoustimass bass module installed at the TV's base — the 
secret to the unit's auditory prowess. Like the "wave¬ 
guide" in other Zenith digital TV's with sound by Bose, 
the Acoustimass module generates rich bass tones with¬ 
out the bulky enclosures normally associated with high- 
quality woofers. 

Other components of the Bose "Acoustimass Television 
Sound System," designed by Bose engineers in Fra¬ 
mingham, Massachusetts, include two 2-1/2 inch "Twid¬ 
dler" (tm) speakers — combination high-frequency 
tweeters and mid-range drivers located on either side of 
the screen — and a sophisticated three-channel amplifier 
system. The result is a new kind of television; one that not 
only maximizes the potential of the video information, 
but that gives the audio signal red carpet treatment for 
unprecedented emotional impact. 

Zenith's impressive series of "Digital System 3 Color 
TV with Sound by Bose" includes 27" sets, 31" models 
and a 46" rear projection unit. They incorporate the full 
Zenith digital TV technology, featuring advanced moni¬ 
tor/receiver capabilities, built-in World System Teletext 



circuitry and picture-in- picture. 

To make it easier for the viewer to switch between au¬ 
dio and video sources, the Digital System 3 sets feature 
Zenith's exclusive remote-controlled switching that al¬ 
lows selection of up to eight sources (video, audio, RF 
and/or RGB). Convenient on- screen displays show what 
sources are available and which have been routed to the 
TV or VCR. The sets also feature an "audio- only" switch 
which disengages the video, so the set can double as a 
high-performance sound system for audio components, 
including compact disc players. 
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BY PETER UTZ 


POWHIIVS 

A guide to choosing advanced camcorders and VCRs. 



VIOIO 


You started by 
taping vacations 
and weddings. 
Then you made 
training videos for 
a local hospital. 
Now you’re taping 
cable ads for small 
businesses. Your 
creative and tech¬ 
nical skills have improved and you’re 
proud of your slick camera angles and 
smooth editing. Only one thing keeps 
you from achieving the picture, sound 
quality and operating flexibility your ex¬ 
pertise demands: your tools. It’s time to 
think seriously about professional gear. 

But what does professional mean? 
Perhaps the most identifiable difference 
between “pro” and “consumer” video 
gear is who sells it. Although most pro¬ 
fessional half-inch VCRs in North 
America sport such familiar brand 
names as Sony, Panasonic, JVC, NEC, 
Hitachi and Sharp, they are sold 
through different outlets — commercial 
product dealers, audio/video supply 
houses and other specialized stores — 
and supported by separate divisions 
within their respective companies. You 
won’t find them at K-Mart or Circuit 
City. (See sidebar for a list of sources.) 

Differences in features are not so 
easy to discern. Today’s top consumer 
gear sports features that were available 
only on professional models a few years 
ago. And some pro machines are vir- 


Dr. Peter Dtz’s latest book is Today’s Vid¬ 
eo: Equipment, Setup, and Production 
(Prentice-Hall). 


tually identical to today’s consumer 
products. Others, such as the Betacam 
and M-II products broadcasters use, are 
distinctly superior. They’re also, at 
$20,000 and up, far too expensive for 
most individuals. But Super VHS, VHS, 
ED Beta, 8mm and now Hi8 have pro¬ 
fessional-quality or industrial equiva¬ 
lents. Although these products are 
unknown to most consumers, they have 
much to offer —at prices that are high 
but not stratospheric. (For more about 
camcorders and VCRs at this level see 
the following two articles in this special 
section.) 

The differences in durability and ca¬ 
pability between pro and consumer vid¬ 
eo products are real and significant. 


Made to be used every day, often by 
many people, professional camcorders 
and editing decks are more ruggedly 
built than their consumer counterparts. 
Consumer machines spend most of their 
lives on the shelf and when used are 
generally pampered. Moreover, most 
consumer equipment is encased in plas¬ 
tic, with internal frames made of 
stamped metal sheets that are easily 
damaged or knocked out of alignment. 
Industrial and broadcast VCRs usually 
have die cast chasscs that can take a 
beating, and aluminum shells with inter¬ 
nal metal shielding to prevent inter¬ 
ference from CB radios, appliances and 
other sources of noise. 

Industrial gear contains connectors 



Muscle Gear; 

Pro, or industrial, video 
components are typified 
by Mitsubishi's BV-1000 
Super VHS VCR, JVC’s 
BR-S810U S-VHS edi¬ 
ting recorder and 
Sony's EDV-55 ED 
Beta camcorder. 
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standardized to mate with other indus- 
trial equipment: sturdy BNC connectors 
for video, XLR jacks for audio. The mini 
audio plugs used on consumer equip¬ 
ment can work loose and break easily. 
Professional microphones use balanced 
lines with three-pin XLR connectors at 
the end. These cables can carry audio 
signals more than 100 feet without pick¬ 
ing up hum, buzz or other interference. 
Consumer gear uses unbalanced lines, 
consisting of one wire and a shield, that 
pick up interference easily. For this rea¬ 
son, they should not be more than 15 
feet long. 

Professional decks contain several 
video inputs and outputs, allowing sig¬ 
nals to loop from one machine to anoth¬ 
er in a chain, and audio inputs that can 
pick up both weak microphone signals 
and strong “high level” signals from 
mixers and other video decks. They of¬ 
ten have frame servos that control 
whether your edit will occur on an odd 
or even scanning field. (Without these, 
your TV may hiccup for 1/60 of a second 
when it sees the edit.) 

Pro decks have external sync inputs 
that enable them to follow the com¬ 
mands of a time base corrector, syn¬ 
chronizing their signals closely enough 
to be controlled and mixed with other 
video signals and allowing dissolves. 


m 



wipes and other special effects between 
tapes. Pro decks also edit accurately plus 
or minus one frame, while consumer ed¬ 
itors are accurate to within three to 
seven frames. While consumer VCRs 
may contain two or three video noise re¬ 
duction circuits, professional models 
employ three or four. 

Consumer editing decks delay color 
while processing it, sliding the colors in 
the picture one to two lines higher on 
the screen with each generation. Thus, 
a long shot of a woman with red lips 
will dub with a red splotch across her 
nose. Two generations later, her lips will 
be across her forehead. Professional vid¬ 
eo editors correct for this. 

Professional camcorders come with 
standard C-mount lenses that can be 
swapped with other professional lenses. 


Even pro camcorders that don’t swap 
lenses come with better lenses than 
those on consumer camcorders. Pro 
camcorders have flying erase heads and 
automatic backspacers for seamless edits 
in the field, features admittedly becom¬ 
ing popular with their top consumer 
cousins. 

Professional and consumer cam¬ 
corders both sport automatic circuits to 
control focus, iris and volume, but pro 
cameras may do it more accurately. Be¬ 
yond this, professional equipment has 
manual overrides, allowing you to cre¬ 
atively control focus, iris and sound lev¬ 
els. 

On the shopping side, there’s a pro¬ 
fessional advantage as well. The extra 
sums you pay professional dealers allow 
them to hire technically competent peo¬ 
ple who, in turn, can give you better, 
more informed service. Many profes¬ 
sional sales dealerships are also ser¬ 
vice centers that keep technicians, 
manuals and spare parts on hand. If your 
livelihood or hobby depends on working 
machinery, this is crucial. 

FRINGE BENEFITS 

Of course, there’s more to pro gear 
than fancy camcorders and VCRs. 
Character generators, signal processors, 
time base correctors and switchers play 
significant roles. So does their quality. 
For example, the price of a character 
generator relates to the smoothness and 
sharpness of the letters, the number of 
type styles and sizes and the kinds of 
outlining or drop shadows that make 
letters stand out. Character generators 
built into camcorders may produce 
white, chunky letters. Really smooth let¬ 
tering requires an expenditure of $3,000 

Home videographers are familar 
with color correctors, video processing 
amplifiers (or stabilizers) and image en¬ 
hancers (or detailers). These machines 
(for about $300) clean up fuzzy sync, ad¬ 
just colors or add highlights to the 
edges of images to make pictures look 
sharper. Most work well but tend to add 
noise and grain to the video signal. Few 
can handle super sharp Y/C signals. Pro¬ 
fessional video processing amplifiers and 
enhancers cost about $2,000, but they 
are exceptionally transparent, adding 
continued on page 113 
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The larger video manufacturers maintain separate divi¬ 
sions for consumer and industrial equipment. Use the 
following addresses and phone numbers for further infor¬ 
mation about professional-quality products and services: 

Hitachi Sales Corporation, 401 West Attesia 
Blvd., Compton, CA 90220; 800-262-1502. 

JVC Pro Video, 41 Slater Dr., Elmwood Park, NJ 
07407; 800-582-5825. 

NEC Professional Systems Division, 1255 
Michael Dr., Wood Dale, IL 60191-1094; 312-860-9500. 

Mitsubishi Professional Electronics Division, 
800 Cottontail Ln., Somerset, NJ 08873; 201-563-9889. 

Panasonic Professional, Eastern Zone: 50 Mead- 
owland Pkwy, 4E-7, Secaucus, NJ 07094; 201-392-4019. 
Southern Zone: 4500 Amon Carter Blvd., Ft. Worth, TX 
76155: 817-685-1117. Western Zone: 6550 Katella Ave., 
Cyprus, CA 90630, 714-373-7200. Central Zone: 425 East 
Algonquin Rd., Arlington Heights, IL 60005, 
312-981-4826. 

Sharp Electronics Professional Products Di¬ 
vision, Sharp Plaza, Box 1, Mahwah, NJ 07430; 
201-529-8731. 

Sony Industrial, 1600 Queen Anne Rd., Teancck, 
'NJ 07666; 201-833-5200. 
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THE COMMNYTIUT INVENTED 
HEMOTEGONTHOL,HEVOUITIONIlED 
COLON TELEVISION AND 
LED THE WAY IN STEREO TV: 

STAY TUNED. 


For 50 years Zenith has shown 
leadership in the television business. 
Because weVe tuned in to what customers 
want most: a quality picture, good sound 
and convenience. And weVe 
responded with one-of-a-kind 
technological achievements. 

Like the first wireless 
remote control, the “Space 
Command,” introduced in 1956. 

The amazing patented 
Chromacolor picture tube in 
1969, the most important break¬ 
through in color tube technology 
since the invention of color TV 
We set a new industry standard 
with the brightest, 

I sharpest and most 
[ ccJorful picture ever 
Plus, we 

received an Emmy Award in 
1986 for our contribution to 
the development of MTS Stereo 
Sound. 

That’s why you’ll find a 
Zenith television in four out of 
every ten homes in America. 

Zeniths First 1^1939 




27 inch Digital TV with Sound by Bose 


Now, what do we say after piling up 
five decades of television innovation? 

We say we’re just getting started. You see, 
television isn’t the only screen we’ve had 
our eyes on. Our patented flat 
tension monitor-a high con¬ 
trast, perfectly flat, virtually 
glare-fi:ne computer screen— 
has been hailed by the industry 
as an imequaled engineering 
achievement. 

Plus, Zenith is pioneer¬ 
ing the way toward a new 
generation of TV performance— 
HDTy high defini¬ 
tion TV A remark¬ 
able high resolution 
picture with 
CD quality sound. 

Zenith’s Spectrum ^ 

Compatible System, proposed 
for this new industry standard, co^^Shfomtor 

is already receiving critical acclaim. 

But like we said, we’re just getting 
started. And that’s why we invite you to sit 
back and stay tuned. 

F«r##g 



THE QUALITY GOES IN BEFORE THE NAME GOES ON. 









High-resolution camcorders can turn a 
hobby into a passion—or a new career. 




viaio 


Upgrades are a 
way of life in a 
technological 
world. If your first 
car was a Volks¬ 
wagen bug, you 
may drive a 
Porsche today. If 
r first camera 
a Polaroid, a 
Nikon 4000 may now document your 
adventures. And if your first computer 
was a 128k Macintosh, there’s a chance 
you already have a Mac II. It’s no differ¬ 
ent for camcorders. A taste of videogra- 
phy can turn into a passion, sometimes a 
vocation, and when that happens, it 
may be time to step beyond the familiar 
world of consumer gear. 

There’s a level of equipment, vir¬ 
tually unknown to most hobbyists, that 
can add polish, performance and flex¬ 
ibility to videos. We don’t mean broad¬ 


cast cameras, which can range from 
$30,000 to $130,000, but camcorders 
and cameras running from about $2,000 
to $10,000. That’s still serious money, 
but the equipment options within this 
range are multiplying almost as fast as 
the number of videographers who are 
acquiring the skills to make such invest¬ 
ments worthwhile. 

These camcorders record better pic¬ 
tures than standard VHS, Compact 
VHS, SuperBeta and 8mm models, al¬ 
though they don’t measure up to broad¬ 
cast standards. In some cases, the extra 
dollars will buy a high-performance, 
high-resolution camera packaged with a 
VCR. In other cases, you will have to 
choose a VCR capable of recording the 
higher resolution signal the camera can 
capture. 

In all cases, be prepared to spend ex¬ 
tra for the higher density videotapes 
these cameras require. It is foolish to at¬ 


tempt to save a few dollars on tape when 
recording quality depends on tape quali¬ 
ty. It’s also important to remember that 
better video quality depends on factors 
besides the camera: proper lighting, for 
instance. And sharp, well-lit pictures 
alone do not make interesting videos. 
You still must have a good story to tell. 

But the high-resolution cameras de¬ 
scribed below will help you better ex¬ 
ploit your talents and shooting abilities, 
primarily by giving you manual control 
over key creative options. For example, 
they will let you manually open or close 
the iris to get just the look or color satu¬ 
ration you want and manually focus the 
lens to soften a picture or rack focus. 
You can even change most of the lenses. 
Some have bayonet mounts so you can 
use prime lenses instead of zooms or 
change from a lOx to a 15x zoom. Most 
have variable speed power zooms. 

Some let you fool the white balance 
















Heavy Miners: 

Panasonic's Pro Series 
300CLE S-VHS cam¬ 
corder (left) has three 
CCDs, while Hitachi's 
VM-S8100A S-VHS 
model has an exposure 
system that simul¬ 
taneously adjusts the 
iris and the shutter. 


/lOO, 1/250, 
1/2000 and, 
standard recording, 
speed to cap- 
light 

one or two shutter 
also features three 
decibels for normal 
nd 18 dB for shots on 
increase the light. As 
gain, you will still in- 
though it is a high- 
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Heavy Hitters: 

Panasonic's Pro Series 
300CLE S-VHS cam¬ 
corder (ieft) has three 
CCDs, while Hitachi's 
VM-S8100A S-VHS 
model has an exposure 
system that simui- 
taneousiy adjusts the 
iris and the shutter. 


grade, and the camcorder has 
most of the creative options 
noted above. 

ED Beta expands the 
high end of the lu¬ 
minance band to 
9.3 megahertz and 
the luminance fre- 
quency deviation 
to 2.5 mHz. For 
comparison, the 
Super- VHS lumi- 
nance band is 5.4 
and the frequency deviation 1.6 mHz. 
This makes ED Beta technically capable 
of displaying more detail because it has 
blacker blacks, whiter whites and a hori¬ 
zontal resolution of 550 lines. One of 
the EDC-55’s unique features is an im¬ 
age sensor made of two 420,000-pixel 
CCDs, one for luminance and one for 
chrominance. The two signals are pro¬ 
cessed separately for great sharpness. 


clarity 
and color. 
The EDC-55 

has an electron¬ 
ic shutter with six 
settings: 1/100, 1/250, 
1/500,1/1000,1/2000 and, 

of course, 1/60 for standard recording. 
You can adjust shutter speed to cap¬ 
ture action without increasing the light 
to compensate as you would with a cam¬ 
corder that has only one or two shutter 
speeds. The camera also features three 
gain settings: zero decibels for normal 
lighting, and 9 and 18 dB for shots on 
which you cannot increase the light. As 
you increase the gain, you will still in¬ 
crease noise even though it is a high- 


to correct for unusual color tempera¬ 
tures or add just the right amount of red 
glow to an otherwise bland sunset. Some 
have multiple shutter speeds so you can 
select the right one for a particular burst 
of action or control the depth of field. 
Some even generate color bars to help 
you properly set up a color monitor or 
the original videotape for editing. With 
all these creative options, you can step 
out of instant point-and-shoot compila¬ 
tions into the world of professional¬ 
looking video production. 

MAJOR PLAYERS 

Who makes this high-octane gear? 
Primarily companies —such as Sony, 
Panasonic, NEC, JVC and Hitachi — 
with which you’re already familiar. One 
of the most exciting items in all their 
lineups is Sony’s EDC-55 camcorder. 
The ED stands for extended definition, 
signifying Sony’s ED Beta format up- 
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SHOOnNC STARS 



James Caruso and Mavis Arthur have pro¬ 
duced more than 600 TV shows and com¬ 
mercials. Their latest book, Easy TV 
Editing and Post Production (Prentice- 
Hall) , will be published later this year. 


Separated at Birth; 

Sony's EDC-55 features 


the VCR’s 
frame counter mea¬ 
sures 30 frames per second 
for accuracy within three frames. 

All things considered, the EDC-55 packs 
a lot of creative features and profes¬ 
sional quality into about 15 pounds. Its 
suggested price is $7,700. 

SYSTEMS APPROACH 

The Panasonic S-VHS Pro Series 
takes the systems approach to video pro¬ 
duction. Each component in the video 
package is a separate piece of equip¬ 
ment. To take full advantage of the sys¬ 
tem’s compatability you’ll need to 
choose a camera, a portable VCR and 
an edit system. This allows you to pick 
the equipment that will best suit the 
needs of your video production. And the 
equipment in the series is top-of-the- 
line. 

The Panasonic AG-7400 portable 
VCR, for example, can access a separate 
time code generator, making it possible 
to record SMPTE time code on one of 
the two audio tracks of the tape while 
you are taping. This speeds up editing in 
several ways, not the least of which is 
being able to keep track of keeper shots 
with time code notes as you shoot or 
when you look at the tape later. The 
AG-7400’s price is $2,900. 

The Pro Series offers two high-per¬ 
formance cameras: The 300CLE, for 
$6,700, and the WV-200CLE, for 


$7,500. Each has three CCDs, one for 
each primary color, the same as most 
broadcast cameras. Three CCDs also 
give higher resolution: 700 lines for the 
300CLE and 600 for the WV-200CLE. 
Both cameras can be configured for 
electronic news gathering, electronic 
field production or studio work —and a 
range of accessories is available for each 
type of use. 

A camera with similar features is the 
Hitachi FP-Cl, for $6,700. It has the ad¬ 
ditional advantage of PAL (Phase Alter¬ 
nate Line) compatibility. PAL is the 
video system dominant in most of 
Europe and Australia. It generates 625 
scanning lines every 1/25 of a second; 
the NTSC system, used in most of 
North America, runs 525 interlaced 
scanning lines every 1/30 of a second. 

For the step-up price of $10,000, the 
Hitachi FP-C2 camera gives you the ad¬ 
ditional option of upgrading from 
S-VHS to true broadcast quality in a 
camcorder configuration. The VCR 
docks with the camera or runs as a sepa- 
ate unit and can be a Betacam, Betacam 
SP or M-II VCR. 

For multi-camera productions both 
the Panasonic Pro Series and the 
Hitachi cameras have genlock capability 
for glitch-free switching, remote control 


performance 

camera, but it’s helpful to 
have the option. 

One of the best features is the 1.5- 
inch viewfinder. After looking through 
the 2/3-inch viewfinders of most cam¬ 
corders, 1.5 inches is a real luxury. It has 
the usual function indicators: low light, 
white balance, record and gain level. 

The detachable recorder is also 
packed with professional features, in¬ 
cluding edit search, a flying erase head 
for clean in-camera edits. Beta hi-fi ster¬ 
eo recording with two VU meters and 
audio dubbing so you can add a sound 
track later. 

The video recorder has separate lu¬ 
minance and chrominance circuits for 
almost zero crosstalk or color spill dur¬ 
ing dubbing or editing, down to the 
third generation. At the third or fourth 
generation, you will begin to see color 
smear, as you will with all formats. One 
disadvantage is that this recorder can¬ 
not exploit some of the newer frame-ac¬ 
curate SMPTE time-code editing 
controllers like Future Video Products’ 
EC lOOOPRO/TC. But it can use the EC 
lOOOU, the EC lOOOPRO and the Sony 
editing controllers. 

The EDC-55’s linear counter does 
not read frames; it takes a little shuttling 
to get to an exact point. If you use the 
EDC-55 as the player and its companion 
VCR, the EDV-9500, as the recorder. 
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ts for video matching and internal 
SMPTE color bar generators. Each cam¬ 
era also has separate Y and C outputs so 
they can be connected to almost any I 
S-VHS or Beta VCR. j 

For additional detail, each has an | 
_ jto black balance circuit that sets the I 
base black signal before the white bal¬ 
ance. This means the one-volt video sig¬ 
nal always starts at the same place and 
that the red signal is exactly .30 volt, 
the blue exactly .11 volt and the green 
.59 volt when the camera points at a 
white card illuminated with a 3200 K 
light. It also means blacker blacks with 
D tinting from one of the colors. 

A feature that should not be over¬ 
looked is that these cameras are all com¬ 
patible with broadcast formats; you can 
tape broadcast-quality shows by upgrad¬ 
ing your recording equipment, say, by 
renting or buying a 3/4-inch, M-II, Be- 
tacam or Betacam SP VCR. 

For professional-looking video, two 
of the options offered with these cam¬ 
eras are necessities when the cameras 
on tripods: a five-inch viewfinder 
and a lens control kit. The viewfinder 
mounts on top of the camera and allows 
you to frame a shot with both eyes. With 
the lens kit, you can mount the focus 
and zoom controls on the tripod handles 
for super smooth operation. Those who 
have only experienced handheld cam¬ 
corders will be astounded by the cre¬ 
ative advantages produced simply by 
mounting a camera on a tripod with a 
fluid head. 

Renting production equipment is an 
alternative with many advantages when 
you are not yet ready to make a serious 
financial commitment. In most areas 
you can rent a camera, a VCR, neces¬ 
sary cables, a small lighting kit and mon¬ 
itors for from $250 to $750 per day. 
Consider renting if you are just a small 


Focus Pocus: Panasonic AG-450’s unique autofocus system aliows use of either a iarge or smaii focai zone. 


For those not yet ready to invest in pro 
camcorders, rentals offer economy & 
access to different makes and models. 


production company or trying to do an 
exceptional job for a favorite relative’s 
wedding. Renting is also a great way to 
check out equipment before you buy. 

ECONOMICAL ALTERNATIVES 

Some very good camcorders are 
available for under $3,000, but they do 
not allow you to change lenses. They 
have most of the basic creative options 
and record in S-VHS and the new up¬ 
graded 8mm format. The Panasonic 
PRO Line offers the AG-400P and the 
AG-450 camcorders, while Hitachi has 
the VM-S8100A. In addition to S-VHS, 
the Hitachi offers HQ circuitry, which 
raises the white clip level of the lumi¬ 
nance signal and dynamically enhances 
the electronic signal, giving more appar¬ 
ent detail to the picture. 

The most expensive is Panasonic’s 
AG-400P, for $2,700. For this, you get a 


Team Player; 

Sony's EDV-9500 VCR 
enhances frame-count 
accuracy when used for 
editing with the EDC-55 
camcorder. 


selection of digital effects —like wipes, 
fades, image mixing and strobe —that 
you can do in the field. The digital ef¬ 
fects use a still frame that has been 
stored in memory with the “live” video 
being wiped or faded in a variety of pat- 

The Hitachi camcorder, for $2,100, 
also offers digital still frame and strobe 
effects, but not wipes. However, it also 
has a feature called Program AE, for au¬ 
tomatic exposure. All camcorders have 
automatic exposure, but Hitachi has re¬ 
fined it by simultaneously moving the 
iris and the shutter speed to just the 
right setting for specific lighting condi¬ 
tions. For instance, if you are outside, 
the shutter will change to 1/250 of a sec¬ 
ond. When you go inside, it changes to 
the normal 1/60. Hitachi claims this al¬ 
ways gives optimum color and detail. 

For those who shoot a lot of fast ac¬ 
tion, the Panasonic AG-450 has an au¬ 
tomatic focusing system that differs from 
the infrared system on most camcorders. 
It connects a piezo element to a micro¬ 
computer to enable you to use either a 
small or a large focal zone, depending on 
where the action is within the frame. 
The price of the AG-450 is $2,000. 

Sony’s contribution in this area is its 
new CCD'V99 Hi8 camcorder, for 
$2,200. The Hi8 format improves 8mm 
continued on page 113 
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BY MICHAEL HEISS 



MIMEANBUSIESS 

Coming to grips with the rugged world of industrial VCRs. 



VINO 


( Jumping into the 
high skies of pro¬ 
fessional video 
a feel like step- 

I ping off the wing 
of a plane —with- 

I out a parachute. 
The equipment 
looks different — 
and it’s certainly 
expensive. Moreover, information about 
it may be harder to come by. Yet after 
the initial jump, you’ll find the scariest 
thing about it was the anticipation. 

Professionally oriented VCRs are ac¬ 
tually simpler in many ways than their 
consumer equivalents. They have clean- 
r, easier to use controls and tend to be 
dedicated to more specific tasks. You 
won’t find decks stuffed with as many 
features as top consumer VCRs, because 
some of the fancier capabilities are typ¬ 
ically reserved for separate professional 
components. 

Pro VCRs and players come in four 
basic flavors: industrial, Japanese con- 


Michael Heiss is co-author of The Video 
Camcorder Handbook (HP Books). 


sumer, production and edit/source 
decks, which rival broadcast-quality ma¬ 
chines in flexibility. These broad catego¬ 
ries should help you get a handle on a 
group of products far more diverse and 
challenging than those available to ordi¬ 
nary consumers. 

Industrial VCRs are the easiest for 
initiates to relate to. They look like 
standard consumer VCRs and share 
such familiar features as tuners and tim¬ 
ers, multi-speed recording and playback 
and wireless remotes. VHS decks in¬ 
clude NEC’S PV-1200A, for $535, and 
PV-HOOA, for $650; Hitachi’s VT- 
PIOOO, for $529, VT-P2000, for $695, 
and VT-P3000, for $795; and Sharp’s 
XA-300, XA-305 and XA-310. JVC and 
Panasonic make numerous VHS and 
Super VHS industrial models, and Sony 
has a line of industrial 8mm VCRs that 
includes the EVO-410 recorder/player, 
for $620. 

Several features set these machines 
apart from their consumer counterparts. 
One is a three-pronged grounded plug 
on the power cord, which safety codes 
require for use in places like schools and 
hospitals. Additional differences include 


an eight-pin rectangular plug for quick 
connection to a professional monitor, 
and BNC video jacks, which are more 
secure than RCA-type plugs. 

Rear panels often include micro¬ 
phone jacks for recording narration and 
switches for auto repeat. However, the 
ability to make a tape endlessly play, re¬ 
wind and play is not usually needed at 
home, valuable though it may be to peo¬ 
ple who create store displays. While 
such industrial VCRs offer extra fea¬ 
tures, they generally are not the kinds of 
features that are valuable to advanced 
video buffs. 

SEPARATE BUT EQUAL 

Our second pro VCR category in¬ 
cludes decks sold to consumers in Japan 
but available here only through profes¬ 
sional dealers. These VCRs tend to in¬ 
clude features consumers demand, such 
as advanced tuners and timers, com¬ 
plete remotes, digital picture effects and 
indexing. What sets them apart are so¬ 
phisticated transport controls, jog/shut¬ 
tle rings that let you dial to precise 
points for editing, and interfaces for 
connecting two VCRs to a controller 
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Major Leaguers; 

Sharp’s XA-2500 VCR 
(left) sells to consumers 
in Japan, while Pan¬ 
asonic’s AG-7500A 
(right) is an editing 
deck designed for rig¬ 
orous use. 




that will let you 
program in, rehearse and 
execute precise edits. Some machines 
include such programming capability, 
so you can rehearse and edit with¬ 
out external help. 

Panasonic’s AG'1830 and Sharp’s 
XA-2500S VCRs fall into this category. 
They are sold through consumer dealers 
in Japan, but only through professional 
video dealers in the U.S. Perhaps this 
will start to change later this year when 
JVC introduces its top-of-the-line 
“home market” VCR here as a consum¬ 
er model. 

An interesting case is the Mitsubishi 
BV-1000. It is sold in Japan as a consum¬ 
er model, but sold here in both pro and 
“home theater” configurations. The 
consumer HS-U80, for $1,899, and the 
pro BV-1000, for $1,950, are identical, 
except that the former is black and the 
latter is white and has sturdier tape 
transports. 

Enough Japanese consumers buy 
such models to give manufacturers an 
economy of scale that permits lower 
prices than one might expect for “pro” 
machines. The Panasonic noted above 



Two Ways fo Go: JVC’s BR-S410U docking portable (left) and Panasonic’s AG-1830 S-VHS VCR (above). 


lists for under $2,000, while the Sharp 
goes for about $2,500. This price level, 
given the decks’ specifications, makes 
them a bargain-priced entry point into 
the world of pro video. 

Production VCRs are designed to 
take the rigors of field production as well 
as a busy edit room. S-VHS edit decks 
like JVC’s BR-S810U, for $6,540, and 
Panasonic’s AC-7500A, for $6,500, as 
well as JVC’s VHS BR-8600U, for 
$3,440, are leaders in this arena. 

These serious pro decks have heavy- 
duty tape transports, digital running 
time counters or provisions for using 
frame accurate SMPTE time code, BNC 
connectors, variable-speed search 
with jog/shuttle rings and 
ternal sync connec¬ 


Punchy Portable: 

Panasonic’s AG-7400 
S-VHS VCR can read 
time codes, making it 
useful for precision 


tions for time base correctors. Since 
quality recording is their goal, they a 
fitted with heads that only permit SP 
use, and they rarely have tuners, timers 
or wireless remotes. 

They can, however, interface with 
computer-controlled editors and also of¬ 
fer manual control over audio and video 
levels. They include analog meters in¬ 
stead of LEDs to monitor signals. 
Adapters help fit them into standard 19- 
inch wide racks. 

Edit/source decks (players and re¬ 
corders) offer jog/shuttle controls, more 
complete interfaces, special dub modes 
for clearer copies, SMPTE time code ca- 
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BUSINESS DECKS 


pability, external sync connections for 
time base correctors, real time displays 
and much more. You can use the inter¬ 
nal multi-level prompting programmers 
in these machines to edit or to hook 
them up to a wide range of program¬ 
mers. 

In pairs, edit/source decks eliminate 
the need for two expensive record 
decks, since special versions are avail¬ 
able with all the features of the costlier 
models except recording capability. 

The most compact edit deck is 
Sony’s 8mm EVO-720, which includes a 
player and a recorder in the same unit. 
It comes with an external controller and 
a full QWERTY keyboard character 
generator. If you shoot in 8mm, this 
compact gem, which weighs less than 18 
pounds and costs $4,950, is practically a 
complete editing studio. 

These machines are favored by cable 
TV producers, industrial media labs, 
schools and pro videographers. Al¬ 


though they don’t reach the levels 
achieved by the one-inch. Type C, Be- 
tacam and M-II VCRs used by broadcas¬ 
ters and network producers, they share 
many of their editing features and their 
quality is excellent. 

DECKS A LA CARTE 

In addition, this category covers a 
surprisingly wide range of machines. 


from simple players to very sophisticated 
editing decks. They are huilt to higher 
tolerances, use stronger components 
and include configurations simply not 
found in consumer ranks. Portable 
VCRs, for example, have not been avail¬ 
able to consumers since the rise of the 
camcorder. However, pros often want to 
use separate cameras — to which they at¬ 
tach advanced S-VHS, VHS and 8mm 
portable VCRs. 

These portables, such as Panasonic’s 
S-VHS AG-7400, for $2,900, often in¬ 
clude flying erase heads, some editing 
powers and the ability to record SMPTE 
time code for frame-accurate editing. 
Hitachi’s ten-pound VG-Sl portable 
S-VHS VCR even includes a time base 
corrector, a first for any VHS deck at 
any level. 

Pro models also include docking por¬ 
tables, such as JVC’s BR-S410U, that 
are designed to mate directly to a variety 
of cameras from familiar manufacturers 
like JVC and from unfamiliar makers 
like Ikegami and BTS. 

There is an additional type of pro 
VCR worth noting: decks designed for 
tape duplicators who make the pre-re¬ 
corded copies you rent or buy. VCRs 
like JVC’s BR-7000UR, Panasonic’s 
S-VHS AG-7800, for $3,000, and Sony’s 
8mm EVO-IOOOU are dedicated to this 
job. They lack tuners, wireless remotes 
and any controls other than standard 
transport functions. Panasonic’s 
AG-6820, for $1,700, does not even 
have front panel controls and must be 
triggered by a remote system. 

You may encounter such decks ad¬ 
vertised as used VCRs, since duplicators 
usually replace their thousands of decks 
every 18 months or so by selling them to 
continued on page 114 
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LaserVision may have started slow, but among profes¬ 
sionals the format is booming. Its high picture and sound 
quality, fast random access and built-in smarts make it a 
natural for education, training, sales and information ap¬ 
plications. One of the latest and best entrants in the 
field is Pioneer’s LD-V8000 LaserDisc Player. It has a full 
two-field memory and a digital time base corrector that 
delivers still pictures as sharp and clear as moving ones. 

Unlike consumer players, it is frame accurate and ad¬ 
dressable on both CAV and CLV discs. You can also 
independently access the four audio tracks; two on an¬ 
alog stereo and two on digital stereo. This means it can 
read 12-inch discs with over 100,000 still pictures and 
four hours of audio on one side. It also accepts 8-inch 
discs. A random access search takes less than four sec¬ 
onds at most. Digital picture memory covers the access 
time so there are no blank screens during which the 
viewer loses interest. 

There has always been a microprocessor aboard LV 
players to take care of speed control, random access and 
other smart features. This player has a powerful 286 mi¬ 
crocomputer and a slot for an extra board should you 
wish to tailor it to a specific application. The rear panel 
has an RS-232C I/O port with a 15-pin sub D connector 
for interfacing with IBM PC compatibles. The front has 
a three-conductor mini jack for wired remote control, 
which is also addressable by some computers. 

This type of open architecture makes it ideal for ded¬ 
icated tasks. It is compatible with interactive software 
classed as Level 1, 2 or 3, which is available from numer¬ 
ous companies, including Pioneer. However, to really 
benefit from the V8000’s power and flexibility you must 
need this level of sophistication. — Lancelot Braithwaite 
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SUPBiSHOm 

We rate 8 top decks for S-VHS and VHS picture quality. 


HI ■ Just how super is 
■■ ■ I Super VHS? Buzz^ 
■■■ H H words and hypct' 

^IIN L°guifthis higiv 

I ■ end format, Icav- 
T P C T 7 ing little room 
■ ^ * ' qualitative, mi 

sured evaluations. Trips to local video 
showrooms seldom clear the air. Numer¬ 
ous models, each with unique features, 
can confound the most devoted video- 
phile. Where’s a body to turn? 

We posed this question to a group of 
nine Video Magazine editors and contrib¬ 
utors before seating them in front of a 
wall packed with eight top S-VHS 
VCRs, their names discreetly concealed, 
from the field’s leading manufacturers. 
We asked our panel to evaluate the 
VCRs for the single most important 
feature they have to offer —superior pic¬ 
ture quality. Then we ran more than 
three hours of eye-boggling demonstra¬ 
tion tapes, in both S-VHS and VHS 
modes, using cassettes made by each 
VCR from ED Beta and LaserVision 
masters. 

The shootout left the panelists reel¬ 


ing but surprised by the differing pic¬ 
tures they encountered. Immediately, 
we tabulated the panelists’ scores for 
seven picture characteristics in each 
mode. When the dust settled, we found 
that the clear “Eyes-On” winner was 
Panasonic’s entry, one of the least costly 
of the machines. It placed first in S-VHS 
mode, second in VHS and first in the 
value ratings. 

Fisher’s VCR showed surprising 
strength, finishing first in VHS and sec¬ 
ond in the value ratings, VCRs from 
NEC and RCA finished second and 
third, respectively, in the S-VHS catego¬ 
ry. Toshiba’s deck hit third place in VHS 
and RCA’s machine placed third in the 
value ratings. 

We learned several lessons from the 
comparison. First, S-VHS VCRs do ex¬ 
hibit significant differences in picture 
quality, and in both modes. Second, al¬ 
though they are strong VHS performers, 
they are not necessarily better than the 
very best decks standard VHS can offer. 
For shootout purposes, we compared the 
test decks’ pictures with that from one 
of the best VHS VCRs we ever mea¬ 
sured. The VHS performance of the 


S-VHS decks ranked below that of the 
baseline VHS deck in all but two cases. 

Third, we confirmed what video 
buffs suspect; extra quality costs. In fact, 
it costs enough to drive the decks’ value 
ratings down to suspiciously low levels 
given their generally superior perfor¬ 
mance. This simply means Super VHS 
remains a connoisseur’s format. Despite 
two years in the marketplace, S-VHS 
prices have not declined. Instead 
S-VHS machines have been packed 
with numerous other features that were 
not considered in this evaluation and 
that tend to maintain the VCRs’ rela¬ 
tively high prices. 

Indeed, high-end machines are the 
logical home of S-VHS. Advanced cir¬ 
cuits often share the spotlight with such 
deluxe treats as digital effects and edi¬ 
ting enhancements. Although a few 
S-VHS decks are available for under 
$1,000, each of the eight we compared 
carries a four-figure price. 

The roll call consists of Fisher’s 
FVH-Zl, for $1,299; Hitachi’s 
VT-3800A, for $1,300; Mitsubishi’s HS- 
U80, for $1,899; NEC’s DS8000U, for 
$1,499; Panasonic’s PV-S4880, for 
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$1,300; Pioneer’s VH-930SD, for $1,500; 
RCA’s VR695HF, for $1,299; and 
Toshiba’s SV-970, for $1,600. JVC de¬ 
clined to provide a model. 

SETTING THE STAGE 

The comparison was administered 
by Technical Editor Lancelot Braith- 
waite, who prepared two groups of iden¬ 
tical S-VHS and VHS tapes containing 
images from a ShibaSoku TG-7 signal 
generator, a LaserVision demonstration 
disc played on a Philips CDV488 player 
and an ED Beta demonstration tape 
played on a Sony EDV-7500 VCR. 

The S-VHS tapes were recorded and 
played back in each machine using 
Maxell SQ S-VHS tape. The VHS tapes 
were from a batch of TDK Extra High 


Grade. A JVC JX-S900 switcher with 
Y/C connectors routed the signals to a 
Sony 25-inch XBR Pro monitor. We 
used a Sony SLV-70HF VCR as a refer¬ 
ence standard during the VHS portion 
of the test. It was not otherwise evalu¬ 
ated, although the irony of using Sony 
equipment to evaluate S-VHS VCRs 
was not lost on the panelists. 

When comparing VHS perfor¬ 
mance, panelists judged the VCRs 
against the Sony. When evaluating 
S-VHS performance, panelists judged 
the VCRs against each other. They fol¬ 
lowed a scale in which 5 represented ex¬ 
cellent; 4, very good; 3, good; 2, fair; 
and 1, poor. The Sony reference VCR 
was pegged at a value of 3. Any deck 
deemed superior to the Sony earned a 4 


or a 5. Any deck rated inferior earned a 
1 or a 2. 

The panelists were Editor-in-Chief 
Judith Sawyer, Managing Editor Stan 
Pinkwas, Senior Editor Ira Robbins, As¬ 
sociate Editor Kenneth Korman, Assist¬ 
ant Editors Stephen Cusick and Hilary 
Dunst and Contributing Editors Steve 
Daly, Mark Fleischmann and Lou Kes- 
ten. We judged the VCRs on seven key 
components of picture quality using the 
following guidelines: 

Resolution. The number of lines of 
horizontal resolution (a measure of 
sharpness) as read off a standard resolu¬ 
tion chart. 

Contrast. The difference in bright¬ 
ness between the blackest blacks and 
whitest whites, as determined by using a 
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The Definition of Excellence. 
In Sight and Sound 


Introducing Proton’s new big screen 31" monitor/receiver with Aphex Aural Exciter.® 


Proton has always set the industry standard 


Unmatched by many professional systems, 


for breathtaking video performance. And our big the Dolby compatible SD-1000 offers dynamic 


new 31" picture follows in that tradition. But 
this time, the picture isn’t all we’ve expanded. 

By incorporating the Aphex Aural Exciter 
circuitry, we’ve achieved a new level of audio 
clarity and transparency. So harmonics are 
restored, highs more natural, and vocals more 
vivid. And, at the touch of a button, our 


surround sound from any stereo source. 

We took the industry’s best and brightest 
picture. And added the most advanced sound. 
Proton. The new definition of excellence. 

For a free brochure and the Proton retailer 
nearest you, call (800) 772-0172. In California, 
(800) 428-1006. Or write to 5630 Cerritos Ave., 


Expander provides vastly superior stereo imaging. Cypress, CA 90630. 

With our SD-1000 Enhanced Surround 
Decoder, your enjoyment will be even greater. _____ 

This Aphex innovation starts where Dolby® 

leaves c l e a r l 

an 

expanded listening area that wraps you in pure 
listening pleasure. 



arks of Aphex Systems, Lid. 
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ten-step gray scale. 

Noise. The amount of interference in 
the luminance part of the signal, creat¬ 
ing an artificial texture on what would 
otherwise be a smooth surface. 

Color Intensity. The degree of satura¬ 
tion produced by strong colors. 

Color Constancy. The consistency of 
color intensity, both within the frame 
and over a short period of time. 

Color Shift. Consistency of hue, both 
within the picture frame and extending 


over a short period of time. 

Color Accuracy. The ability to repro¬ 
duce exactly any hue supplied to the in¬ 
put. 

ADDING IT UP 

We computed the results by adding 
the scores in each mode for each VCR, 
then dividing by the number of panelists 
(nine). For example, in S-VHS mode, 
the panelists gave the Panasonic’s Reso¬ 
lution three scores of 5, four scores of 4, 


one score of 3 and one score of 2. This 
adds up to 36, which, divided by nine, 
works out to a rating of 4 for the charac¬ 
teristic. Fractions were rounded to the 
nearest hundredth. 

Final averages were determined by 
adding each model’s criteria ratings, 
then dividing by the number of criteria 
(seven). Thus, the Panasonic VCR’s rat¬ 
ings of 4, 3.67, 3.89, 3.67, 3.33, 3.56 and 
4.11 average out to 3.75. This is the best 
overall S-VHS average, so the Pan¬ 
asonic’s final rank is 1. 

Value ratings were computed by ad¬ 
ding each machine’s final average scores 
for S-VHS and VHS, dividing the sum 
by the suggested price, then multiplying 
by 500 to achieve a consistent scale. 
When using this scale, bear in mind that 
VCRs are rarely sold at list price. Feel 
free to plug local discounted prices into 
our scale to get your own value rating. 

INTERPRETING THE RESULTS 

Some VCRs performed well in both 
categories. Panasonic, for example, 
scored first in S-VHS and second in 
VHS, while RCA ranked third and 
fourth, respectively. The scores of other 
decks diverged. The Fisher’s first-place 
VHS finish was somewhat offset by its 
fourth-place S-VHS showing. NEC 
ranked second in S-VHS and sixth in 
VHS. In the lower tier of showings, the 
Toshiba placed sixth and third. Pioneer 
eighth and fifth, Mitsubishi fifth and 
seventh and Hitachi seventh and 
eighth. 

We concluded that a model’s show¬ 
ing in one mode did not guarantee it 
would perform equally well in the other. 
Note that the overall range from excel¬ 
lent to poor is relatively narrow. All the 
VCRs we compared displayed strong, 
bright pictures that would satisfy most 
viewers. However, we were hunting for 
the best, and that’s what our scale was 
designed to reveal. 

Individual scores provide further 
food for thought, showing that even 
models with middling final averages of¬ 
ten excel in at least one category. The 
most notable example is the Mitsubishi, 
which outperformed the field in S-VHS 
resolution (4.56), but came in only fifth 
in S-VHS performance and last in the 
value rating. 

Panasonic’s S-VHS resolution rating 



The eight Super VHS VCRs we compared represent a 
cross-section of the format’s top models. Like all S-VHS 
decks, these eight can record and play tapes in VHS. 

They are also equipped with MTS broadcast stereo and 
hi-fi recording. Digital effects are common, although 
they vary in type and number. Following is a sampling of 
the VCRs’ numerous additional features, with unusual 
capabilities highlighted in italic. Consult your local deal¬ 
er for further details on features and specifications. 

Fisher FVH-Zl. $1,299. Four video and two audio 
heads, 181-channel direct-acccess tuner, six-event/one- 
year timer, LP recording and playback speeds. 

Hitachi VT-3800A. $1,300. Five video and two au¬ 
dio heads, flying erase head, 167-channel tuner and 
eight-event/one-year timer. Digital effects include 12 seg¬ 
ment preview, picture-in-picture, slow, freeze, strobe and 

Mitsubishi HS-U80. $1,899. Four video and two 
audio heads, flying erase head, twin digital tracking, gold 
outputs, jog/shuttle dial (1/30 to 30x normal speed), on¬ 
screen programming, 181-channel tuner, eight-event/four- 
week timer. Digital effects include freeze, strobe, PIP and 
channel preview. 

NEC DS8000U. $1,499. Two video and two audio 
heads, onscreen programming, four auto-operation modes, 
140-channel tuner, eight'event/21-day timer. Digital ef¬ 
fects include freeze, slow and strobe. 

Panasonic PV-S4880. $1,300. Four video and two 
audio heads, bar-code and onscreen programming and 
155-channel tuner. Digital effects include PIP, strobe and 
4-, 9- and 16-segment preview. 

Pioneer VH-930SD. $1,500. Four video and two 
audio heads, 140-channel tuner, eight-event/21-day timer. 
Digital effects include noise reduction, freeze, strobe, 
slow, PIP and nine-segment preview. 

RCA VR695HF. $1,299. Four video and two audio 
heads, titler, onscreen programming, remote tracking con¬ 
trol, 167-channel tuner, eight-event/one-year timer. 

Digital effects include PIP, 12-segment preview, freeze 
and art. 

Toshiba SV-970. $1,600. Four video heads, on¬ 
screen programming, full loading, multi-speed shuttle and 
eight-event/I4-day programming. Digital effects include 
PIP, zoom, strobe, art and 4- and 9-segment preview. — MF 
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HI-FI STEREO CAMCORUtHb | 

PANASONIC 


MINOLTA 8200 . 

PENTAX850KV I 

vAfuu KD1700V 

_ - — POPULAR FEATURES - ALL accessories 

SUPER VHS8:1 ZOOM w/FLYING ERASE HEAD *^^99 , HITACHI VMC30A VHS-C 6-1 /iv/HARD • 
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EYES ON TEST 7 



Test Patterns: 

Toshiba’s SV-970 fin¬ 
ished third in VHS 
picture quality while 
the Hitachi VT3800A’s 
best showing was fifth 
in the value ratings. 


Win, Place and Show: 

RCA's VR695HF ranked 
third in both S-VHS 
performance and the 
value ratings while 
Fisher’s FVH-Z1 fin¬ 
ished first in the VHS 
category and second in 
the value ratings. 



of 4 fell far short of Mitsubishi’s, al¬ 
though it was way ahead of the remain¬ 
der of the field, which ranged from 
Hitachi’s 2.56 to NEC’s 3.78. Fisher’s 
S-VHS resolution rating of 2.67 was the 
second worst of the bunch —yet Fisher 
came in second-best when value ratings 
were computed. Since higher resolution 
is touted as S-VHS’ greatest asset, these 
numbers are significant. 

In other S-VHS ratings; Pioneer led 
the field in contrast (3.89), but fell way 
behind in color —three out of four of its 
color ratings placed less than fair —leav¬ 
ing Pioneer in last place overall. In 
noise, Panasonic (3.89) and Fisher 
(3.78) were the leaders. Panasonic re¬ 
tained its lead in the four color catego¬ 
ries, scoring a big 4.11 on color accuracy. 


RCA was strong on color too, with an 
accuracy rating of 4- 

Fisher, NEC and Toshiba also pulled 
solid three-pluses in all color ratings. 
The solid overall performance of Pan¬ 
asonic, NEC and RCA landed them in 
the top three final average spots, respec¬ 
tively. In descending order, the fourth 
through eighth final average places went 
to Fisher, Mitsubishi, Toshiba, Hitachi 
and Pioneer. 

The VHS ratings told a sadder story. 
Only Panasonic, again scoring 4, ex¬ 
ceeded the reference standard’s resolu¬ 
tion by an entire point. In evaluations of 
contrast, only Pioneer (3.11) outscored 
the reference. When it came to noise, 
the VHS numbers were downright dis¬ 
appointing: Only Fisher’s healthy 3.56 


beat the Sony reference. The rest hov¬ 
ered shakily between 1.44 and 2.78, de¬ 
spite Y/C outputs that helped them 
deliver marginally clearer pictures. 

The judges were less brutal when it 
came to color. Even so, all the machines 
except the Fisher and the Pioneer rated 
below the Sony standard. In the final av¬ 
erages, Fisher’s 3.30 narrowly beat Pan¬ 
asonic’s 3.25 for first place, but ratings 
for the other six decks fell below that of 
the reference. 

To put these results into perspective, 
keep in mind that during the S-VHS de¬ 
liberations, panelists judged the units 
against one another. When doing the 
numbers for VHS, however, we judged 
them against the Sony SLV-70HF, which 
continued on page 112 
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RATING SCALE 
5: Excellent 
4: Very Good 
3: Good 
2; Fair 
1:Poor 


Value 

Ratings 


Some VCRs scored 
well in both VHS 
& S-VHS modes. 
Others diverged. 



Resolution 

Contrast 

Noise 

Coior Intensity 

Color Constancy 

Coior Shift 

Color Accuracy 

VHS PICTURE QUALITY 

Resolution 

Contrast 

Noise 

Coior intensity 
Coior Constancy 
Color Shift 
Color Accuracy 


3.00 
3.56 
3.44 
3.22 
3.00 
3.78 

RATINGS & ORDERS OF FINISH 
S-VHS Average 3.19 

VHS Average 3.30 

S-VHS Order of Finish 4 

VHS Order of Finish 1 


2.33 

2.44 

3.00 

2.33 

2.33 

2.67 

2.65 

2.33 


3.22 

2.33 

2.00 

2.33 

2.11 

2.33 

2.22 

3.17 

2.36 


3.00 

2.22 

2.33 

3.00 


2.78 

2.78 

3.33 

3.00 

3.22 

3.67 

3.75 

3.25 


3.67 

3.11 
2.22 
2.44 
2.44 

1.33 

2.11 

2.43 

2.47 


2.00 

2.78 

1.78 

3.11 

2.33 
2.56 

3.33 

3.30 

2.56 


2.44 

2.22 

2.67 

3.56 

3.00 

3.22 

3.00 

3.16 

2.87 


BRAND 

Panasonic 

Fisher 

RCA 


Pioneer 

Mitsubishi 


MODEL 

PV-S4880 

FVH-Z1 

VR695HF 

DS8000U 

VT-3800A 

SV-970 

VH-930SD 

HS-U80 


PRICE 

$1,300 
$1,299 
$1,299 
$1,499 
$1,300 
$1,600 
$1,500 


2,50 

2.26 

1.94 

1.92 
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BY FRANK LOVECE 


nCflflMIES 

IBFBiatEIIB 

A major exhibit honors America's love affair with the tube. 



RCA's David Sarnoff 

1939 World’s Fair, 
their first chance t 
Ten days before 
ny, RCA President 


The second most 
powerful explo¬ 
sion in history oc- 
curred not at 
Nagasaki or Al¬ 
amogordo but in 
the lush gardens 
of Flushing Mead¬ 
ows, New York. 
There, during the 
two-year run of 
the almost mythic 
lost Americans had 
watch television, 
the opening ceremo- 
David Sarnoff dedi¬ 


cated his company’s television exhibit by 
announcing that RCA was going to be¬ 
gin regular TV broadcasting. And at 
12:30 p.m. on April 30, the saucer-sized 
screens of 200 or so TVs in New York 
City —the only place the broadcast 
reached —came alive with the sight of 
the Trylon and Perisphere at the Fair. 
Then the flickering image swiveled 
across the Court of Peace, eventually 
finding New York Mayor Fiorcllo 
LaGuardia and President Franklin D. 
Roosevelt. 

It was wonderful theater, though 
hardly the “official introduction” corpo¬ 
rate propaganda made it out to be. Tele¬ 


vision sets were already o 
and broadcasts, some as 
Broadway revues, 
had been aired 
sporadically for a 
decade. Commer¬ 
cial broadcasting 
wouldn’t begin in 
the U.S. until two 
years after the 
Fair. Yet for most 
Americans —who 
wouldn’t own a 
TV for another 
ten years —the Radio Days: 
World’s Fair 1939's Andrea TV. 



IlnflD linnn i Wiinam Crookes performs pioneering 

Ulluu U|JUII ' work with cathode rays 

A Time 

Til f'erdinand 

nn Ty Braun controls electron 

U'l • ■ beam inside cathode- 

ray tube 


1900 - Constantin Per- 
skyi coins term 
“television” in Paris 
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marked the beginning of 
regularly scheduled pro¬ 
grams. 

Fifty years after this debut, the 
Smithsonian Institution’s National Mu¬ 
seum of American History shares this 
somewhat romantic view. Beginning 
April 19, and continuing for at least a 
year, the Smithsonian takes the Fair as a 
starting point for its first major exhibit 
on TV technology, impact and set de- | 
sign. Called “American Television from 
the Fair to the Family,” the exhibit is 
sponsored by the Electronic Industries 
Association, a manufacturers’ trade 
group in which RCA — the chief myth- 
ologist of TV history —is a major player. 

Smithsonian curator Dr. Larry Bird 
acknowledges the EIA’s “generous back¬ 


ing” yet says 
he’s determined 
“to tell how televi¬ 
sion has gone from being the focus of the 
living room, a simple part of the envi¬ 
ronment, to the environment itself. It 
started out as a piece of furniture —now 
it’s everywhere.” 


INTERNATIONAL INTRIGUE 

The exhibit’s placement in the 
Smithsonian’s “A Nation of Nations” 
section is apt: Television, unlike the 
light bulb or the telephone, was the 
brainchild of neither a single inventor 



Early 1927 - Federal Radio Commission forms; TV 
broadcasting on short- and medium-wave radio 
bands begins 


Sept. 1927 - Farns¬ 
worth transmits first 
electronic TV image in 
lab 


Early 1928 - FRC 
grants RCA first TV 
station permit 



May 1928 - GE TV station in Schenectady, 
N.Y., begins first reguiar broadcasting 


Sept 1928 - GE tele- 
first TV drama, 
e Queen's Messenger 




1931 - Zworykin appiies 
for patent on Icono¬ 
scope camera tube 


June 1934 - Federal 
Communications Com¬ 
mission (FCC) forms 


1929 - Zworykin 
applies for patent 
on Kinescope 


July 1935 ■ Patent Office deciares Farnsworth, not 
RCA/Zworykin, inventor of electronic TV scanning 
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50 YEARS 


1938 • DuMont markets the Clifton, first U.S. “large 
screen" (14-inch) electronic TV 


April 1939 - RCA Pres¬ 
ident David Sarnoff 
dedicates TV exhibit, 
N.Y. World's Fair 


May 1939 - First sports telecast: Princeton vs. Co- 
lumbia University baseball game, NBC, N.Y. City 


Feb. 1940 - First TV "network” forms: NBC's 
WNBT (N.Y. City) and WGRB (Schenectady) 


July 1941 - U.S. com¬ 
mercial TV begins 
nationwide 


Late 1940s • Community Antenna Cable TV 
(CATV) arises with TV signals delivered by win 
from local master antenna 


nor a single country. The word itself 
crosses national boundaries: A Russian, 
Constantin Perskyi, coined it in 1900 for 
a scientific paper he delivered in Paris; 
an American science-fiction publisher, 
Hugo Gernsback, popularized it. 

Two decades earlier, a Pomeranian 
scientist living in Germany, Paul 
Nipkow, launched the race for televi¬ 
sion, suggesting that one could transmit 
images electrically by bouncing light 
from a subject to a spinning disc with 
holes that would direct the light to a 
photoelectric cell. The spinning holes 
served as a movie-camera shutter, and 
the system as a movie camera that used 
light instead of film. 

Thus began some 50 years of at¬ 
tempts to perfect “mechanical TV,” 
which proved to be like trying to bicycle 
to the moon. Even so, many of the dis¬ 
coveries and inventions (see timeline) 


would lead to the electronic television 
celebrated by the Smithsonian show. 

So would the publicity. In 1925, pi¬ 
oneering Scotsman John Logie Baird 
built a mechanical TV system that he 
demonstrated for three weeks at the 
Selfridge department store in London. 
At about the same time, an American 
inventor, Charles Francis Jenkins, beat 
AT&T and other corporate giants to a 
working mechanical TV. By 1928, he 


Heros and Hardware: 

TV’s landmarks include 
the Beatles’ first Ed 
Sullivan Show, Twi¬ 
light Zone host Rod 
Serling, Bell Labs’ 1927 
picture phone (top), a 
1931 Visionette TV 
(above) and early Sony 


was transmitting motion-picture film 
and by 1930 was operating two experi¬ 
mental TV stations. (The federal gov¬ 
ernment began issuing experimental TV 
permits in 1928, starting with RCA’s 
W2XBS in New York City.) 


THAT’S ENTERTAINMENT 

By then, two historic firsts had taken 
place. General Electric’s experimental 
TV station WGY/W2XADASP2XAF in 
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Time Capsules: 

Mechanical TV from 
1932 (above) and 1947 
projeclion sel (below). 


Space Cadets: Captain Video, one of the first shows for kids, aired on the now defunct DuMont Network. 


Schenectady, New York had begun the 
first regular TV broadcasts —on Tues¬ 
days, Thursdays and Fridays from 1:30 to 
2 p.m. At first they showed little more 
than GE engineers smoking and talking, 
but on Sept. 11, 1928 the station ambi¬ 
tiously broadcast the first TV drama: a 
talking-heads version of a minor play 
called The Queens Messenger. To a knot 
of reporters and scientists watching in a 
nearby building, it was a sweet sight. 


Soon the big radio networks were 
putting on their own displays. The me¬ 
chanical TV era peaked on July 21,1931, 
when —eight years before the World’s 
Fair — CBS station W2XAB inaugurated 
the nation's first full-scale, regularly 
scheduled entertainment program. The 
debut was a 45-minute extravaganza 
opened by New York City Mayor James 
J. Walker and featuring such stars as 
Kate Smith and George Gershwin. 


Space and Time: 
World’s Fair-goers re¬ 
ceived cards to prove 
TV worked—30 years 
later, we all watched 
live moon walks. 
W2XBS was soon broadcasting seven 
hours a day, seven days a week —and 
continued doing so until 1933. 

Yet mechanical TV was doomed. 
Already, a maverick Utah inventor, Phi¬ 
lo T. Farnsworth, and a Russian-Ameri- 
can RCA scientist, Dr. Vladimir 
Zworykin, had separately conceived the 
major components of electronic TV. 
Farnsworth came up with the first elec¬ 
tronic TV in 1927. Over the 


May 1947 • Kraft Television Theater (NBC), first 
regularly scheduled network TV drama series, 
debuts 


1950 - First over-the-air 
pay TV, N.Y. City 


June 1951 - First 
mercial-network 
broadcast of color TV 

Sept. 1951 ■ First 
coast-to-coast telecast; 
address by President 
Truman 


Jan. 1955 - First color TV series, NBC sitcom 
Norby 

July 1962 - First TV satellite, Telstar I, launched 

Nov. 1972 - HBO debuts in Wilkes- 
Barre, Penn. 

1975 • Sony introduces first Betamax 
VCR, built into LV1901 console TV 

1976 - First stand-alone Beta VCR 
1977 - JVC introduces VHS VCR 


1978 - Magnavox introduces laser videodisc player 


Present - International research into high-definition 
television 
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RCAMJMBERONE 

TDUCHESrCRmCSlN 

No one on earth has had as long and as loving a relationship 
with television as Americans. 

And while were its most adoring fans, wefe also its most know-' 
ledgeable critics. After all, over time weve developed quite a keen 
and discrimimting eye. 

So its not surprising that in a nation of experts, the televisions, 
VCRs and camcorders of choice come from the people respon¬ 
sible for nothing less than the most technological innovations in 
the industry. RCA. 





\ IT /i' I '^1 Something that you’ll find i 

yy I I I 1 1 nC mediately apparent upon viewing 

I oneofournewColofIrak" 

, 1 riu yy WInLL>! Monitor-Receivers. 

In fact, every major manufacturer of televisions, camcorders 
and VCRs in the world uses RCA 
patented technology. 

And its technological superiority 
like this that has led more Americans 
to choose RCA video equipment 
than any other. 

A fact we’re truly quite proud of 
After alf you can’t receive higher critical acclaim than that. RGil 
















50 YEARS 


next two years, Farnsworth eliminated 
all incidental moving parts. Devised in a 
small, ill-funded private lab with self- 
trained assistants, it was one of the pro¬ 
digious feats of 20th-century science. 

As a potential competitor to RCA — 
whose buy-out offers he rejected- 
Farnsworth became a target for harass¬ 
ment. In the early '30s, he was dragged 
into a dramatic struggle with the radio 
giant over ownership of key patent 
claims. Despite RCA’s legion of lawyers, 
Farnsworth won in court, but his victory 
proved Pyrrhic. Though forced to li¬ 
cense the TV product from him, RCA 
countered with money- and health¬ 
draining lawsuits as well as a propagan¬ 
da campaign that negated Farnsworth’s 
place in history for more than 40 years. 

Ironically, Zworykin’s place in histo¬ 
ry would have been assured even with¬ 
out RCA’s misinformation. In late 1923, 
years before Farnsworth completed his 
system, Zworykin filed a patent applica¬ 
tion for the world’s first electronic TV 
camera tube. Often cited, erroneously, 
as the Iconoscope —a revolutionary- 
camera tube which Zworykin patented 
years later —this crude device nonethe¬ 
less marked a breakthrough. So would 
Zworykin’s equally revolutionary Kine¬ 
scope picture tube, invented in the early 
’30s. 

BROADCAST MEWS 

By the late ’20s tests were being held 
around the globe. The most famous pro¬ 
duced the world’s first TV “star,” Felix 
the Cat, a papier-mache model of which 
stood in for humans under the unbeara¬ 
bly hot lights of the RCA labs. Sharply 
defined in black & white and sprayed 
with reflective paint, Felix became TV’s 
first mascot and a symbol of the era. 
Somehow, the model survived the years 
to become one of the Smithsonian ex¬ 
hibit’s prize artifacts. 

Eventually all the tests, demon¬ 
strations and experimental broadcasts 
ended. America was ready for broad¬ 
casting to begin in earnest, as it already 
had in England and Germany. In 1940, 
satisfied that TV had achieved a techni¬ 
cal level that would not rapidly age, the 


Frank Lovece is the author of Hailing 
Taxi: The Official Book of the Show 
(Prentice-Hall). 



Federal Communications Commission 
decreed that commercial broadcasting 
could commence the following July. 

There were about two dozen TV sta¬ 
tions in the U.S. by then, although the 
number ready to jump in with regular 
programming is uncertain. In New York, 
with a population of up to 4,000 TVs, 
three stations made the transition: 
WCBW (CBS), WNBT (NBC) and 
W2XWV (DuMont, named for entre¬ 
preneur Allen B. DuMont, which went 
out of business in 1956). Opening day 
programs included a Dodgers/Phillies 
baseball game, a USO show, news, a 
Proctor and Gamble quiz show, a dance 
lesson and an art exhibit. The three sta¬ 
tions each broadcast about 15 hours 
weekly. 


Channel Changers: Early Sylvania and Zenith ads 
boasted of a revolutionary feature—remote control. 


These hours were scaled back con¬ 
siderably as World War II consumed 
manpower, materials and energy. One 
section of the Smithsonian exhibit looks 
at this largely uncharted period. “You 
had lots of talk about battlefield uses for 
TV, but it just wasn’t practical,” says 
Bird. Instead, home-front TV was given 
over to air-raid instructions and emer¬ 
gency warnings. As the tides of war 
continued on page 115 


NEW SYLVANIA TRUE VIEW 23 

ILV SYLVANIA GIVES YOU THE 3 MOST WANTED FEATURES IN TV 
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Film of the Month 


Coming to America 

1988. Eddie Murphy, Arsenio Hall, James 
Earl Jones, John Amos, SKari Headley; dir. 
John Landis. 116m. (R) Hi St cc Price n.a. 
LV also. Paramount. V image: good. 

Eddie Murphy plays a handful of 
characters in Coming to America, but he 
really has only two faces: the beaming, 
universally appealing entertainer (his 
Beverly Hills Cop persona) and an evil 
twin, the mean-spirited, cultural self- 
loather of Eddie Murphy Raw. 

Both Murphys star in Coming to 
America. His more acceptable version 
portrays Akeem, the 21-year-old prince 
of the fictional Zamunda. Dodging his 
arranged marriage, the prince travels 
abroad to search for a wife in —where 
else? — Queens, New York. Arsenio Hall 
hovers about nervously as his loyal fac¬ 
totum, Semmi. 

In a Queens seemingly populated by 
black thieves, hustlers and deadbeats, 
Akeem and Semmi pose as poor African 
students who take up residence in a 
one-room dump over a barber 
shop. After the prince s; 
his wife-to-be (Headley) 
a Black Awareness Pag 
eant, the two aristocrats 
take slave-wage jobs at 
her father’s fast-food 
greaseateria. Akeem 
wants to win his inam- 

princely merits. His 
competition is "the 
prince of Soul Glo” 

(Eriq LaSalle), a jheri- 
curled buppie who rid¬ 
icules Akeem’s roots 
(no pun intended). 

Needless to say, true 
love and royalty will 
carry the day. 

So far, so banal. 

Prince of Queens: 

Eddie Murphy masquer¬ 
ades as a commoner in 
Coming to America. 


As Akeem, Murphy is master of the 
timely raised eyebrow and the toothy, 
contented grin of a multimillion-dollar 
clown. But in addition to portraying the 
acceptable face of the blackoisie, Mur¬ 
phy and Hall sneak in some devastat¬ 
ing—and, I’m almost ashamed to admit, 
occasionally hilarious —caricatures of 
all-too-common African-American ster¬ 
eotypes. It quickly becomes difficult to 
avoid the impression that Murphy holds 
all non-Black Pack African-Americans 


in contempt. For example: during the 
Black Awareness Pageant, Hall pulls out 
all stops as the leering, electric-haired 
Rev. Brown, a hustling preacher. Like¬ 
wise, Murphy splices Rick James and 
Little Richard into the pathetic Randy 
Watson, whose mincing version of “The 
Greatest Love of All” is backed by a 
band called Sexual Chocolate. (What 
would an Eddie Murphy movie be with¬ 
out a little gay bashing?) 

To be fair, Murphy and Hall are al¬ 
most charming as the irascible denizens 
of My-T-Sharp Hair, where boxing repu¬ 
tations are endlessly debated and little 
hair is actually cut. Murphy skillfully 
plays both a foul-mouthed barber as well 
as his elderly (white) Jewish friend. 

Landis directed Coming to America 
with his own tried-and-true combina¬ 
tion of slick vulgarity and idea-bereft 
padding. The first third resembles a 
Hope/Crosby road movie without the 
great gags, pacing or self-conscious 
smarts. We get instead penis jokes, som- 
nambulant establishing shots and a pro¬ 
duction number prac¬ 
tically edited out of 
existence. The 
soundtrack begins 
with a Paul Si- 
monized South 
African chant and 
ends with the Sys¬ 
tem’s titular single. 

Coming to Ameri¬ 
ca is Eddie Murphy’s 
personal parable of 
assimilation. By ridi¬ 
culing all other as¬ 
pects of the culture — 
from black national¬ 
ism and Martin Lu¬ 
ther King Jr. to soul 
music— he offers only 
himself as the race’s 
prime exemplar. 
Murphy is Prince 
Akeem: a royal pain 
in the ass. 

—Richard Gehr 


























BY IRA ROBBINS 



S omething 
old, some¬ 
thing new, 
something 
borrowed, some¬ 
thing blue... 

Actually, each 
of this month’s 
choices can be 
characterized as 
all of the above. 
Two nostalgic arti¬ 
facts of the ’60s — 
The Magic Chris¬ 
tian (in its second 
video release) and 
Dear America — 
dispense with the 
rose-colored gran¬ 
ny glasses for, respectively, grimly satir¬ 
ical and grimly real reminders of the past 
that echo powerfully in the present. For 
their part. Midnight Run and Track 29 
take different paths to retrofit familiar 
films with modern settings, but both fail¬ 
ures seem oddly old-fashioned. 

Peter Sellers and Ringo Starr play an 
industrial tycoon and his abruptly 
adopted son in The Magic Christian, a 
bitingly funny period piece about the ar¬ 
rogance, greed, stupidity and corruption 
of the British upper classes. With the 
loyal Youngman (Starr) at his side, the 
wealthy Sir Guy Grand (Sellers) seeks 
out heartless ways to “observe the ef¬ 
fects of money...to teach and punish” in 
a hallucinatory series of dastardly put- 
ons that display writer Terry Southern’s 
blackhearted wit and prankster spirit 
rather than a cogent plot. 

During their anti-twit assault, the 
pair bribes Oxford’s rowing team to 
throw a race with Cambridge, arranges 
for a panther to be entered in a posh dog 
show, gaslights a stuffy train passenger. 



Foreign Correspondence: U.S. troops bare their 
souls in Dear America: Letters Home from Vietnam. 


Editor's 

Choice 


terrorizes a pricey art auction and offers 
free money (with a rude catch) to a 
crowd of seemingly reserved business¬ 
men. Impromptu brushes with a traffic 
warden, a park guard and a hot dog ven¬ 
dor offer Sir Guy further opportunities 
to research the fluctuating price of in¬ 
tegrity. 

Besides its charming malevolence 
towards the rich and fatuous. The Magic 
Christian boasts a fine soundtrack (fea¬ 
turing Badfinger and Thunderclap New¬ 
man) and an eccentric, star-studded 
cast. Look for Raquel Welch, Graham 
Chapman, John Cleese, Yul Brynner, 
Roman Polanski, Laurence Harvey, 
Leonard Frey and Richard Atten¬ 
borough in unlikely small roles. Many 
take part in the film’s centerpiece, the 
maiden voyage of the Magic Christian, a 
titanic luxury ship, which turns into a 
madcap nightmare — complete with a 
vampire and a hijacking —reflecting the 
LSD-soaked sensibilities of the swinging 
’60s. 

For Americans at least, that decade 
will long be emotionally entwined with 
the war in Southeast Asia. Dear Ameri¬ 
ca: Letters Home from Vietnam (made for 
HBO but also shown theatrically) car¬ 
ries the explosive charge of a land mine 
and the emotional depth of great litera¬ 
ture. Drawing on NBC News archives 
and other, less sophisticated, sources, 
clips of soldiers relaxing, fighting and 
dying bear profound witness as several 
dozen actors, including Michael J. Fox, 
Sean Penn, Robin Williams and Robert 
De Niro, read actual letters GIs sent to 
loved ones. From the banal to the silly 
to the profound, their fears, hopes and 
fantasies combine with the visual evi¬ 
dence of their terror to paint a tragically 
clear portrait of coping under maximum 
duress. Statistics and related documen¬ 
tary material frame the soldiers’ testi¬ 
mony into a dynamic whole. Fiction 
could hardly match the dramatic power 
of these unselfconscious words, or the 
memorable footage of young men fight¬ 
ing less for a noble cause than for the 
dream of getting home in one piece. As 
significant as the veteran’s memorial 
which ends it. Dear America is an illu¬ 
minating relic. 

Martin Brest’s Midnight Run may be 
set in the present but, like so many ex¬ 
amples of high-concept Hollywood, it 



takes from a handful of tried-and-true 
film genres in the hope of turning a sim¬ 
ple idea into a quasi-original cinematic 
blockbuster. 

Grodin plays Jonathan Mardukas, a 
Felix Unger-esque accountant who fool¬ 
ishly steals $15 million from a mobster, 
donates it to charity, gets arrested, 
jumps bail and goes underground in 
New York. Full of integrity but low on 
class and polish, De Niro portrays the 
continued on page 90 


REVIEWED_ 

The Magic Christian 
1970. Peter Sellers, Ringo Starr; dir. 
Joseph McGrath. 101m. (PG) $59.95. 
Republic. V image: good. 

Dear America: Letters 
Home from Vietnam 
1988. Co-pr./dir. Bill Couturie. 85m. 
(PG) $89.99. HBO. V image: good. 
Midnight Run 

1988. Robert De Niro, Charles Grodin; 
pr./dir. Martin Brest. 125m. (R) Hi ss 
$89.95. LV CX ss $39.98. MCA. V 
image; excel. 

Track 29 

1987. Gary Oldman, Theresa Russell, 
Christopher Lloyd; wr. Dennis Potter; 
dir. Nicolas Roeg. 90m. (R) Hi St 
$89.95. Cannon. V image: good. 
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^BYJAMIBERNARD^ 

Comedy 




W hat do women want? Love — 
with the proper stranger, of 
course. He can be a pickle mer¬ 
chant, a fisherman, a miniature 
golf champion or an alligator wrestler— 
just as long as he is also (respectively) 
sophisticated, loyal, like-minded or Paul 
Hogan. The perfect guy in today’s mov¬ 
ies is a silk purse who only looks (to the 
heroine) like a sow’s ear until the final 
reel. 

Thus, in Crossing Delancey, a self¬ 
consciously charming romance that is 
besotted with itself, Izzy Grossman (Irv¬ 
ing) is a nice, gorgeous Jewish girl in her 
early 30s and —oy!— still single. Izzy is 
trying to make it on her own in contem¬ 
porary Manhattan, an ethnicized Mary 
Tyler Moore living “alone in one room 
like a dog.” She works at a snobby East 
Side bookshop where she gazes starry- 
eyed at a pretentious —and married — 
writer (Jeroen Krabbe). If only Izzy 
would date that nice pickle man that 
her grandma’s friend, an Old World-ish 
matchmaker (Sylvia Miles), knows. But 
who wants to date a pickle man when 
you can have a famous writer feed you 
those-lips-those-eyes come-ons at a 
white-wine poetry reading? Izzy takes 
her time figuring out what everyone who 
has ever had soup-for-one already 
knows: sturdy, reassuring Sam Posner 
(Riegert) is the best thing since baby 
gherkins. Director Joan Micklin Silver 
delivers “heartwarming” with the force 
of a Mack truck, but it does the job. 

Over a Barrel: 

Peter Riegert plies his 
wares in Crossing De¬ 
lancey. 


Tempestuous 

Twosome: 

Bette Midier (above) 
and Liiy Tomiin piay 
two sets of twins in Big 
Business. 


Mystic Pizza presents another 
should-be husband up to his elbows in 
brine. Vincent D’Onofrio (the maniacal 
recruit in Full Metal Jacket) is a Con¬ 
necticut fisherman and devoted fiance 
to Lili Taylor’s husky-voiced ditz. The 
movie follows Taylor and two sisters 
(sweet Annabeth Gish and dishy Julia 
Roberts) as they work in a pizza parlor 
by day and agonize over their romantic 
choices at night. Mystic Pizza is as satis¬ 
fying as a pie with everything on it. Each 
member of the marvelous trio has per¬ 
sonality, spunk and the ability to with¬ 
stand a sea-change on her way to 
adulthood, which is here signified by an 
ability to know what you want in a guy. 

Although Big Business is primarily a 
gimmicky twins-separated-at-birth mov¬ 
ie, it also manages to reinforce the old 
saw that there’s someone for everyone — 
only he may be living in the wrong city. 
Bette Midler and Lily Tomlin, in dual 
roles, play two sets of twins who were 
mismatched in their cribs at birth. The 
city twins run a big company; their rural 
counterparts show up to fight them on a 
plant closing. Their respective boy¬ 
friends, caught in the mistaken-identity 
crossfire, don’t catch on except to fall 
more deeply in love; for instance, 
the miniature-golf champ finds 
the urban Lily Tomlin more of 
a soulmate than he did her 
country cousin (or sister, as 
jt were). Careful editing 
< I ' puts all the twins on- 
screen at once without 
seams, but to no avail — 
Big Business is twice as te¬ 


dious as it should be. 

Handsome, craggy Paul Hogan is 
back in "Crocodile" Dundee II, but this 
time he can go drown in a swamp and 
take his sheila (the bland Linda Koz- 
lowski again) with him. The second 
Croc essays a complicated Colombian 
drug-smuggling plot that culminates in 
an endless pursuit through the Austra¬ 
lian bush. Formerly everything the mod¬ 
ern woman wanted —a semi-literate 
Tarzan with street smarts who could 
bring home wild game without going to 
a gourmet store and foil a mugger with¬ 
out a course in assertiveness training— 
Mick Dundee has become a lazy self¬ 
parody. ■ 


REVIEWD) 


Crossing Delancey 

1988. Amy Irving, Peter Riegert; dir. 
Joan Micklin Silver. 97m. (PG) Hi ss cc 
$89.95. LV CX $24.98. 8 $29.95. 
Warner. V image: good. 

Mystic Pizza 

1988. Julia Roberts, Annabeth Gish; dir. 
Donald Petrie. 101m. (R) Hi St cc 
$89.95. LV also. Virgin. V image: excel. 

Big Business 

1988. Bette Midler, Lily Tomlin; dir Jim 
Abrahams. 101m. (PG) $89.95. 
Touchstone. V image: good. 

“Crocodile” Dundee II 

1988. Paul Hogan, Linda Kozlowski; co- 
wr. Hogan; dir. John Cornell. 110m. 

(PG) Hi St cc Price n.a. Paramount. V 
image: good. 
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BY JON YOUNG 


Drama 


Against All Odds; 

The Chicago “Black 
Sox” of Eight Men Out 
(far left), Jeff Bridges in 
Tucker (above) and 
Michael Keaton in 
Clean and Sober (left). 


Sober, Daryl remains a difficult, complex 
person, which makes his triumph over 
long odds all the more convincing. 

Alas, the odds are too great for the 
protagonist of Tucker: The Man and His 
Dream, director Francis Ford Coppola’s 
ode to a real-life automotive visionary. 
According to the film, Preston Tucker 
tried to give post-World War II America 
a better, safer and cheaper set of wheels, 
only to see the Big Three car makers 
and their political stooges tear his grand 
design to bits. Jeff Bridges plays this po¬ 
tentially tragic character as a relentless 
optimist, a grinning, gung-ho crusader 
going head to head with the establish¬ 
ment. Those with a less romantic bent 
than Coppola may find Bridges’ peppy 
portrayal grating. His Tucker is a flashy, 
irresponsible public relations man with 
little idea of how to realize his innova¬ 
tions—not a con artist (as he was ac¬ 
cused of being), but no saint, either. 

Tucker boasts plenty of attractive el¬ 
ements, including Dean Tavoularis’ rich 
production design, which captures the 
upbeat spirit of postwar America, Joe 
Jackson’s snazzy score and consistently 
arresting camera work. Martin Landau 
cuts a memorable figure as Tucker’s anx¬ 
ious money man, and Lloyd Bridges 
makes a nicely sinister senator. Ulti¬ 
mately, though, this attempt to mount a 
heroic saga falls flat. Tucker comes off as 
an overbearing fool and his story an 
empty, if dazzling, exercise in style. 

continued on page 90 


H e doesn’t command the respect of a 
certified virtuoso like Dustin Hoff¬ 
man or Meryl Streep, but Michael 
Keaton has shown startling ver¬ 
satility of late. There aren’t many actors 
who could pull off both the mad comedy 
of Beetlejuice and the grim realism of 
Clean and Sober — and, even more im¬ 
pressive, play a recovering addict with¬ 
out pandering to audience sympathies. 

In this era of “just say no” double¬ 
speak, any film depicting the scourge of 
substance abuse should be taken with a 
healthy dose of cynicism. Indeed, on pa¬ 
per, Clean and Sober reads like a disease- 
of-the-week TV movie. However, this 
small story of one man’s escape from 
self-destruction is mightily affecting. At 
first, Daryl Poynter (Keaton) couldn’t 
be less likable —he’s an arrogant, edgy 
real estate salesman, crazed by cocaine, 
soaked in beer and headed straight for 
hell. When his company gets wise to his 
embezzling and a date practically dies in 
his bed after a night of hard partying, 
you’re eager to see the guy go down the 
tubes. 

Somehow, Daryl survives in spite of 
himself. Without acknowledging his 
problem, he checks into a detox hospital 
to avoid the law. Soon he finds himself 
on the road to recovery, thanks to a 
stern group leader (Morgan Freeman), 
fellow patient (Baker) and, later, his Al¬ 
coholics Anonymous sponsor (M. Em¬ 
met Walsh). In the process, Keaton 
abstains from cheap sentiment, offering 


a hard-nosed portrayal brightened by 
flashes of humor. Daryl never has a mo¬ 
ment of purifying self-discovery and 
never stops being a pain in the butt to 
those around him. 

The uniformly fine supporting cast 
follows Keaton’s lead, underplaying 
what could have been a preachy tale. 
Baker is particularly moving as the sad¬ 
eyed steelworker doomed by a bad rela¬ 
tionship, while director Caron (Moon¬ 
lighting) wisely keeps the heavy encoun¬ 
ters moving at a brisk pace. For his part, 
Keaton holds the center without evi¬ 
dent exertion. At the end of Clean and 


REnEWED 


Clean and Sober 

1988. Michael Keaton, Kathy Baker; dir. 
Glenn Gordon Caron. 124m. (R) Hi ss 
: cc $89.95. LV CX $29.98. 8 $29.95. 
Warner. V image; good. 

Tucker: The Man and His Dream 
1988. Jeff Bridges; dir. Francis Ford 
Coppola. 111m. (PG) Hi St cc Price n.a. 
Paramount. V image; excel. 

Eight Men Out 

1988. John Cusack, Christopher Lloyd; 
wr./dir. John Sayles. 120m. (PG) cc 
$89.98. Orion. V image; good. 

Stealing Home 

1988. Mark Harmon, Jodie Foster; wr./ 
dir. Steven Kampmann, Will Aldis. 

98m. (PG-13) Hi ss cc $89.95. LV CX 
$24.98. Warner. V image; good. 


I 

I 

I 


I 


76 VIDEO MAY 1989 



































O ur mailbox has been bulging with 
new videos for children and teens. 
Call it a bit of spring cleaning, 
but this month we’re going to catch 
up with the flood of releases. 


Lamb Chop’s Sing-Along, 
Play-Along 

1988. approx. 45m. $14-95. Fries. Image: 
good. Ages 2 to 6. 

Shari Lewis, her puppet pals —Lamb 
Chop, Hush Puppy and Charlie Horse — 
and a crew of kids descend on a local 
park for fun and games in this award- 
winning activity tape. Lewis' obvious 
concern for kids, strong original music 
by Norman Martin and a troupe of nat¬ 
urally energetic youngsters all add to its 
success. The bouncy melodies and easy- 
to-follow instructions make for a nice 
interactive hodgepodge that encourages 
participation and repeated viewings. A 
good entertainment option when spring 
showers trap your youngest indoors. 


The Little Fox 

1987. Anim. 80m. (G) $39.95. Celebrity/ 
Just for Kids. Image: good. Ages 5 to 9. 

Perhaps youngsters in Hungary, 
where this feature originated, have a 
more realistic attitude toward the real¬ 
ities of animal life. Still, it’s disconcert¬ 
ing to see a brightly illustrated farm- 
and-forest adventure that acknowledges 
how animals kill each other for food. 
Our young fox hero spends most of the 
time learning how to hunt, and a duck 
seen in one moment is a pile of bones 
the next. The fighting sometimes takes 
on mini-Dyrujsty proportions, and I still 
wonder about the wisdom of showing 
From Hungary; 

The Utile Fox 
learns to hunt. 


Vic (our hero), who’s been separated 
from his family, walking off with an un¬ 
cle he’d never met before. These caveats 
are not intended to dissuade you from 
an otherwise well-produced feature, but 
if the hunting scene in Bambi gives your 
little one the shakes, you may want to 
wait on this one. 


The Greatest Adventure 
Stories from the Bible: 
The Nativity 

1987. Anim. 30m. $19.95. Best Film & 
Video. Image: good. Ages 4 to 10. 

The primary conceit of this Hanna- 
Barbera series sends three teen time- 
travelers into the past to witness Biblical 
everhts. Not a great start, especially 
when the Third World character seems 
to exist purely for comic relief. For¬ 
tunately, this episode pushes the kids to 
the background and lets the story of the 
first Christmas unfold in straightforward 
fashion. Ably drawn, and featuring the 
voices of Gregory Harrison, Vincent 
Price and Roscoe Lee Browne, this Na¬ 
tivity is a credible addition to the grow¬ 
ing religious video catalog. 


The Watchkins 
Adventures 

1987. Anim. 24m. Hi $19.95. UMA 
Entertainment (800-444-1584). Image: 
excel. Ages 2 to 8. 

This unexpected delight, from a 
small Texas company, presents lessons 


about loyalty, self-control, cooperation 
and other values in highly repeatable 
animated music videos. (An audio cas¬ 
sette featuring the Watchkins is also 
available.) A tiny firefly sings a lullaby 
about self-worth; a cocky rooster crows 
good morning to a salsa beat. Catchy 
tunes that run the gamut from Leon 
Redbone and Elvis Presley to the An¬ 
drews Sisters, and a classy production 
style that doesn’t skimp on animation 
(16 to 20 cels per second, versus 6 to 10, 
typical of Saturday morning shows) are 
proof positive that great kidvid can be 
created by small, caring companies. 
Seek this one out. 


Denver the Last Dinosaur 

1988. Anim. approx. 45m. $19.95. Fries. 
Image: good. Ages 3 to 8. 

Let’s throw all the pre-teen buzz¬ 
words into one script, shall we? There 
are BMX bicycles, skateboarding, rock 
music and dinosaurs. A group of boys 
accidentally cracks open an ancient di¬ 
nosaur egg and out pops Denver, more a 
big puppy than a prehistoric beastie. A 
slimy rock promoter and an evil paleon¬ 
tologist both try to trap Denver for com- 
mercial gain. The whole lamely 
animated, predictable script ends happi¬ 
ly, of course. The Denver syndicated TV 
series has received a National Endow¬ 
ment for the Arts endorsement, but the 
home video’s inclusion of a commercial 
for a dinosaur-inspired cereal means it 
won’t get one here. ■ 


BY MARIANNE MEYER 


Kidvid 


Pick Hit; A singing firefly glows in its own spotlight during the delightful Watchkins Adventure. 
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Beginner Book Videos 

1989. Anim. Adaptations of Dr. Scuss 
stories: The Cat in the Hat Comes Back, 

One Fish Two Fish Red Fish Blue Fish, Dr. 
Seuss's ABC, Hop on Pop. 30m. ea. Hi cc 
$14.95 ca. Random. 

The Blue Bird 

1940. B&W/Color. Shirley Temple, Johnny 
Russell, Nigel Bruce, Spring Byington; dir. 
Walter Lang. Intriguing children’s fantasy 
made to compete with Wizard of Oz. 83m. 
Hi ss (simulated) cc $19.98. Playhouse. 
Clean and Sober 

1988. Michael Keaton, Kathy Baker, 
Morgan Freeman, M. Emmet Walsh; dir. 
Glenn Gordon Caron. Keaton won glowing 
notices as shady real-estate hustler hiding 
out in rehabilitation clinic. 124m. (R) Hi ss 
cc $89.95 8 $29.95. Also Spanish-sub. 
version. (V only.) Warner. 

Crossing Deiancey 

1988. Amy Irving, Peter Riegert, Sylvia 
Miles; dir. Joan Micklin Silver. Romance 
between bookstore manager, pickle-stand 
owner. 97m. (PG) Hi ss cc $89.95 8 
$29.95. Also Spanish-sub. version. (V 
only.) Warner. 

Diary of a Chambermaid 
1964. B&.W. Jeanne Moreau, Michel 
Piccoli; co-wr./dir. Luis Bunuel. Scathing 
anti-Fascist satire about maid and her 
eccentric employers on French estate in 
late 1930s. One of director’s best. 97m. Hi 
sub. $59.95. Media. 


EDITED BY STEVE DALY 


Directory 




Brothers-in-MedIcine; Tom Hulce (left) and Ray Liotta portray siblings in Dominick and Eugene. 


Curtis; dir. Robert M. Young. Hulce 
excellent as retarded man who helps 
brother pay medical school tuition. 111m. 
(PG-13) Hi ss cc $89.98. Orion. 

Eight Men Out 

1988. John Cusack, Charlie Sheen, John 
Mahoney, Christopher Lloyd; wr./dir. John 
Sayles. Intelligent account of scandalous 
1919 World Series. 120m. (PG) Hi $89.98. 
Orion. 

The General Died at Dawn 

1936. B&W. Gary Cooper, Madeleine 
Carroll, William Frawley, Akim Tamiroff; 



How low can they go? Nelson plays price-tag mambo 
with their “Namedroppers” lineup, now a mere $9.95 per 
title. The catalogue includes Silkwood, The Day After, 
Children of the Com, Losin’ It, Hopscotch, A Little Night 
Music, Rabbit Test and Amityville 11. Among new “Reel 
Deals” selections reduced to $19.98 arc Hope and Glory, 
The Princess Bride, The Whales of Augirst and Living on 
Tokyo Time. 

MGMAJA’s “Screen Epics 11” promotion features 
$29.95 reissues of New York, New York (letterboxed and 
restored to 163m.), Judgment at Nuremberg, Ryan’s 
Daughter and King of Kings. 

Republic puts up its Dukes and lowers prices with 
a new John Wayne collection, featuring 12 titles at 
$14.95 each: Dakota, Wake of the Red Witch, Flame of the 
Barbary Coast, Wheel of Fortune, Three Faces West, Dark 
Command, In Old California, Lady for a Night, Lady from 
Louisiana, War of the Wildcats and double features Fron¬ 
tier Honzons/The Lawless Nineties and The Lonely Trail/ 
Three Texas Steers. —SD 


wr. Clifford Odets; dir. Lewis Milestone. 
Exotic actioner features Cooper as 
mercenary tangling with Chinese warlord 
(TamirofO. 98m. Hi $29.95. MCA. 

George Burns: His Wit and Wisdom 
1989. With Red Buttons, Carol Channing, 
Morey Amsterdam, Emma Samms. Made- 
for-video program follows Burns through 
typical day, ends with stand-up 
performance. 45m. Hi $29.98. VidAmerica. 
The Kitchen Toto 

1988. Bob Peck, Phyllis Logan, Edwin 
Mahinda; wr./dir. Harry Hook. Young boy 
in Kenya at start of Mau-Mau rebellion 
must choose between loyalty to British or 
to his people. Absorbing drama. 95m. 
(PG-13) Hi cc $79.95. Warner. 

The Little Princess 

1939. Shirley Temple, Richard Green, Anita 
Louise, Cesar Romero; dir. Walter Lang. 
Temple delightful as British tot left in care 
of mean headmistress when her father 
departs to fight Boer War. 93m. Hi ss 
(simulated) cc $19.98. Playhouse. 

The Making of a Legend: 

Gone with the Wind 

1988. Nar. Christopher Plummer; dir. David 
Hinton. Cable-TV documentary details 
film’s casting, production, promotion. 
Screentests with alternate Scarletts are a 
must-see. 124m. Hi St $29.95. MGMAJA. 
The March of Time: The Cold War 
1988 comp. B&W. Nar. Westbrook Van 


See next page for key to abbreviations. 
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CAMCORDER HOTLINE 
-CALL US AND SAVE! 


HATIONWIDE SUPER DISCOUNTERS OF BRAND NAME CAMCORDERS. 
IMAGINE SONY, PENTAX, RCA, MINOLTA, OLYMPUS, CANON, CHINON, 
RICOH, JVC, MAGNAYOX, GE AND PANASONIC FOR AS LITTLE AS $825! 


Our low prices, our service and our quality can’t be VDC is not a store but a nationwide “direct to the 
beat. Just call your local electronics center for prices consumer” distributor with tremendous inventory on 
and then call us. Even you will be amazed at how almost all of the leading brands and models. So don’t 
much more you will get for your money. Why? Because delay, save hundreds of dollars, call now and save! 



WHY BUY FROM US? 


• WE SELL NO GRAY GOODS SO ALL 
CAMCORDERS HAVE USA MANUFAC¬ 
TURERS’ WARRANTY • ALL 88/89 MOD¬ 
ELS. NO LAST YEAR’S “OR EVEN 
OLDER’’ LEFTOVERS • WE SELL ONLY 
BRAND NEW CAMCORDERS ... NO 
TRADE INS, NO RECONDITIONED 
UNITS • ALL IN ORIGINAL FACTORY 
PACKAGING • CAMCORDERS THAT ARE 
USED BY THE PROS • TECHNICALLY 
TRAINED REPRESENTATIVES 

• AND BEST OF ALL, OUR LOWEST DI¬ 
RECT TO THE CONSUMER PRICES ON 

SONY ir GEir MAGNAVOX 
PENTAX ★ CANON ★ CHINON 
MINOLTA ★ RCA ★ RICOH 
JVC ★ OLYMPUS ★ PANASONIC 

DIRECT TO THE CONSUMER DISTRIBUTOR PRICES, 
PERSONALIZED SERVICE AND INDIVIDUAL TECH¬ 
NICAL ASSISTANCE. 

ACCESSORIES—GREAT VALUES! 

Professional Quality Filters . $69.95 

Quick Release Fluid Flead Tripod. $99.95 

2X High Resolution Tele Lens. $169.00 

Super Wide Angle Lens. $159.00 

VHS Tape Rewinder. $49.95 

Copy Kit (transfer film to video) . $39.95 

Vidimate200 . $299.00 

New! Azden Pro 250 Wireless 

Microphone . $199.00 

Videonics Direct Ed Plus, EWA Marine Housing 
Extended Warranties. CALL 


NEW! LOW PRICES ON FAX MACHINES 


VIDEO DISTRIBUTION CENTER 


60 WEST 33RD STREET NEW YORK, NEW YORK 10001 


VISA, MASTERCARD & AMERICAN EXPRESS ACCEPTED • DVERNIGHT DELIVERY 
AVAILABLE • DPEN 7 DAYS MDN.-FRI. 10AM-7PM SAT./SUN. 10AM-5PM 


Call 1-800-283-3438 


SATISFACTION GUARANTEED. Returns or exchanges must 
be made within seven days. Call for return authorization 
number. Returned merchandise must be in original un¬ 
altered condition in factory packaging and contain all 
printed matter. Shipping, handiing and insurance charges 
are extra and non-refundable. Availability is not guaranteed 
on all Items. Prices subject to change without notice. Not 
responsible for typographical errors. 

© 1989 VIDEO DISTRIBUTION CENTER, INC. VD-5 

















DIRECTORY 


Voorhis. Documentary programs culled 
from newsreel series; Changing Attitudes, 
Hostility Grom, Peace or War?, Time 
Marches On. Approx. 90m. ea. Hi 
$24.98 ea. Nelson. 

Pee-wee’s Playhouse Festival of Fun 

1989 comp. Paul Reubens; dir. Stephen R. 


Johnson. Episodes of inventive TV show: 
The Gang's All Here, Stolen Apples, Party, 
The Cowboy and the Countess, Monster in 
the Playhouse. 123m. Hi cc $79.95. HhTops. 

Reap the Vfild Wind 

1942. John Wayne, Paulette Goddard, Ray 
Milland, Robert Preston; pr./dit. Cecil B. 


DeMille. Hokey, lavish extravaganza with 
gripping underwater finale: sea salvager 
competes with lawyer for belle's attentions. 
123m. Hi $29.95. MCA. 


Sports Illustrated: 25th Anniversary 
Swimsuit Video 

1988. How magazine’s best-known issue is 
put together, plus interviews with past 
models Christie Brinkley, Cheryl Tiegs, Elle 
Macpherson. 55m. Hi St $19.99. HBO. 

Sullivan’s Travels 

1941. B&W. Joel McCrea, Veronica Lake, 
Robert Warwick, William Demarest; wr./ 
dir. Preston Sturges. Fast, funny satire: 
Hollywood director, tired of making 
comedies, decides be’ll tour country as a 
hobo. 91m. Hi $29.95. MCA. 

Tucker: The Man and His Dream 

1988. Jeff Bridges, Joan Allen, Martin 
Landau, Frederic Forrest, Dean Stockwell; 
dir. Francis Ford Coppola. Brash inventor 
battles industry opposition to his sleek, safe 
car. 111m. (PG) Hi ss cc Price n.a. 
Paramount. 

Wee Willie Winkle 

1937. B&W. Shirley Temple, Victor 
McLaglen, C. Aubrey Smith; dir. John 
Ford. Kipling story tailored for Temple; girl 
in India becomes mascot for Army 


PROGRAM 

LEGEND 


DATE 

Varies according to 
type of program. 
Films: original 
theatrical release. 
Made-for-broad- 
east: first telecast. 
Made-for-video: first 
release in any format. 
Compilations: pro¬ 
duction of collect¬ 
ed work. 

FORMAT 

All programs are 
available in Beta and 
VHS unless noted. All 
programs on disc are 
also available on tape 
unless noted. 

B: Beta cassette 
V: VHS cassette 
8: 8mm cassette 
LV: LaserVision 

CLVor 
CAV format. 


AUDIO 

AH available audio in¬ 
formation is provided. 
Dolby Noise reduc¬ 
tion, used on virtually 
all VHS tapes, is not 
noted. 

St: stereo 


IMAGE RATING 

For theatrical releases, 
this rating refers to 
the transfer quality 
and visual appearance. 
For non-theatrical 
programs, it refers to 
overall visual quality. 


ETCETERA 

Official MPAA ratings 
(G, PG, PG-I3, R, X) 
are noted when avail¬ 
able, AH programs are 
in color unless noted, 
anim: animated 
B&W: black & 
white 

cas.: videocassette 
comp.: compilation 
czd.: colorized 
dig.: digital 
dir.: directed by 
dub.: dubbed 


»r.: narrated by 
R: not rated 
produced by 


WDSs™;. g) 


CALL US TOIL FREE 1 

ji^J-800-356-9514 f 


0 

z 

< 

e£ 

DISC PLAYER SPECIALS 


4.HEAD MTS HIFI *389 

TOSHIDAM9485 CALL! 

PAHASONIC PV48tD CALL! 

TEAC P0470 *199 

JVC XLV550 *21 9 

TSE? 

TEAC ZD880 *259 

TEAC AOS *379 



SEV07795 *6 1 9 

Hg,CHIVT970D CALL! 

ei 

0 

TEAC FWOO *219 

JVC XLM300 CALL! 

JVC XLM600 CALL! 

10DISCCHAHGER *359 


«i 

Oi 



CALL! 

If# 


SHERWOOD S!770ll *239 

JVC RxsssBK CALL! 

JVC RX777BK CALL! 

DUAL CS5D0O CALL! 


u 

0 

h 

111 

CASSETTE DECK SPECIALS 

CLARK)N 88S5RI *239 

SHERWOOD XR1604 *229 

AtRHASOKIC MA!0!S *149 


JVCTDR6U CALL! 

JVC TDV7J1 CALL! 

JVC TDW999 CALL! 

CALL! 

CtARION 840! ‘139 

SHERWOOD CRD!10 *149 

"S" 

SHERWOOD CRD350 *179 

CALL! ^ 

s7t 

DESIGN ACCOUSneS PS103 

BOSE AMS SYSTEM 

MISCELLANEOUS SPECIALS 

WHY YOU SHOULD BUY FROM US! 

1. GUARANTEED lOW RRKE j, ig OAV RETURN POIICV 

1. mofT wiAjoit “ '***"*'"* '** 

. There N-nv br«dR we e«v the. Pw wnn. ,n n, 4. 30-DAy •UYW PROTECTION PLAN-FREE 


KOSsiCKSoos CALL! 

S6" MONITOR/RECEIVER 

iiP 

ZE 4^ 

SH4„^.,N 
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WE’RE BACK ! 


regiment, settles native uprising. 100m. 
(restored from 74m.) Hi ss (simulated) cc 
$19.98. Playhouse. 

The White Sheik 

1952. B&W. Alberto Sordi, Brunella Bova, 
Giulietta Masina; dir. Federico Fellini. 
Charming fable of honeymooning bride 
infatuated when she meets actor who plays 
her favorite comic-book hero. 86m. Hi sub. 
$59.95. Connoisseur. 



D.C. Follies: Championship Comedy 

1989 comp. Host Fred Willard; guests Mike 
Tyson, Greg Louganis. Satirical skits featur¬ 
ing celebrity puppets. 45m. Hi $24.98. 
Cannon. 

Hammered—The Best of Stedge 

1989 comp. David Rasche, Anne-Marie 
Martin, Harrison Page. Episodes of Sledge 
Hammer, TV scries spoofing private-eye 
shows. 100m. Hi $39.95 V only. New 
World. 

The Magic Christian 

1970. Peter Sellers, Ringo Starr, Raquel 
Welch, Christopher Lee, Richard Atten¬ 
borough, John Cleese, Roman Polanski; dir. 
Joseph McGrath. Wealthy man uses money 
to embarrass those who covet it. 101m. 

(PG) $59.95. (RE) Republic. 

Moon Over Parador 

1988. Richard Dreyfuss, Raul Julia, Sonia 
Braga, Sammy Davis Jr.; pr./co-wr./dir. Paul 
Mazursky. American actor must imperson¬ 
ate assassinated South American dictator. 
103m. (PG-13) Hi ss $89.95. MCA. 

Mystic Pizza 

1988. Annabeth Gish, Julia Roberts, Lili 
Taylor, Vincent Phillip D'Onoffio; dit. 
Donald Petrie. Connecticut teens spend 
summer waitressing. 101m. (R) Hi ss cc 
$89.95. Virgin. 

Variety Lights 

1951. Giulietta Masina, Peppino de Filippo; 
pr./dir. Federico Fellini, Alberto Lattuada. 
Fellini’s first film focuses on performers in 
shabby traveling vaudeville troupe. 93m. Hi 
sub. $59.95. Connoisseur. 

The Zany Adventures of Robin Hood 
1984. George Segal, Morgan Fairchild, 
Roddy McDowall; dir. Ray Austin. TVM. 
Broad retelling of Robin's battles with das¬ 
tardly King John. 97m. Hi $79.95. Media. 



The Brute 

1952. B&W. Katy Jurado, Pedro Armen- 
dariz; co-wr./dir. Luis Bunuel. Landlord 
hires slaughterhouse worker to bteak ten¬ 
ant strike. 81m. Hi sub. $59.95. Media. 

Business As Usuai 

1988. Glenda Jackson, John Thaw, Cathy 
Tyson; wr./dir. Lezli-An Barrett. British 
boutique employee organizes staff against 
womanizing boss. 89m. (PG) Hi ss cc 
$79.95. Warner. 

Dangerous Love 

1988. Elliott Gould, Anthony Geary; wr./ ► 


$89.95 

the CORRECTOR order 


COPYGUARD PROBLEMS 
TWO SOLUTIONS 


$199.95 
the CORRECTOR i 










n. Circle NO. 21 on service Cara. 






















































ECTRONIC 

R» BtfRir 


' NEW NY ORDER LINE: 800-634-1901 

For Information: 516-759-1611 .Technical Advice Hotline: 

516 759 1943.10 12 Chotles Street. Glen Cove. NY 11542 


OPTEX 

All-in-One 
Video Light with 
Repiaceobie Battery 

VS176-20wbulb delivers 
50-60W of light Intensity. 
Now takes NP66 battery 
which runs light tor 40 
minutes! Includes battery 
and charger, 

$9995 


800 - 323-232 


OPTEX 


AHENTION VHS-C OWNERS: 

VHS-C Adapters now in stock. Lets 
you ploy VHS-C topes on o tull size 
VHSVCR Jjggg 


SCXJDEX HU 

VHS or Beta Specify 

Rewind/Fast 
Forward 

with digital counter 

Model 8000 


SALE 


53995 



Quartz Controlled 
FM Wireless 
Mic System 
OVM600 

• Completely Wireless 

• Volume Control on Mic 

$5995 



SOUDEX 727 


Model CS2000 

Universal support sits comtortobly 
on your shoulder supporting your 
camcorder while you direct the 
action! 


$5995 

REG $69.95 


MAGICDUB VM2000 
STEREO AUDIO MIXER 

, Now you can add background music and 
narration to your videotapes without aftecting 
the original soundtrack. Mix and record from 
four different sources! 

• High fidelity mic and cables included. 

• AC or DC operation 

• 2 mic inputs — 

SPECIAL ^7995 




MEMOR^X 


CP< 

UNIVERSAL 
REMOTE 
CONTROL 

• Replace up to 4 different 
remote controls 

• Easy to program 

• Easy to use 



SURROUND SOUND 
AMPLIFIER DS-10 

• Theotre-like sound in your 
home with true Dolby 
Surround Sound decoding 


* 499 ® ,,,$9995 


CPb UNIVERSAL 
REMOTE CONTROL 


• Built-in clock-5 timers 

• Easy to program 

• Programs remote coblebox for 
true time shifting 

SALE * 79 ®® 

OMLC # pEQ ggg gg 


Picture Perfect 

Video Stabilizer Eiiminotes: 

• Picture flashing 

• Color shifts 

• Picture jitters 

Now you con view all your favorite movies, 
including all 

the latest titles! $7995 


VIDICRAFT 



VIDICRAFT 


Stereo 

Audio Mixer with Audio/Video Fader 

Now you can combine up to 3 sources of 
sound at the sdme time on your home video 
tapes. Add background music or narration to 
existing sound tracks with ease - and the auto 
fade control automatically fades picture, 
sound or both! Built-In amplifier. Microphone 
with cable included. 


$ 9995 


REG $129.95 


DETAILER 

The perfect mate to your stabilizer! The all new 
Vidicraft Detailer will improve the performance 
of your video camera, camcorder or VCR during 
recording, dubbing or viewing! Now you can 
easily and economically control sharpness and 
detail for clear, crisp images. And, the split 
screen feature lets you view the before and after 
effects of your enhancing, . 

SPECIAL 


ZOOM MICROPHONE 

Super cardioid zoom mic lets 
you zoom in on your subject 
cutting out side noises! 

SALE 53995 
ble: ECZ660 
m mic. $65.00 



$ 69 ’’ 


VidiMate 

Now you con get professional looking results with 
your video equipment The VidiMate improves picture 
quality during pidybdck nr editing trnm dny source. 
Feotures outcmotic fodes, fine odjustment of outline, 
detoil, brightness, color ond tint PLUS-2 video inputs 
ond 4 video/oudio outputs! PLUS PLUS-The new 
VidiMofe teotures split screen for before/ofter 
comporison a m 

SALE $9 AQOO ,JEG 


WIRELESS 
2 MIC SYSTEM 

Pickup sound 'at the s 
• Includes lavalier & ha 


$8800 


SOLDEX 

MONOPOD/ /j 

CHESTPOD /i 

Lightweight compact t 
video camera # 

monopod, $3995 § 

CAMCORDER 

RESTS 

Greatly improve comtort Im \ 
and stability 

OR 202 Fia Bose Cameras $39.95 

OR 201 Stepped Bpse Camerps $39.95 

fall llAl VIDEO 

^ CAMCORDER^^i *' 

SUPPORTER / Jar A 

^39^^lwr 

CAMCORDER/VCR REPLACEMENT BAHERIES 

mSXBlI Mt220Pana220. 300. $39.95 

M6015 Sony CC^M^/9S3095 M9614 JVCVHS-C . . . $39.95 
M9611 Sharp full size VHS$49.95 Ml 215 RCA 220, 300 . $49.95 
Ml 209 RCA 900 $39.95 Ml 217 RCA VHS-C . . . $49.95 

M7210 Olympus 8mm $39.95 m 601 3 Sony 8mm ... $29.95 

(VDO-PAI^l 

Battery/Light 

Kit S0995 

6.5AH Battery pock will run | 

accompanying camcorder light 1 
(50w DC) tor over on hour! | 































^ ADD-A-BUCK 

\ STEREO HEADPHONES 

AZDEN. FOR A BUCK! 

Vitfi every order over $50, you con get on 
Azden lightweight stereo headphone tor 
$1.00 (REG $9.95) 



^SPECIAL PURCHASE 
RECOTON 
140 Channel 
Wirele55 Remote Channel 
^ A AQ*i Cable Converter 

^515#with Volume Control 



J Professional 
Camcorder Lenses 

Light weight slim line works with your outofocusi 
LT2000 2x Teleptioto $98.00 

El 565 1 5x Tele .65 wide. 2 piece set 


rmr 




Compact 
Camcorder Lights 

SCLA 150w AC $39.95 
reg $49.95 

SLAD-2 ISOwAC $59.95 
lOOwDC 



BONDWELL 

UNIVERSAL 
REMOTE CONTROL 

Replace up to 8 A/V remotes! 
Learns up ta 126 cammands! 
Best at all, calar-caded 
dedicated keys facilitates use! 

$6095 


iTHEELECrRONr 

MAILROX 

NEW NY ORDER LINE: 800-634-1901 
For information: 516-759-1611 .Technical Advice Hotline: 
516-759-1943.10-12 Charles Street, Glen Gove, NY 11542 


800 - 323-2325 


SOLIDEX 7Z7 

8mm 

REWIND/FASV 

FORWARD 

With Digital Counter 

MODEL 728 

$4995 

SOLIDEX .U- 

FLUID HEAD 
TRIPOD 
$6995 

Solldex's most popular tripod features heavy 
duty fluid pan head plus, central column 
grip lock, large crank gear knob and 
panhead support. Opens to 61" 


by Solidex 

DELUXE CAMCORDER 
CARRYING CASE ^ 

V93 Deluxe case features aluminum alloy*^ 
hightech protection Holds all format VHS 
camcorders, extra batteries, and tapes. Shock¬ 
absorbing interior-scratch resistant polycoated 
surface. Lockable!(l9-14-7) $gQ95 

V96 amm, VHS-C (15-8-6) $59.95 
V95 8mm (18'/, - 10'/4 ■ 6) $59.95 


rVIEIVIOREX 

CD CLEANER WITH BH 
CD CASSETTE 2 FREE TAPES! 

=M.yo. $1495 ES 

poftoble CD player through ■ " 

any cossette deck' ^ ■ Q95 ^ hi^h-bios 

1^1^ SOURCE 1 
^ HI-TECH CD 

• Prevents skipping i 

• Restores CO quolify ' 

Z! 

52095 

AUDIO SOURCE Vlim 

• 5 in/5 out A/V source selector 


• VIDEO-enhoncer, color processor, A/V loder 

• AUDIO-DNR (noise reduction), full spectrum analyzer, 
audio dubbing, stereo synthesizer 

SPECIAL 99®®| 



WMS-PRO 
Professional VHP 
Wireless Microphone ))IJ 
System 250' Range ^ 

Professional version of the popular WMS-20 VHP 
system provides 250' range with virtually no 
interference. Includes powerful hand held & tie 
clip mics and 2 frequency operation, A must lor 

quoiiiy audio. S'] ggoo 
NEW! 

VIDEO PRO 
HEADSET/BOOM 
MICROPHONE 

< Add narration os you're 
video toping! 

• Monitor camcorder audio! 

S 3995 
mNSFER-ri 

DELUXE 
TELECINE 

Now you con preserve your home movies on video 
tope-eosily and economically. Converts home 
movies and slides to video. Large 8x10 screen. 



e52995. 


^M VIDEONICS DirectEDPIus 

NOW WITH 
MORE GRAPHICS! 

Now You Can Make Professional 
Looking Movies ... Complete With 
Titles, Graphics and Special Effects! 

Here's what Direct Ed will do for you: 

EDIT Arrange your favorite scenes in any order. 



SPECIAL EFFECTS 17 types of fades or wipes. 

LIBRARY Index scenestor future use. 

EASY TO USE On screen instructions, wireless remote cc 


$54900 

ol plus previewing feature! 


SOLDEX 

TELEWIDER^^H 

$gg95^^B 

MODEL V31 

Telephofo/Wide i g tele 
A ngle in One Lens! ,6 wide 

VIDEO 

x^>gj^CASSEnE 

1 REWINDER 

1 Specify VHS or Beta 

SALE$| •jg5 

REGS19.95 1/ 

EXTENDED ,_ 

PLAY PACKS 

LEAD ACID 1 

6.5 AH 150 Charges 

'59®® S7Q95 

10 AH 150Charges / 

1 

/NINTeNDO/^'^^h 

Bondwell 

Wireless Nintendo 
Controller $3995 

Smallest lightest 
self-contained video light 

In the world! 

NiCd bdttety powers light for 
25 minutes! And, weighs 
only 12.5 ounces! Speciol 

15w bulb delivers 50w of 
light intensity! 

SALE ^ /y 

25' VHS Camera 
Extension Coble 

NOW ON SALE 

$2495 

Ultimate Hook-up CaWes 
High Performance 
Monster Type 

^6RR 6 R^-R^ 12^95 

906DM 6 3RCA-3RCA 25.95 
9120M 12'3RCA-3RCA 29.95 

CAMCORDER 

CASE 

Sottslded corduro nylon^"^^ 

VHS (17 ■ 10 ■ 7’'2) 

8mm, C (12 ■ 6'-, ■ 7' ,) 

Your Choice $49.95 


OPTEX 

SPECIAL 

EFFECTS 

FILTER KIT ’4095 

Includes UV, polarizer, 
x-stor, multi-imager, PLUS- 
odopter rings and pouch. 
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CONSUMERS DISCOUNT WAREHOUSE 


IN NEW YORK STATE 212-581-9056 <1 QOO 

OPEN 7 DAYS TO SERVE YOU BETTER ■ "O 

BUY DIRECTLY FROM THE WAREHOUSE 

AND SAVE!! 

JUST CALL TOLL FREE 1-800-882-4460 


P^asonic^j^^ 

MAIL ORDER REBATE. 

MAIL ORDER REBATE. 

UALL Package Includes 20 Piece 

4 Lux. 2 Digital Superimposer 

4000th Spe^ Shutter 

NEWR-620 

PAI I Consumers Discounted Low Price 
Package Includes 20 Piece OuWI. 

Panasonic ^ 

THEY 

PV-1ld.$777 

PV-S150....$1128 Package Inciudes 

AG-170.$948 20 Piece Outtit 

MINOLTA 

MiiSrekxial locusing 

44nnDDA 

CHINON V. 

NEWCV.T72 

Digital Effects 

CV-T65 Color 

Viewfinder 

Character GeneratOf lor 
libing Buill-iirmonibr speaker 

rTVT.Rn 1 

SONY 


I/IOE0 

l/IOEO 

Reader Service Card 

Reader Service Card 


Address_ 
City_ 


Telephone Number (with Area Code)_ 


1. Please check the video and video-related products you plan to buy in the next 12 
months. 

A □ VCR E □ CD player, LV player, combi-player 

B □ TV monitor/receiver F □ video camera/camcorder 

C □ Projection TV G □ Other audio equipment 

D □ A/V system H □ Prerecorded videotapes 

2. How many prerecorded videotapes have you purchased in the last 12 months? 

jD More than 25 Q 0 6-10 

M □ 21-25 R □ 3-5 

N □ 16-20 S □ 1-2 

P □11-15 TO None 


Address_ 
City- 


Telephone Number (with Area Code)_ 

1. Please check the video and video-related products you plan to buy in the next 12 
months. 

A □ VCR E □ CD player, LV player, combi-player 

B □ TV monitor/receiver F □ video camera/camcorder 

C □ Projection TV GO Other audio equipment 

D □ A/V system H □ Prerecorded videotapes 

2. How many prerecorded videotapes have you purchased in the last 12 months? 
j II] More than 25 q □ 6-10 

MG 21-25 Rn3-5 

N □ 16-20 S □ 1-2 

P □ 11-15 T □ None 


4. Are you currently a subscriber to VIDEO? K □ Yes L □ No 


4, Are you currently a subscriber to VIDEO? K □ Yes L □ No 
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Photron 

WE WILL BEAT ANY LEGITIMATE PRICE! 




DIRECTORY 


dir. Marty Ollstein. Killer preys on mem¬ 
bers of video dating club. 96m. (R) Hi 
$79.95. Media. 

(simulated) cc $19.98. Playhouse. 

Sing-Along Story Songs 

CAMCORDERS 

1 ~agJFl 

iililS:: 
. . 

I:™;! ~;|k .. 


The Eclipse 

1962. Alain Delon, Monica Vitti, Francisco 
Rabal; dir. Michelangelo Antonioni. 
Follow-up to L’Avuenmra and La Notte: 
stockbroker's ambition outweighs his inter¬ 
est in love. Letterboxed. 123m. Hi sub. 
$79.95. Connoisseur. 

1988. Susan Anspach, Olivia D’Abo; dir. 
Graeme Campbell. Failed rock singer ro¬ 
mances barmaid at remote lodge. 88m. (R) 
Hi V only. $79.98. Vestron. 

Mayflower Madam 

1987. Candice Bergen, Chris Sarandon, 

Chita Rivera; dir. Lou Antonio. TVM on 
life of Sydney Biddle Barrows, whose escort 

mated characters in musical versions of The 
Three Little Pigs, Tortoise and the Hare, 
more. 30m. Hi V only. $9.95. Random. 

Stand Up and Cheer 

1934. B&W. Warner Baxter, Madge Evans, 
James Dunn, Shirley Temple; dir. Hamilton 
McFadden. Government sponsors revue to 
cheer Depression-era audiences. 69m. Hi St 
(simulated) cc $19.98. Playhouse. 

Susannah ot the Mounties 

1939. B&W. Shirley Temple, Randolph 

Scott, Victor Jory; dir. William A. Seiter. 
Shirley helps Canadian Mounties settle spat 
with Indians. 79m. Hi St (simulated) cc 
$19.98. Playhouse. 

KD 1730.„^CA^K^ .CALL CVT7Z.. 


Hi^|79.95.'vidmLL°* 

The Stilts 

1984. Laura Del Sol, Fernando Fernan 
Gomez; co-wr./dir. Carlos Saura. Middle- 




Aretha Franklin: Queen of Soul 

1988. Color/B&W. Survey of singer’s career 
features rare performance footage, inter¬ 



aged man despairs when lover decides to 
leave him. 95m. Hi sub. $59.95. Media. 

A Summer to Remember 

1984. James Fatentino, Tess Harper, Sean 
Gerlis, Louise Fletcher; dir. Robert Lewis. 

_ricof l-inv Viirlpc pjicaned Borilla 

views with Lou Rawls, Smokey Robinson, 

Keith Richards, Ray Charles, Dionne War¬ 
wick, George Michael, Whitney Houston. 

60m. Hi $19.95. Pacific. 



A Date with Judy 

1948. Wallace Beery, Jane Powell, Elizabeth 






































CONSUMERS DISCOUNT WAREHOUSE 


IN NEW YORK STATE 212-581-9056 -4 OOO 

OPEN 7 DAYS TO SERVE YOU BETTER ■ "O 

BUY DIRECTLY FROM THE WAREHOUSE 

AND SAVE!! 

JUST CALL TOLL FREE 1-800-882-4460 


MAIL ORDER REBATE. 

MAIL ORDER REBATE. 

PAI 1 tliscounted LOW' Price 

LftLL Package 

1 4 Lux. Digital Superimposer 

4000th Spe^ShuSer 

NEWR-620 

PAI 1 Consumers Discounted Low Price 
w^LL Package Includes 20 Piece Outfit. 

Panasonic 
$82^8^ they 

pv-110 . $777 

PV-S150....$1128 Package Includes 

AG-170.$948 20 Piece Outfit 

PAI 1 f^oPS^PP^rs Discounted Low Price. 
UMLL Package Includes 20 Piece Outfit. 

CHINON^^^. 

Effects 

Viewfinder 

Character Generator for 
titling Built-in monibr speaker 

w/Pro Stabilizer 

PA 1 1 Discounted Low Price 

Package Includes 20 Piece Outfit. 

SONY 

CCDF3o!....$788 I 

PAI 1 Consumers Discounted Low Price t 
Package Includes 20 Piece Outfit. | 


FREE! 


_ PACKAGE 

WITH EVERY CAMCORDER 
. Camera 6. LsnsCap ll.A/VAdaptor 

!. Battery 7. Lena Shade 12 . Dub Cables 

(. Charger 8. ACA<)a^tor _ 

L Sle 


16 . Cassette Adaptor* 
IT.VHFTranslormer* 
18 . 75raoo Ohm Adaptor* 

19. Tripod 

20. Eictended Warranty 


FREE! 


EXTENDED 

WARRANTY 


Service Contract 

With The Purchase of Any Camcorder! 



High-speed shutter 

KD1700UPROL__ 

^ASHICA 

PA I I O'scounfed Low Price. 

wMLL Package Includes 20 Piece Outfit. 


TOP-OF-THE-LINE HI-RES OPTICS 


$149 

2 X TELE 
LENS 

$199 



$169 

3.55XTELE 

LENS 

$299 


PROTECTIVE VIDEO FILTER KIT FOR ALL 
CAMCORDERS .. S69.95 


CALL 

Consumers Discounted Low Low Price. 
Package Includes 20 Piece Outfit. 


3HARP 


VL-250 

Insert Editing 
12:1 Zoo;n Lens 
Rying Erase Heads 
Professional Optics 

VL-80U 



CALL 


Consumers Discounted Low Price 
Package Includes 20 Piece Outfit. 



CALL 


Consumers Discounted Low Price 
Package Includes 20 Piece Outfit. 


Call For Consumers Discounted Low Low Prices! 


OPEN 7 DAYS A WEEK SEND CHECK OR MONEY ORDER TO 250 WEST 57th ST.. NEW YORK, NY 10107 

M S H'/vs/se 



































DIRECTORY 


Fox Hills Video: see IVE. 

HBO Video, 1370 Sixth Ave., New York, 
NY 10019; 212-977-8990. 

Image Entertainment (Videodiscs), 6311 
Romaine St., Hollywood, CA 90038; 
213-468-8867. 


Blvd., Culver City, CA 90232; 213-280-6000, 
orders 800-443-5500 ext. 798. 

Nelson Entertainment, 335 N. Maple Dr., 
Beverly Hills, CA 90210; 213-285-6000. 


St., New York, NY 10022; 212-751-2600. 

Republic Pictures Home Video, 12636 
Beatrice St., Los Angeles, CA 90066-0930; 
213-306-4040. 


Orion Home Video, 540 Madison Ave., 
New York, NY 10022; 212-888-4500. 


Vestron Video, Box 10382, Stamford, CT 
06901; 203-978-5400; orders ext. 2652. 


IVE, 500 N. Ventu Park Rd., Newbury 
Park, CA 91320; 805-499-5827, orders 800- 
PLAY-IVE. 

MCA Home Video, 70 Universal City Plaza, 
Universal City, CA 91608; 818-777-4315. 

Media Home Entertainment, 5730 Buck¬ 
ingham Pkwy., Culver City, CA 90230; 
213-216-7900. 

MGM/UA Home Video, 10000 Washington 


Pacific Arts Video, 50 N. La Cienega Blvd., 
Beverly Hills, CA 90211; 213-657-2233. 
Paramount Home Video, 5555 Melrose 
Ave., Los Angeles, CA 90038-3197; 
213-468-5000. 

Pioneer Artists, 2265 East 220 St., Long 
Beach, CA 90810; 213-835-6177. 

Playhouse Video: see CBS/Fox. 

Random House Home Video, 201 East 50 


VidAmerica, 235 East 55 St., New York, NY 
10022; orders 212-355-1600 ext. 335. 

Vidmark Entertainment, 2901 Ocean Pk. 
Blvd., Santa Monica, CA 90405-2906; 
213-829-8877. 

Virgin Vision, 6100 Wilshire Blvd., Los 
Angeles, CA 90048; 213-857-5200. 

Warner Home Video, 4000 Warner Blvd., 
Burbank, CA 91522; 818-954-6000. ■ 




VIDEO 












































































HO-8000VAL-U-POWER 
Rechargeable RATTERY 

Runs 

Camcorder 
for up to 
4 hours 
Between 
Charges! 

Slip this 

compact powerhouse 
onto your belt, 
and get the extra power to shoot, then play tapes 
back on portable TV or VCR. Or use to make your 
cellular phone truly portable. Holds its charge for 
6 months or more, recharges hundreds of times. 
Comes with UL-llsted recharger. (AQ QC 

padded carrying case. 

HO-8500 Unique 
VAL-U-POWER 
and LIGHT SET 

(HO-1500 AC/DC Light ’ 
plus HO-8000 Battery) 

Economical, effective for 


Introducing.. 



AC/IOOw DC Video Light, Built-ii 
for more definition and 
depth of field. 


$99.95 


BATTERY-TO-CAMCORDER 
ADAPTOR CORDS allow operation 
of camcorder with iong-iife out¬ 
board battery. 


S^HI^EN 

ELEGICNCS 


WHERE HIGHEST QUALITY 
AND LOWEST PRICES 
GET TOGETHER! 

Call us at 

1 - 800 - 231-0031 

9 AM-5 PM E.S.T., Mon.-Fri. 
Check our lineup...and our speci¬ 
fications. You’ll find ali the high- 
tech advances you’ve been look¬ 
ing for—right down the line! 

Then check our low, low prices. 
Feature for feature, item for 
item— you won't find better vaiue 
anywhere! 


There’s a Haven Microphone for Every Situation! 


HO-0855 Haveifs Unique 
New AD/DC 
1-Gun POWERLITE 

Our fistful of power integrates T’/av. battery and 
30w. quartz-halogen light; provides 20-25 min¬ 
utes of superb brilliant lighting in the field! Or con¬ 
nect AC adapter (included) for limitless video light 
from household outlets. Compact 6” unit slips 
into your pocket: mounts on camcorder's light 
shoe. Fills the scene with energized colors and 
precise definition. Premium NiCd ____ 
battery recharges up to 1000 pill I 
times. Recharger included. WHLk 

NEW! HO-0755 VIDEO TAPE 
WINDER and CLEANER 




HO-0620 
ZOOM MICROPHONE 

When wireless mikes just won't do (foot¬ 
ball games, kids' parties, etc.). Haven's 
versatiie zoom mike can dramatically im¬ 
prove your videos' sound quality. Flick a 

"tele" setting...to capture a whole room¬ 
ful of sound, or focus in on one single 
voice! Provides twice as much power 


$12.95 

$14.95 


HOOSSZ-foruse 

with RCA and Hitachi camcorders. 

H0-0834-foruse 

with popular newer Panasonic camcorder: 

H0 0835-foruse q- 

with JVC and some Panasonic camcorders... 

HO-0839-foruse *.q qc 

with most newer Sony 8mm. camcorders.... QatS.ad 

CAMCORDER 

REPLACEMENT BATTERIES 

Don’t let a drained battery spoil a great 
video! Keep a reliable Haven replacement 
pack handy, and replace an exhausted bat¬ 
tery in seconds! Our batteries for every 
camcorder are guaranteed to deliver at 
least as much power as the original—or up 
to 50% more! 

HO-0820 Sony-type NiCd 

Same as Sony’s NP-22-a high-power 1400 mA NiCd for Sony- 
type 8 mm camcorders. Fits in the ^on AC 

palm of your hand!. 

H0-0821 JVC-type NiCd 

1500 mA NiCd pack for JVC-type VHS-C camcorders, 

also Panasonic PV-100.50% more power Qg 

HO-0822 RCA-type NiCd 

Record for 2 extra hours with potent 1500mA NiCd, 
for RCA, Sears, Hitachi VHS camcorders. Snaps onto cam¬ 
corder, to use while you recharge $64 95 

H0-0823 Panasonic-type Gel-Cell 

2000 mA sealed gel-cell (same as Panasonic PV-0P8O) powers 
Panasonic. GE, Sylvania, other 6/jQ OC 

VHS camcorders for 2 hrs.v**!* .83 

HO-0827 Panasonic/JVC Grip- 
type NiCd (VHS-C) 

Slim 550mA grip pack for latest Panasonic, JVC, Quasar, 
Toshiba,otherVHS-Ccamcorders.20% ^/iQ QE 

greater output than original.34A.83 


$89.95 



HO-0625 ^ 

WIRELESS LAPEL MICROPHONE 

Easiest, most reliable way to crystal-clear sound! Tiny, ul¬ 
tra-sensitive mike clips almost invisibly to subject's lapel, 
tie, pocket; palm-sized transmitter clips to subject’s belt. 
Record voice up to 200 ft. away, with no unwanted cam¬ 
corder noises. Compact receiver with adjustable volume 
control fits all camcorders; 2 input plugs adapt to all audio 
recorders. You feel like you're in a QR 

professional newscast studio! 30*1.83 

HAVEN ViDEO TRiPODS 

HO-5500 

VAL-U Fluid HeadTripoi 



SOMETHING MISSING? 

CALL US AT 1-800-231-0031 
and ask for Dept. 101 

...for specifications and prices on any camcorder ac. 
cessory not shown here. It’s bound tn be part of out 
complete value-priced line. To order, have your vr' 
MasterCard handy, and call. Coir. 


returned Intact within 15 days. 

HAVEN ELECTRONICS 

Dept. 101,484 Sunrise Highway 
Rockville Center, N.Y. 11570 


HO-0525 Compact Video Tripod 

Has simplest-to-cperate single controls for pan and tilt 
adjustment. Portability makes creating high-quality videos 
easy, wherever you go! Weighs 3 3/4 lbs.; 
extends to 58'; closes up to (70 QR 

24" for easy storage. 3 >8.83 

HO-0530 PRO-FLO Video Tripod 

Unique! Double-control fluid head has finely calibrated pan and 
tilt tension adjusters, separate pan and tilt lock levers. Ex¬ 
tends to a lofty 61", closes up to only 24"; weighs just 4 lbs. 
for easy toting. Slim, sturdy legs are tough CALL 
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EDITOR’S CHOICE 

continued from page 74 

hapless bounty hunter (who, coinciden¬ 
tally, has a score to settle with the mob¬ 
ster) hired by a double-crossing L.A. 
bail bondsman to find Mardukas and 
bring him back. The pair is forced into 
an unwanted partnership and sent on a 


madcap cross-country race — using cars, 
trains, buses and aircraft —with frequent 
disruptive appearances by mob hitmen, 
the FBI and a rival bounty hunter. If any 
or all of this sounds familiar, it’s probably 
because movies (like Planes, Trains and 
Automobiles and Beverly Hills Cop) and 
TV shows (Miami Vice, Moonlighting, 
etc.) have covered the same ground 
countless times. 

De Niro and Grodin are both excel¬ 



I 


lent, fleshing out their characters with 
enthusiasm and finesse. The supporting 
cast (especially Yaphet Kotto, John Ash¬ 
ton and Joe Pantoliano) are also swell, 
and the direction mixes humor, blazing 
action — including picturesque car 
chases and spectacular helicopter ma¬ 
neuvers — and pathos skillfully. The only 
problem is that Midnight Run is com¬ 
pletely without laughs. Grodin’s neu¬ 
rotic nudginess and De Niro’s salty 
exasperation are fine starting points, but 
writer George Gallo should have given 
them something clever to say. Occasion¬ 
al attempts at jokes prove the produc¬ 
tion’s risible intentions, but supposedly 
funny lines land harmlessly, as if being 
repeated second-hand. 

Nicolas Roeg’s Track 29 could also 
be described as previously owned, con¬ 
sidering how much it resembles his Man 
Who Fell to Earth. In place of David 
Bowie, this surrealistic fantasy stars the 
talented Gary Oldman as Martin, a mys¬ 
terious being who arrives in a southern 
town and attaches himself incestuously 
to Linda (Russell), a woman trapped in 
an unhappy marriage with the indif¬ 
ferent and dishonest Dr. Henry Henry 
(Lloyd). 

Loading the film with sexual flash¬ 
backs, model train symbolism, murder 
and mayhem, Roeg attempts to turn this 
small, pointless stew into full-blown 
Tennessee Williams-style drama. The 
acting is hammy, the writing pedestrian 
and the confused plot difficult to follow. 
Those easily intimidated by pretension 
may find ways to get around Track 29’s 
shortcomings; everyone else should 
merely get off the train before the lights 
go down. ■ 


DOAMA 

continued from page 76 


John Sayles’ sprawling Eight Men 
Out does a better job of showing little 
guys under the heel of the system. This 
straight retelling of baseball’s 1919 
“Black Sox” scandal, when the favored 
Chicago White Sox took bribes to throw 
the World Series, offers grit instead of 
pizzazz. Without excusing the players, 
Sayles pictures them as not-too-savvy 
participants in a chaotic carnival, pres¬ 
sured by the gamblers and the Sox’s mi¬ 
serly owner, badgered by the press and 
alternately worshiped and reviled by the 
fans. 

Eight Men Out falters in the clutch 
by attempting to cover too many bases, 
but it’s an honorable misfire. Among the 
standouts in the crowded lineup are 
David Strathairn, as the long-faced star 


VIDEO 















































pitcher who chooses graft after being 
cheated by the boss, and John Cusack, 
playing the hustling third baseman who 
can’t bring himself to lay down. Charlie 
Sheen has little to do; Studs Terkel and 
Sayles himself shine as wisecracking 
journalists. Though the dramatic force is 
blunted. Eight Men Out still offers an in¬ 
triguing look at a notorious episode in 
baseball history. 

Ostensibly about baseball as well. 
Stealing Home is actually an inept, often 
laughable coming-of-age yarn. Mark 
Harmon plays Billy Wyatt, a failed mi¬ 
nor leaguer inspired to return to the 
game after the suicide of childhood 
friend Katie Chandler (Foster). In addi¬ 
tion to suffering from drippy, self-con¬ 
scious dialogue, the film repeatedly 
employs flashbacks within flashbacks, 
creating confusion compounded by the 
casting. Although Billy is portrayed by 
three different actors, Blair Brown plays 
his mother throughout, and the attempt 
to make her look two decades older 
than Harmon is an ill-advised howler. 
There’s also the matter of Billy toting 
around an urn containing Katie’s ashes 
for much of the film (never mind why), 
which is just goofy. ■ 


somGiiinHi 

continued from page 27 

are a hi-fi/wind switch, jacks and DC- 
out for an external microphone, an ear¬ 
phone jack and a minijack for the con¬ 
trol L remote. 

Clustered around a comprehensive 
display at top front left are buttons for 
date, time, zero memory, counter reset, 
auto/manual focus, white balance selec¬ 
tor, sensitivity and shutter speed and an 
auto lock slide switch. A rotary iris con¬ 
trol is operated by a thumbwheel on the 
forward edge of the camcorder. At the 
bottom front are buttons for index mark 
(while recording), one-shot auto focus 
in manual mode, a white balance activa¬ 
tor and a fader (triggered by the run/ 
stop). 

At the top rear are superimposer 
controls for title 1, title 2, memory and 
color/mode and a slide catch to release 
the battery. A Hi8 mode switch in the 
compartment below lets you record 
standard 8mm signals on a Hi8 cassette. 
Buttons for adjusting slow/still playback 
are also present, as are input and output 
jacks for S-video, video and audio. 

The viewfinder includes a remove¬ 
able magnifying hood with a focusing 
ring. The viewfinder assembly slides 
back for comfortable shooting and tilts 
upward for low angle shots. On the right 


is a control area with buttons for index 
mark, search, erase, frame advance, 
slow, rewind, play, fast forward, stop, 
pause and data screen, and slide 
switches for record, edit and eject. 

Toward the front is the VTR/off/ 
camera switch and near the left edge is a 
+ /- edit search rocker. The lens has 
manual focus and zoom rings and a lock 
for the macro range on the zoom lever. 

Operation. Using the CCD-V99 is 


less difficult than it looks. You may be 
daunted by the unusually large number 
of buttons, but not all are operational at 
the same time. For example, you only 
use the manual focus, white balance or 
iris/sensitivity controls if the camcorder 
“asks” for help or if you have some cre¬ 
ative need. 

In record mode, the top panel con- 
continued on page 110 
chart on page 108 



Support Americans colleges. Because 
college is more than a place where young 
people are preparing for their future. It's 
where America is preparing for its future. 

If our country's going to get smarter^ 
stronger—and more competitive — our col¬ 
leges and universities simply must become 
a national priority. 

Government. Business. And you. We're 
all in this together. Because it's our future. 

So help America prepare for the future 
by giving to the college of your choice—and 
you'll know you've done your part. 

Give to 
the college of 
your choice. 


1989 VIDEO 91 
















DCWADCf WATCH OUT FOR CHEAP 
DEWWMnCi DISCOUNT IMITATIONS! 

TUPDP^Q fiMI V BUYING DIRECT MEANS YOU’RE BUYING AT 

I nLllL O UiyLt THE BEST POSSIBLE PRICES, AS OUR 

■f lAtADCUfil ICC SATISFIED CUSTOMERS KNOW. 

1 NOTICE IN YOUR MAGAZINE, OUR COMPETI- 

Tlf 1 tion’s attempt to copy our style— 

/ / 7 /I/ Q UUtnl^tU ORIGINAL, DEAL DIRECT 

M e V f CALL us TOLL FREE AND SEE 

DIRECT! 1-800-526-6633. 

OVER 100 

\/\DEO CAMCORDERS TO CHOOSE FROM 

P^sonfc^^^ 

^MP^TE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

FULL LINE OF VIDEO ACCESSORIES AT GUARANTE 

ED LOWEST PRICES 

SUPER VHS 

Choice. 400 

COMPLETE 12 PC. PKO^CamerTBattery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

8MM FORMAT 

LIMITED QUANTITIES 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

PAL/SECAM CAMCORDERS AND MULTISYSTEM 

VCR’S IN STOCK 

MINOLTA VHS FORMAT 

Promodel Camera 

ManLi Iris Override, ’ 

Day & Date, Self-Timer. 

COMPLETE 12 PC. 

PKG. Camera, ^^ttery 

Adapter, RF Modulator, ■ 

Blank Tape, AV Adapter, 

Shade, Lens Kit, Tripod 

oiy Mpus ^ 

Features 1 lux, 16 

Element Lens, ' 

Digital Effects, 

Variable High 

Speed Shutter, 

Best Possible 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

IW^' PALM SIZE ^ 

U^U VHS-C 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

EXTENDED 1 

A/ARRANTIES AVAILABLE ON ALL MODELS 

CHINON 

FINALLY 

A COLOR 

VIEWFINDER 

Features 

Flyina erase head, 

Variable high 
speed shutter, 

focusing""'"'^®® MODEL CVT65 

The High-Band 8 

Has Arrived 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

KYOCE^^^^ 

TOP OF THE LINE 

8-1 Zoom, 4-Lux Frame By Frame 

Time Laps, SPECIAL OFFER 

DIRECT CAMERA WAREHOUSE • 1501 BROADWAY, NEW YORK, NEW YORK 10036 

VISA, MASTERCARD & AMERICAN EXPRESS ACCEPTED 

OVERNIGHT DELIVERY AVAILABLE • MON.-FRI. 9AM-8PM. SAT.-SUN. 10AM-5PM • PERSONAL SERVICE 






















IHKBCT CAAWIUI WAItEHOIISB 

■4 «»AAAA I5*1AS ASAS*1*1 IN NEW YORK STATE—212-719-3174 

OPEN 7 DAYS • PERSONAL SERVICE 

Direct Camera Warehouse stands for quality, service and low prices, as our many 
customers know. We’ll give you the best price on anything electronic, call us and see. 

We only handle the finest, top-name brands and we stand behind the merchandise we 
sell. Choose from over 100 brands and models, each comes with a full manufacturers 

1 « ^ USA warranty. But that’s not all. . . we welcome any questions you may have before or 

■ HI after your purchase. Our courteous, patient informed staff will help you make the 

■ selection best suited to your needs, regardless of price. So don’t delay, there’s a 
camcorder waiting for you. Call toll-free, 1-800-526-6633 today and save! 

ALL ITEMS INCLUDE W 

NUFACTURER’S USA WARRANTY AND ACCESSORIES 

SONY. 

CCDV9 

CALL 

Features lux, 

6-1 zoom, vari- 
able High 
speed shutter. 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

^ 8MM FORMAT 

Canon 

E70 E808 — NEW IN STO^|ta^^^ 

In® 

$888 

E708 

$1148 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

KYOCERA 

8MM FORMAT 

PRO MODEL 

CAMCORDER 

Features a 

Digital Imposess, 

Advance-Slow Motion, 

420 Lines NTSC 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

VIDEO FILTER KIT $79.95 

FLUID HEAD TRIPOD$149.95 

VIDEO LIGHT/BUILT-IN BAH.SI 29.95 

SHARP. 

GREAT 

CHOICE 

Features 1 

Date, Time, High 

Speed Shut- 

Auto 

Indexing, 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

FREE! 

5 HIGH GRADE 

^ TAPES ^ 

^ WITH THE ^ 
PURCHASE OF 

A CAMCORDER 

MJNOLTA 

6-1 zoom—multi- 
dimensional focus- 
Ing, dual area 
metering, hi-speed 
shutter, time lapse 
photography -■ 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

BEST PRICE 

ON HAMA. VIDICRAFT. VIDEC 

)NICS SHOWLINE EDITORS 

CHINON 

TOP OF THE LINEjg^^ 
DIGITAL VHS 

Features 2 yr. war- 

ranty, strobe & wipe, iiiiliC 

Digital effects. Picture jgggpiOjrgWMIii^^ 
in a picture, Chinon 

Original lens. Great 
optics. 

COMPLETE 12 PC. PKG.^era, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

CC300 1 

CC310 1 

CC320 

CC350 

instant Rebate 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

imm 

SPECIAL OFFER 

LIMITED 

QUANTITIES 

Top the model 

400 

linesofres., 6-1 zoom. 
built in titler. 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

SUPER WIDE ANGLE LENS $199.00 

TOP QUALITY TELEPHOTO $249.00 

5 TIMES TELEPHOTO $349.00 

PENTAX ^ 

FINEST OPTICS 

2 YR. WARRANTY 

Features 7 lux. Slow 
motion, Frame adv., 

Palm size, over 330 

pixels, time lapse GREAT 

ability CHOICE 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

8MM format 

CCDF40 * 

$888 

CCDV220 

$1388 

■■ l-HEE GIR! 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

CAMCORDER 
STARTER KIT 

Extended Warrentv $129.00 
Wide Angle/Telephoto $149.00 
Video Light AC/DC $119.95 

Regularly $397 
with camera purchase $249 

7 Day Return Policy/All Returns Must Be Phoned In For Prior Authorization/All Products Must Be Returned In Original Factory Packaging With Blank 
Warranty Cards/Shipping, Handling & Insurance Charges Are Non-Refundable/Quantities Are Limited/Availability Is Not Guaranteed On All ftems/Prices 
Subject To Change Without Notice/Some Returns May Be Subject To A Restocking Fee. Not responsible for typographical errors. 

© 1988 DIRECT CAMERA WAREHOUSE, INC. VD-1 






















Competitive 
-2^- Camera 


Order Toll Free 

1 - 800 - 544-5442 

Competes with the Lowest Prices 



NEW!! 

ELECTRONIC 

IMAGING 

GROUP 


Get a jump on the future with the 
group that’s leading the way. 


Take advantage of the educational 



or call 312-299-8161 
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tisements for adult material. The sec¬ 
tion has been sealed as an accommo¬ 
dation to those readers who have no 
interest in such materials. 


The entire section is perforated at 
the spine so that it can be removed. 


To gain access to these pages, tear ^ 
off the perforated outside edge. 


H The following pages contain adver- 

o ^r\Y‘ orliilf mofoTiQl T'Vifi cc^r*- i 










TWO ALL NEW FEATURES 
FOR LESS THAN^IOEACH! 


WE'RE MAKING THIS SUPER OFFER TO INTRODUCE 
YOU TO DIVERSE INDUSTRIES, THE BEST ADULT 
VIDEO COMPANY IN AMERICA! THESE GREAT VIDEOS 
SELL FOR $79.95 EACH IN STORES! 


"I WANNA BE A BAD GIRL" - This scorcher starring 
Colleen Brennan, Porsche Lynn and many more will blow 
you away with its masterful mix of wit, passion, intrigue and 
powerful erotic adventure. A must have! 82 minutes 

"SWEAT" - Amber Lynn, in her greatest performance, 
absolutely sizzles with John Leslie, Nina Hartley, Jamie Gillis 
and Buffy Davis in this steamy romp featured as Hustler's 
Video Of The Year! 80 minutes 

‘""^''$ 1095 ! 

FOR BOTH VIDEOS! 


THE BEST 

VIDEO 

OFia EVEM 


100 % 

IRONCLAD 

GUARANTEE 



PLEASE SEND ME 

ANTHONY SPINELLI’S 

SWEAT & I WANNA 
BE A BAD GIRL 

#FV-1238 

□Peta nVHS 


. „li|IM,| 




ONLY, 


S|9«N 


If you aren't 100% satisfied, simply 
return the merchandise in the same 
condition you received it within 10 
days, and we will refund your money 
... no questions asked! 

© DIVERSE INDUSTRIES. INC 


PLUS $3 00 POSTAGE 8, HANDLING 
IN CALIF. ADD 6% SALES TAX 

ORDER BY PHONE 

MASTERCARD on VISA OniLy A 
UiMiJ 9AM-5PM (PT) MON-FRI 'HHT 

1-818-782-7206 


DIVERSE INDUSTRIES, INC. DEPT. V58g 
14622 Lanark St., Van Nuys, Calif. 91402 


a circle No. 34 on Reader Service Cord. 
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ADULT MAIL ORDER MALL 


212 

HOT " 
VIDEOS 


products & prices youll order again i 





□ SEX KtTTEN 

□ HE^HUNGER 

□ SIT ON IT 

□ HOT CUTS 

□ CUM ALL OVER 

□ TWIN JERK OFF 

□ ITS MY TURN 

□ CUM CRAZY 

■ □ LEAKING LOINS 

□ HARD & READY 

□ CHUNKY CHICKS 

□ BLONDE SEX 

□ SPURTS OF LOVE 

□ ASS DRILL 

□ RUMP ROMP 

□ SEX STROKES 

□ JIGGUNGJUGGS 

□ wet SHOTS 


□ DOUBLE HEADER 

□ DEEP-N-HARD 

□ SUCK MY BALLS 
3 CUNT TO CUNT 


□ PUMPING JIZM 

□ BACKDOOR AFFAIR 

□ BOTH HOLES 

□ BEND OVER 

□ RIDE ME 

□ EAT ME 

□ DEEPER THROAT 

□ LICKING LEZ 

□ BATTERING RAM 

□ DEEPERIDEEPERI 

□ SALAMI SUCK OFF 

□ SWEET CHEEKS 

□ TIGHT TWATS 

□ CUT LICK 

□ ALL THE WAY IN 

□ WET UPS 

□ HOT & PINK 

□ CHEERLEADERS 

□ MAKE ME CUM 


□ BROWN SUGAR 

□ ORAL NYMPHS 

□ ANAL BABES 

□ SUCK SLUTS 


□ HARLEM HONEYS 

□ X-RATED RUMPS 

□ DARK MEAT 

□ KINGSIZE BOOBS 

□ SHAVED & SEXY 

□ PLUGGED UP 

□ WELL HUNG STUDS 

□ TINGUNG TUSHES 

□ TITANIC TITS 

□ GUSHING GONADS 

□ SPERM BANK 

□ SEX STARVED 

□ FACEAaiON 

□ SUCKFEST 

□ WET HUMP 

□ BIG BLACK LOADS 

□ ball BUST 

□ BIG TIT BLOW 

□ HOT HOLES 

□ SPURTING LOADS 

□ SIT ON MY DICK 

□ blackhead 

□ LIOUID UPS 

□ SUCK MY BOOBS 

□ SNATCH SUCK 

□ BLACK CUM 

□ PUSSY PLEASURE 

□ FREAKY FOURSOME 

□ COCKCRAVERS 

□ SHOOT IT ALL 

□ NO HOLES BARRED 

□ KING SIZE 

□ SUPER HEAD 

□ SPREAD PUSSY 

□ CREAMY OREO 

□ BLACK/WHITE TITS 

□ IN THE REAR 

□ LUST TRIANGLE 

□ 69 ACTION 

□ PUSSY DIVE 

□ 3 AT ONCE 

□ EAT MY PUSSY 

□ GAZONGAS 

□ UCKMY HOLE 


□ REAR DELIVERY 


□ ENDLESS LOADS 

□ ROUND POUND 

□ BUTTSLAMMERS 

□ CUM BATH 

□ SIZZLING TONGUE 

□ ADULT FUN 

□ NITE DEPOSITS 

□ THROBBIN TWATS 

□ MILKMAIDS 

□ MASSIVE MANHOOD 

□ STROKERSWILD 

□ RAMRODDERS 

□ HORNY HOUSEWIVES 

□ MAMMOTH MOUNDS 

□ JUICY PANTIES 

□ PANTY CHEWS 

□ HOTEL HOOKERS 

□ OPEN & WILLING 

□ NIPPLE TWEAK 

□ HOT TWATS 

□ BLACK BUSTERS 

□ WOMB BROOM 

□ TICKLING TONGUES 

□ TWINUCKING 

□ TONGUE PROBES 

□ PUMPING SEX 

□ BLACK LEZ 

□ SHOOT YOUR STUFF 

□ HORNY SLUTS 

□ CUMAXING CUM 

□ PINK TUNNEL 

□ GROUP GROPE 

□ POONFEST 


□ FINGER FANTASY 

□ PETER EATERS 

□ UP SERVICE 

□ TRIPLE SEX PLAY 

□ FOUNTAINS OF LOVE 

□ CHOCOLATE PUDDING 

□ KNOBS & KNOCKERS 

□ SAUNA SEX 

□ CUT TICKLER 

□ SEX SANDWICH 

□ CUM BATH 

□ BUSH WHACKER 


□ D-CUP FANTASY 

□ ANAL ADVENTURES 



□ NAKED NYMPHS 

□ SLICK CHICKS 

□ DEEP INSIDE 


□ BLONDE SANDWHICH 

□ BALL BLOWOUT 

□ SPREAD IT WIDE 


□ DOWN MY POLE 


□ VOLCANIC LOADS 

□ FEEL THE HEAT 

□ TOOLS OF THE TRADE 

□ TAKE MY LOAD 


□ RIM JOBS 

□ TRIPLE PLAYS 

□ BIG TITS 


□ 10 VIDEOS ADD S2 

□ 24 VIDEOS ADD S3 

□ 57 VIDEOS ADD S4 

□ 115 VIDEOS ADD S5 

□ 212 VIDEOS ADD S6 


RO.Box S Michigan City, IN 46360 

Rush Name Indicated, I enclose S-plus P/H 

□ CASH □ CHECK □ MONEY ORDER... 

..As payment in full. Canadians remit in US funds only, 
slo foreign COD'S. □ COD. I enclose SB extra, plus P/h 
Please Specify format. □BETA DVHS 

□ I am over 19 years old and request this material. 

□ ADD S2 for Insurance and First Class Handling. 


THIRTY-SIX 


VIDEOS!! 

FOR YOUR NAME A ADDRESS 
ALL YOU FAY IS PAH 
JUST $9.95 TOTAL 



□ VHS □BETA 


□ SHARON KANE 

□ TRACY ADAMS 

□ EBONY AYES 

□ BLONDI BEE 

□ STORMI 

□ MICHELLE MAHEL 

□ KRISTI LEIGH 

□ BRANDI WINE 

□ BUFFY DAVIS 

□ PURPLE PASSION 

□ LAURIE LEI 

□ GAIL FORCE 

□ NINA DE PONCA 

□ DANA LYNN 

□ LOIS AYRES 

□ FRANKI LEIGH 

□ LEAH LYONS 

□ RACHEL RYAN 

□ DANIELLE 



CATALOG 



□ SEND FREE CATALOG 

YOUR COMPLETE SOURCE FOR 
ADULT ENTERTAINMENT! 

WRITE OR CALL NOW FOR YOUR 
FREE COPYI 

SPECIAL OFFER 

FOR NEW CUSTOMERS 

□ 150 Minute Video Catalog of previews of 
105 different hardcore movies (uncensoredll 
#VCT 7 S9.95 (Refunded on your next order.] 

□ Hot Superstar Preview Videos featuring 
120 sex stars in hardcore action (uncensored!) 

120 Min. 

#PRV I S9.95 (Refunded on your next order.) 

□ VHS GBETA 
Add S4 P/H for videos only. 

Must be I9yrs old to order. 

CALL NOW TOLL FREE 

800 - 874-8960 


ALL MODELS ARE 18 OR OLDER! CUSTOMER SERVICE INOUIRIES ONLY 219-981-2274 























c;-S£zriB£j sC^iJiv^ ^ ^ J 

What You See is What You Get.... m VnSmUTiniSIl OUAmnn... oryou money backi 
Mow choose from 52 lanlaslic adult videos lor as low as 99e each in quantity. Every 90 minute tape is jammed lull ol the hottest and hard* 
imaginable, leaturing hundreds ol lamous stars & nasty newcomers. We guarantee that you will recieve the great mc “" 

. .bo, this oilers comes with no strings attached or lutlher obiigations, we're convinced that or--- 

you'ii become one ol our valued customers, ALL MODELS 18 YEARS OF AGE OR OVER. 


he great products and prices. 



I Cagney & Stacey □ Uke A Virgin U □ Super Medela Do U □ Sperm Buatera □ RX For Sex 



□ Spye □ Strange Bedlellowi □ Joanna Storm on Fire □ Cheerleader At 



1 1 Taxi G'lrlaPartll 



□ Two To Tango 

Additional Titles Not Pictured; □ deep chill 

□ CASINO OF LUST □ SEX SCORCHERS 

□ I NEVER SAY NO □ CRAVING LESBIANS 

□ GRAND OPENING □ PURE FANTASIES 


□ TEENAGE RUNAWAYS 

□ PLEASURE SEEKERS 

□ UNDER THE TABLE 


I USE ENTIRE AD TO ORDER! I 


□ FRESHMAN FANTASIES 

□ CASH LOAD 

□ PERFORMANCE 


a Fast Girls 

□ SURFSIDE SEX 

□ VIRGIN HEAT 

□ LUST POTION 

□ WOMEN IN UNIFORM 

□ SEDUCE ME TONIGHT 

□ PLEASURE DO DEEP 

□ SPREADING JOY 


□ SEXUAL PURSUIT 

□ HARLEQUIN AFFAIR 

□ C-HUNT 

□ A STAR IS PORN 


OUR SUPER PRICES... 

POSTAGE, HANDLING... 

INDICATE 



□ AMY 5 FOR $15 

□ ANY 15 FOR $25 

□ 5 Videos $3 

□ 15 Videos $4 

VIDEO 

FORMAT: 

AddrJApt* 


□ ANY 35 FOR $38 

□ ALL 52 FOR $51 

□ 35 videos $5 

□ 52 Videos £6 

□ VHS, 

□ BETA 


•^'1 

Hi 

Rush items indicated, 1 enclose $ - including P+H. 

□ Check, □ MO, □ CASH, as payment in full, 

Canadians remit in US funds only. 

^ks,i^k»,s s FANTASTIC FEATURES II Dept, use 
send Remittance to. GARY IN 46401-0827 


R’riay/Rign 

ill 

□ $2 Postage, Handling,100% Guaranteed Delivery Ins. 




mmm 

In order to furtner expand our list of satis¬ 
fied customers, we've cut out the middle¬ 
man to bring you a most unusual offer. We 
are willing to give you the hottest collection 
of videos ever assembled for an unbeliev¬ 
able Ip each, plus shipping costs! This will 
entitle you to receive regular discounts on 
new hardcore releases and specialty videos 
from our giant catalog. This offer comes 
with now strings attached, and no threaten¬ 
ing letters in the future. So stop paying top 
dollar for your XXX entertainment, and start 
buying direct from The VIDEO SERVICE! 


BUTT SLAMMERS HEAVY LOADS 
BLACK ASS FUCK BLOW JOBS 

SLICK FIST .. 

FIST FUCKERS 
ROUND POUND 
GROUP JERK 


ANAL LUST 
KING KONG COCK 
BEEF STROKENOFF 
GROUP GROPE 


STROKE JOB 
PETER EATER 
LICKING LOADS 
TAKE IT ALL 
ALL THE WAY IN 
TWIN JERK OFF 
ERUPTING CUM 
CUM SUCKER 
ANAL PLUNGE 
DEEPER THOAT 
SUCK THIS DICK 
UP HIS BUTT 
GREASE THE PAl 

® lundersland that If my order 

n you Onto V^inl iroive tie CUMSHOT video 

I Hie next 30 days^ 

I’ve erclosed $25 (lhat's plus 59e each for shipping), 
Caiadiais add $10, remit in US funds only. 

Send to: The VIDEO SERVICE, Dept h,^ 
^mM877, GARY, IH 464010877 


THIS LOADS FOR YOU 
BUTT REAMERS 
DOUBLE FUCKERS 
GANG JERK OFF 
TEN INCH CLUB 
FILL THE CUP 
ON THEIR OWN 
BOTTOMS UP 
WET SHORTS 
GOLDEN BOYS 
UP ALL NIGHT 
STAINED SHEETS 
BEND OVER 


m over 19 years of age. Spedy: CVHS DBETA 




















































MAIl-gniBliyiDEUNES 


At VIDEO Magazine, we believe 
our readers should get what they order 
from our mail-order advertisers at the 
prices indicated and in a timely fash¬ 
ion. We stand behind that belief by 
taking steps to determine that an ad¬ 
vertiser is reputable and reliable before 
accepting an advertisement. Addi¬ 
tionally, if we learn that an advertiser 
engages in a regular pattern of unfair 
or improper business practices, we will 
deny that advertiser the opportunity to 
advertise in VIDEO Magazine. 

Nonetheless, the responsibility for 
fair dealing ultimately lies with the ad¬ 
vertisers themselves, and unfortunately 
VIDEO Magazine cannot guarantee 
their behavior. Therefore, we feel it is 
important for our readers to know 
what their rights are and to follow the 
tips set forth below for purchasing 
merchandise by mail. Further, we are 
prepared to use our best efforts to as¬ 
sist any customer who has been 
improperly or unfairly dealt with by 
one of our advertisers. 

Our requirements for advertising in 
VIDEO Magazine and our offer of 
assistance to aggrieved purchasers do 
not in any way limit either the obliga¬ 
tion of an advertiser to comply with all 
applicable federal, state and local laws 
and regulations or our customers’ abili¬ 
ty to enforce their rights under those 
laws. 

MAIL-ORDER BILL OF RIGHTS 

Under federal law, if you order ad¬ 
vertised merchandise by mail, the 
advertiser must ship your order when 
promised in the advertisement —or, if 
no delivery date is promised, within 30 
days of receiving your order. If the ad¬ 
vertiser fails to ship your order in a 
timely fashion, you may cancel your 
order and are entitled to a prompt re¬ 
fund. 

If the initial shipping date cannot 
be met, the advertiser must notify you 
in writing and give you the option of 
either cancelling your order and re¬ 
ceiving a full refund or agreeing to a 
new shipping date. 

If the new shipping date is less 
than 30 days after the original shipping 

date, the merchandise may be shipped 
to you unless you notify the advertiser 
in writing of your desire to cancel. If 
the new shipping date is more than 30 
days after the original shipping date, or 
no new shipping date is provided, your 
order must be cancelled by the adver¬ 
tiser unless you inform the advertiser 
in writing that you still want the mer¬ 
chandise. 


If the advertiser is unable to meet 
the new shipping date, the option pro¬ 
cess starts again —except that, regard¬ 
less of the length of the second delay, 
the order must be cancelled unless you 
inform the advertiser in writing that 
you consent to the delay. If you accept 
an indefinite delay, you may change 
your mind at any time and so notify 
the advertiser in writing. 

Note; The 30-day time period does 
not begin to run on a credit card sale 
until the advertiser charges your ac¬ 
count. Also, these regulations do not 
apply to C.O.D. orders. 

If your order is cancelled, a refund 
must be made within 7 days on cash 
purchases or within one billing cycle 
on credit card purchases. 

You may keep any unordered mer¬ 
chandise sent to you; you need not 
pay for it or send it back. An adver¬ 
tiser who sends you a bill or otherwise 
attempts to collect any money from 
you for unordered merchandise is in 
violation of federal law. 

Note: These regulations dp not per¬ 
tain to orders placed over the 
telephone and charged to a credit 


SUGGESTIONS FOR MAIL¬ 
ORDER PURCHASES 

1. Read the ad carefully. 

2. Whether you place your order 
by mail or by telephone, confirm the 
exact price (including any rebates) and 
any additional costs such as warran¬ 
ties, shipping, handling and insurance 
before you place your order. 

.3. Check with the advertiser re¬ 
grading any warranties offered or 
available for purchase. 

4. Check whether the advertiser 
has a return policy. 

5. Keep a record of your order and 
all other transactions and get the 
names of all persons with whom you 
speak. 

6. Never send cash. Pay by check 
or money order or with a credit card 
so you will have a record of your 
transaction. If you pay by credit card, 
you may have a greater measure of re¬ 
course in the event the advertiser does 
not perform. (Check the complaint 
procedures of your credit card com¬ 
panies.) 

7. If you receive damaged or im¬ 
proper merchandise, contact the 
advertiser as soon as possible. 


8. Get a receipt from the shipper 
whenever you return merchandise. 

9. Since VIDEO Magazine will not 
continue to accept advertising from 
businesses that have engaged in a reg¬ 
ular pattern of unfair or improper 
dealing with our readers, try to deter¬ 
mine which have been long-standing 
advertisers in VIDEO Magazine. 

10. It is your responsibility to deter¬ 
mine whether any statute or 
regulation —local, customs or other¬ 
wise — may prohibit or prevent the 
delivery of any particular product. 

WHAT TO DO IF YOU HAVE A 
PROBLEM 

1. Allow 30 days for receipt of order 
or delay notification. 

2. Contact the advertiser in writ¬ 
ing, stating the merchandise ordered, 
the price and date of order, and the 
nature of your complaint. Include 
proof of payment (copy of cancelled 
check, showing both sides, credit card 
statement, etc.). Keep a copy for your 
records. 

3. Allow two weeks for a response 
from the advertiser. 

4. If your complaint is still not re¬ 
solved, contact us in writing (no phone 
calls, please), enclosing copies of all 
correspondence and proof of payment 
along with an explanation of what has 
transpired. 

Mail to; 

VIDEO Magazine 
Advertiser Complaint Dept. 

460 West 34th Street 
New York, NY 10001 

Other organizations that can assist you 
if you have a problem. 

The Direct Mail Marketing 
Association 

Mail Order Action Line 
6 East 43rd Street 
New York, NY 10017 

Your local postmaster 

(Ask for the name and address of the 

appropriate “Inspector-in-Charge.”) 

Your state or local consumer protec¬ 
tion office or the office closest to the 
advertiser. 

The Better Business Bureau. 

Your state Attorney General’s office. 







VIDEO CLASSIFIEDS 


ALL ASIAN ACTION - Firm, dewy-eyed, young, 
Asian beauties find many uses for hands/tongues, 
iearning "ins" and “outs" of giri-student iife at USC! 
XXX juicy ciose-ups, centerfoid materiai. Broadcast 
Quality, 90 minutes. VHS/Beta $34.00 (Pho- 
tos/$20.00): SCORPiON, 1801 LiNCOLN, SUiTE 106, 
VENICE CA 90291. Visa/MC (213) 550-1303/(213) 
202-4342, 


10 LADIES “GET THE ???K’’!!! $25.00 (VHS/ 
BETA): THE SAMUELS CO., BOX 770874, 
HOUSTON, TX 77215. 

TIGHT PANTY VIDEO! FORTY-FIVE SOLID MIN¬ 
UTES OF SCHOOLGIRL PANTIES IN LIVE, COLOR 
VIDEO. NO FILLER. A UNIQUE AND DARING TAPE 

IN LIMITED SUPPLY. $48.00 POSTPAID. SPECIFY 
VHS OR BETA. CATALOG $3.00: NATHER CO., 
DEPT. V, 2375 E. TROPICANA AVENUE, SUITE 314, 
LAS VEGAS, NV89119. 

FOREIGN NATURIST/NUDIST VIDEOS/MAGA¬ 
ZINES. New selection. Send $2.00 and S.A.S.E. 
NATPLUS, Box 9296, Newark, DE 19714-9296. 

EROTIC TATTOOING! FORBIDDEN PHOTO¬ 
GRAPHS! SIZZLING DOCUMENTARIES! Catalog 
$1.00! FLASH VIDEO, Box 410052, San Francisco, 
CA 94141. 

LOOKING FOR SOMETHING NEW? We Got It! 
Colorado River Wet T-Shirt Contests Volumes 1-2, Me¬ 
morial Weekend Wet T&A, Miss Nudist USA, Plus 
Many More! $39.00 each, 2/$50,00, 3/$66.00. Send 
To: GM Video, P.O. Box 1339, Sedona, AZ 86336. 
Charge (602) 282-5694. Free Brochure. 

HIRSUITISM Very Hairy Women, 90 minutes $39.00, 

20 page catalog $1.00: NMPC, P.O. Box 140307, Coral 
Gables, FL 33114. 

WILD AND WET. that's me and my guy. We'll do any¬ 
thing in front of a camera and we would love to make 
YOUR dream our theme. See our XXX sample over 1 
hour (VHS/Beta) video $29.95 or 7 photos $9.95. J.A. 
Heller, P.O. Box 12788, Philadelphia, PA 19134. 

BEAUTIFUL EUROPEAN GIRL to support her stud- 

2-hour VHS video tape. You won't be disappointed. 
Send $49.95 to: ES, P.O. Box 906, Yonkers, NY 10704. 

SEXY CATfightlng Females!! $2.00 for CATalog - 
wildCAT Studios, P.O. Box 7085, Mesa, AZ 
85216-7085. 

MS NUDE VENUS $39.95. MR NUDE APOLLO 
CONTEST $29.95. SASE for Brochure. Classic Pro¬ 
ductions, PO. Box 952, Metairie, LA 70004, 

RAISED SKIRT VIDEOS! SEXY COLLEGE CO¬ 
EDS! LSASE FOR FREE BROCHURE! PROCO, BOX 
1385, GREENVILLE, NC 27835. 

NAKED LOLITAS OF BRAZIL VOLUME III $49.95 

60 MINUTES: BRAZIL VIDEO, P.O. BOX 8572, LA 
JOLLA, CA 92038. 

IDENTICAL TWINS! MALES OR FEMALES! Age 

18! Unique VHS videos only $39.90 each! Post- 
paid! SATISFACTION GUARANTEED! Lcland 
Wiegert JR., 30327 Rhone Drlvc-(VMD). 
Rancho Palos Verdes, CA 90274. 

MUSCLEWRESTLING!! (The Women) GOR¬ 
GEOUS, YOUNG, aroused female competitive body¬ 
builders from Gold's Gym, Venice, California. Sweaty 
woman-to-woman action. They're so worked up they 
"relieve" each other the only way they know how! Nude 
posing, weightlifting, showering. The real stuff! Nothing 
like it in video stores! Broadcast Quality. 90 minutes. 
VHS/Beta $37,00 (Photos/$15.00): SCORPION, 1801 
LINCOLN, SUITE 106, VENICE, CA 90291. Visa/MC 
(213) 550-1303/(213) 202-4342. 

ANGELA’S XXXX TIME (Yes! See me do that too!) 
$35.00 (VHS/BETA): THE SAMUELS CO., BOX 
770874, HOUSTON, TX 77215. 


VIDEO CLASSIFIEDS 


VIDEO CLASSIFIEDS 


UNIQUE BEAUTIFUL TRANSVESTITE and Les¬ 
bians 1989 Menage!!! Shocking HQ Excitement!!! 
$27.00: ASTRAL, P.O. Box 931753, Hollywood, CA 
90093. (STATE AGE). 


THE SAMPLER HAS ALL THE XXX YOU NEED... 

LIKE THEY SAY !T'S !N THERE!!! $25,00 (VHS/ 
BETA): THE SAMUELS CO., BOX 770874, 
HOUSTON, TX 77215. 


“BIG BOOBS" and BONDAGE TICKLING VID¬ 
EOS. Color brochure $3.00: NU VUE, 4391 Sunset 
Boulevard, Suite 233, Hoiiywood, CA 90029. 


GORGEOUS JAPANESE GIRLS, NEW HOUR VHS 
PREVIEW SUPERB! $29.00 POSTPAID. GIANT CAT¬ 
ALOGUE $3.00: SURF COMS, 1511, SAWTELLE 
#105, LOS ANGELES, CA 90025. 


BI LADIES LOVING. Many all - female X-videos, af¬ 
fordable, listing $1.00 (refundable). Sapphire Produc¬ 
tions, 12021 Wilshire, Suite 526, Los Angeles, CA 


French XXX Videos! 2-Hours/$49.00! Foreign XXX 
Catalog - $3.00 (Refundable!): F-Pomerant, CP1462H, 
Montreal, Canada H3G-2N4. 


SHAVING SCHOOL Pretty, built, young ladies get 
shaved clean down there, front to rear, then show it off! 
30 minutes. Broadcast Quality. VHS/Beta $25.00: 
SCORPION, 1801 LINCOLN, SUITE 106, VENICE, 
CA 90291. Visa/MC (213) 550-1303/(213) 202-4342. 


EXOTIC LINGERIE Videos, Photos. Girdles, Cor¬ 
sets, Nylons, Panties, Heels. Sample VHS/Beta 
$20.00, Photo $5,00: LABEPH STUDIOS, Box 
280895, San Francisco, CA 94128. 


YOUNG, AMATEUR. PANTIES AND BARE IN 
"LOLLIPOP STRIPTEASE" VOLUME 1,2,3. DOZENS 
OF NAKED LADIES IN “NUDES” VOLUME 1,2,3, 
“EXERCISE FUN” VOLUME 1,2 AND "BOUNCE". 
ALSO, HOURS OF CALIFORNIA BEACH CUTIES 
SHOWING OFF SILKY BRONZE SKIN AND LITTLE 
BIKINIS IN "BIKINIS" VOLUME 1 THROUGH 6. EACH 
VOLUME IS 60 MINUTES $40.00 EACH, (2) $65.00, 
(3) $95.00 (4) $110.00. PLEASURETIME VIDEO, 
7439 LaPALMA #237, BUENA PARK, CA 90620, 


ADULT AMATEUR VIDEOS -16 Girls On One Video 
Just $35.00! Lingerie To Nude! Catalog $5.00 - Pre¬ 
view Tape 2 1/2 Hours $25.00. MAX, 117 West Har¬ 
rison Building, Sixth Floor, Suite M-385, Chicago, IL 
60605. Attn: Melanie. 


APRIL’S SHOWERS (MAKE MAI FLOWER!) Gold¬ 
en 18-year-old California beach kittens get nasty. Juicy 
close-ups. Broadcast Quality. 90 Minutes. (VHS/Beta) 
$35.00 (Photos/$15.00): SCORPION, 1801 LINCOLN, 
SUITE 106, VENICE, CA 90291, Visa/MC (213) 
550-1303/(213) 202-4342. 


NAKED IN PARADISE, RARE Hawaiian and Tahitian 
nude dancers, VHS-$39,95. COLORAMA, P.O. Box 
22544, Honolulu, Hawaii 96822-0544. 


NEW! HOT CHEEKS - FANNYS! 50 GIRLS IN HOT 
PANTS, BIKINIS, G-STRAPS! NUDE! BEND OVER 
MANIA. DANCING . 90 MINUTES, HOMETOWN 
GIRLS - GIRLS STRIP TOPLESS/BOTTOMLESS ON 
BUSY CITY STREETS! 60 M!NUTES, STAG SHOW 
GIRLS - TOTAL NUDE MUDWRESTLING. NIGHT 
CLUB. ONE HOUR. BIG BOOBS VOLUME 5 - FIVE 
BUSTY GALS STRIP. MODEL NUDE, 80 MINUTES, 
$43.00 EACH. 2 ($75.00), 3 ($95.00), 4 ($120,00), 
CATALOG $1.00: I.P.I. VIDEO, 2521 BIG BEND, ST. 
LOUIS, MO 63143. SEND CHECK, M.O. OR PHONE 
MC/VISA (314) 647-4419. 


REARVIEWS! All male oriented videos. Over40 men 
in sampler tape: $39.75. Catalog: $6.00. COA, 2215R 
Market Street #148V, San Francisco, CA 94114, 


“LADIES ” IN/OUT OF LACE & LINGERIE ar 

doing what you REALLY want to see 4 "Ladies" doini 
$25,00 (VHS/BETA): THE SAMUELS CO., BO 
770874, HOUSTON, TX 77215. 


MUSCLEWRESTLING - Awesome, Young, Endowed 

Male Competitive Bodybuilders. (Posing, Showering, 
Solo) 90 minutes. Broadcast Quality. VHS/Beta $39.00 
(Photos/$20.00): SCORPION, 1801 LINCOLN, SUITE 
106, VENICE, CA 90291. Visa/MC (213) 
202-4342/(213) 550-1303. 


SISTERS! TWICE THE XXX! $35.00 (VHS/BETA): 
THE SAMUELS CO., BOX 770874, HOUSTON, TX 
77215. 


UNCUT FORUM - Hot Men - Huge Units - Heavy 
Loads. 100 minutes. Broadcast Quality. VHS/Beta 
$30.00 (Photos/Brochure $15,00): SCORPION, 1801 
LINCOLN, SUITE 106, VENICE, CA 90291. Visa/MC 
(213) 550-1303/(213) 202-4342, 


DON’T BUY OR RENT ANOTHER GAY VIDEO 
TAPE UNTIL YOU’VE SEEN THE BIJOU VIDEO 
SALES CATALOG. It has descriptions of over 1400 li¬ 
lies, plus hundreds of photos, many in color. This is 
your gay video resource book! To order, send your 
name, address, a signed statement that you are over 
21, and $15.00 to: Dept. VI, Bijou Video Sales, 1363 
N, Wells, Chicago, IL 60610. Or call 1-800-932-7111 to 
order with a credit card. (Please tell us if you also want 
to be on our confidential mailing list.) 


TITILLATING FLORIDA AMATEUR MODELS! 

Videos/Photos/Custom Work. Sample Video $39.95/2 
hours. CUSTOMIZED, P.O. Box 2761, Dunedin, FL 


CLASSIC STAG FILM LOOPS ON VIDEO TAPES. 

Large selection. Free listing. FILMFARE VIDEO LABS, 
2508 Fifth Avenue, Suite 175, Seattle, WA 98121. 


VIDEO - NEW, USED, AMATEUR. Lingerie, Toys, 
Sexual Contacts. Free Information. LMG-V, 3645 28th 
Street S.E., Suite 154, Grand Rapids, Ml 49508. 


“VOYEUR’S DELIGHTS! ”. PANTYHOSE, GAR¬ 
TERS, LINGERIE, PANTY STRIPTEASE VID¬ 
EOS. ILLUSTRATED BROCHURE $2.00. 
DISCRETION ASSURED! PETERSON, BOX 
V4591, CARLSBAD, CA 92008. 


STRAIGHT - GAY - LESBIAN. Find that perfect 
friend who will fulfill your most secret sexual desires. 
Send SASE and $2.00 to PRIVATE AFFAIR. P.O. Box 
219, Morriston, FL 32668. 


BIZARRE, BONDAGE VIDEOS. Save 40% buying 
from wholesaler. Large collection of fetish videos. Free 
catalog, write HSB, 955 West Lancaster Road, Suite 
340, Orlando, FL 32809. 


35 ALL NEW BRA & PANTY VIDEOS!!! RAISED 
SKIRTS, SEXY LINGERIE, PANTYHOSE, HUGE 
YAMS, SOLO & MORE! SECRETARIES, NURSES, 
HOUSEWIVES, EXCHANGE STUDENTS, TOPLESS 
DANCERS, MODELS AND MORE! SIZZLING! 
BROADCAST QUALITY. $3.00 FOR PHOTO-FILLED 
CATALOG. SPECIAL: 2 HOUR SAMPLER ONLY 
$29.95: STUDIO NORTH, BOX 522-V1, HUNT¬ 
INGTON, NY 11743. 


CO-EDS, SECRETARIES, AIRLINE STEWAR¬ 
DESSES ADVERTISE ON VHS to meet men for 

sets. Names & Addresses for contact. 1 Hour $29.00,2 
Hours $39.00, 3 Hours $49.00, 4 Hours $59.00), Mas¬ 
tercard, Visa accepted. VIDEO SELECT, 50 Squaw 
Rock Road, Danielson, CT 06239. Phone Order (203) 
774-7789. 


FOOTWORSHIP: Young, Handsome, Hung college 
football player "does" big sweaty, smelly feet of his 
muscular good-looking team-mates, slowly removing 
shoes and sweats. Six knock-out dudes get off doing 
each other's feet. Broadcast Quality. 66 minutes. VHS/ 
Beta $38.00 (Photos/$20.00): SCORPION, 1801 LIN¬ 
COLN, SUITE 106, VENICE, CA 90291. Visa/MC 
(213) 550-1303/(213) 202-4342. 


THE TWO TONE TOOL + ANGELA The centerfold 
harlot) -r ANNETTE (21 and Ready) = XXX fun! $35.00 
(VHS/BETA): THE SAMUELS CO., BOX 770874, 
HOUSTON, TX 77215. 
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VIDEO CLASSIFIEDS 


VIDEO CLASSIFIEDS 


YOUNG AROUSED, MALE COMPETITIVE 
BODYBUILDERS- from Gold's Gym, Venice, Califor¬ 
nia pose solo action for you, 2 hours. VHS/Beta 
$38.00: SCORPION, 1801 LINCOLN, SUITE 106, VE¬ 
NICE, CA 90291. Visa/MC (213) 550-1303/(213) 


21 AND READY! LIKE 'EM YOUNG AND FULL OF 
AXXXXTION!!! $35.00 (VHS/BETA): THE SAMUELS 
CO., BOX 770874, HOUSTON, TX 77215. 


PRETTY FEET were 
for the true connoissi 
Marcos, CA 92069. 


ASIAN BEAUTY SEDUCES JUICY REDHEAD 
PLUS HUGE LOAD STUD!!! NEW LENGTHY 
BROADCAST QUALITY XXX PHOTO CATALOG IN¬ 
CLUDED $24.90. ASTRAL, P.O. Box 931753, Holly¬ 
wood, CA 90093. (STATE AGE). 


FROM THE PRODUCERS OF “MISS TEEN TEEN- 
lE BIKINI": “SPRING BREAK IN THE FLESH 
89". NUDE, RUDE. REAL!!! $2.00 S.A.S.E., MIX VID, 
2070 BAY DRIVE, #302, MIAMI BEACH, FL 33141. 


“BEAUTIFUL GIRLS Classic and Modern Strip¬ 
tease. Glamour videos. Catalog $3.00". Sunset Soft¬ 
ware, 2265 Westwood Boulevard, #F140, Los 
Angeles, CA 90064, 


BLACK MALE VIDEOS/PHOTOSETS. For infor 
! mation send S.A.S.E. to: BFP, P.O. Box 42628-F, Lot 
Angeles, CA 90050. 


DOMINANT Females/Submissive Males Tradi¬ 
tional Hairbrush Discipline. Videos, Magazines, Pho¬ 
tos. Brochures. $5.00: DYER, P.O. Box 35, San 
Marcos, CA 92069. 


SUBURBAN BLUE - 100 NEW AMATEUR COU 
PLES ON 2 HOUR XXX TAPE - ONLY $:* ‘ 

FRENCH XXX 3 JUICY HOURS ONLY $39.95 
AFRO EROTICA STUNNING ACTION $19.90 
LOADS OF LOVELY SHAVING XXX BEAUTIES 
90 MINUTES $29.95. CATALOG $3.00. FREE WITH 
ORDER - STATE AGE! ASTRAL, BOX 931753, HOL¬ 
LYWOOD, CA 90093. 


CANADIAN. XXX'VIDEO. NATIONWIDE RENTALS 
AND SALES. INEXPENSIVE, GUARANTEED QUALI¬ 
TY. BOX 755 "H", MONTREAL, QUEBEC H3G 2M7. 


HI! MY NAME IS LISA AND I REPRESENT THE 
BEST IN AMATEUR ADULT VIDEOS AS RATED BY 
PENTHOUSE, FORUM, HUSTLER AND OTHERS. 
SEE REAL SWINGERS FROM 18-72 PERFORM¬ 
ING FOR YOU. SEE SEXY LADIES USING EV¬ 
ERYTHING POSSIBLE TO GIVE THEMSELVES 
PLEASURE. SEE REAL SWINGING GROUP AC¬ 
TION. WATCH COUPLES PERFORMING EVERY 
SEX ACT POSSIBLE. SEE BI-SEXUAL LADIES. 
LESBIANS AND SEXY LADIES IN LINGERIE 
SHOWS. GET OUR TOP RATED PREVIEW TAPE 
FOR S39.95 OR SAVE $10.00 BY CALLING 
(407) 658-1545. MC/VISA ACCEPTED. FREE 
CATALOG WRITE - A&B VIDEO. 955 WEST LAN¬ 
CASTER ROAD. SUITE 430. ORLANDO. FL 
32809. 


MANILA EROTICA. Luscious pretty Asian women 
perform extra hot bedroom scenes with super aroused 
young men! Treat yourself to sizzling nonstop action 
packed fantasex never seen before! Rated XXX! Fresh 
tapes from Manila! Available in four super hot volumes. 
Broadcast Quality. Indicate VHS/Beta. Send check or 
money order of $30.00 plus $3.00 shipping to: GOLD¬ 
EN SNAKE VIDEO. P.O. Box 5737, Roberts Postal 
Center, 21939 So. Carson Boulevard, Carson, CA 
90745 or call 1-800-248-0282. MASTERCARD/VISA 
accepted. Allow 4 to 6 for delivery. Must be 19 to order. 


BRITTA, BLONDE, BUSTY BEAUTY FROM 
SCANDINAVIA - watch as she vividly wrestles, 
smothers and dominates her boyfriend. $45.00 VHS/ 
BETA: 106-A Lexington Avenue, Box 353, New York, 
NY 10016. 


SPANKING. We're the world's largest producer of 
adult spanking videos. Over 100 productions to choose 
from. Nu-West, P.O.Box 1239-V, San Marcos, CA 


VIDEO CLASSIFIEDS 


HORROR FILMS 


Prom Private Vaults, Unavailable Elsewhere! Demon¬ 
ology! Witchcraft! Fetishism! Occu!t! See' Secret Cere¬ 
monies, Dungeons Of Torture, Damsels in Distress, 
Black Rituals, More! Awesome Tabloid Catalog/Mem¬ 
bership $5.00: VIDIMAX, 9 Woodmere Road, West 
Caldwell, NJ 07006. 


MISCELLANEOUS 


STRIPTEASE LOVERS DELIGHT OR BEST 
NUDE DANCER. 2 Hour VHS $39.95 each or both 
$69.95. Money Order. Information $2.00 S.A.S.E. 
JAY'S VIDEO WORLD, 1063 Dickinson S,E„ Grand 
Rapids, Ml 49507. 


HOT, LIVE PHONE SEX!! Friendly, sensual wo¬ 
men anxious to turn you on! Only $12.50. 
Credit Cards. Please call Sue or Candl (415) 
441-7832. Both of us $25.00. 


HOT 8c SPICY!!! YOUR SECRET IS OUR SECRET. 
TOTALLY CONFIDENTIAL PHONE PANTASY LINE. 
MCA/ISA 24 HOURS (303) 795-6266. 


AMATEUR VIDEOS 


YOU SAW ME IN GENT AND GENESIS! $25.00 
gets you my first "SPECIAL" video (VHS/BETA): AN¬ 
GELA SAMUELS, BOX 770874, HOUSTON, TX 
77215. 


LEG LOVERS CLUB VIDEOS! Texas ladies tease! 
Lingerie, Hosiery, Etc. Photo - illustrated catalog $3.00: 
CVC, P.O. Box 29071, Dallas, TX 75229. 


NEW AMATEUR TAPE CONCEPT saves you time, 
money and disappointment. Free information. Preview 
tape $19.95: CONFIDENTIAL VIDEO COMMUNICA¬ 
TIONS, P.O. Box 5859, Providence, Rl 02903. 


FLORIDA'S FINEST GLAMOUR GIRLS. LIN¬ 
GERIE, TEASE, NUDE. VHS DEMO - $35.00, BRO¬ 
CHURE - $3.00. SJB PRODUCTIONS, 12783E WEST 
FOREST HILL BOULEVARD, SUITE #201, WELL¬ 
INGTON, FL 33414. 


HOT ADULT CLASSIFIEDS! Amateur Video, Photo¬ 
graphy, Personals, More! Address/Phone in Every Ad! 
Free Information! Advisor, Box 1416(V), Haverhill, MA 
01831. 


FOOTWORSHIP: THE WOMEN Hot and Bothered, 
Gorgeous, Young UCLA co-eds relieve themselves 
"doing" each other's feet!!! Broadcast Quality. 2 Hours. 
VHS/Beta $37.00 (Photos/$20.00): SCORPION, 1801 
LINCOLN, SUITE 106, VENICE, CA 90291. Visa/MC 
(213) 550-1303/(213) 202-4342. 


TICKLING, Our "Girl Next Door" Image is Bringing 
Rave Reviews. Brochure $2.00: May Bird, P.O. Box 35- 
V, San Marcos, CA 92069. 


INTER-RACIAL INTERLUDES Hardcore (BM/WW- 
WM/BW) $35.00 (VHS/BETA): THE SAMUELS CO., 
BOX 770874, HOUSTON, TX 77215. 


STUNNING PRETTY SLIM CALIFORNIA BEACH 
BUNNIES WITH BIG BOOBS tease and strip naked 
Color photo-s ■ "' '■' " 


BIKINIS! TOPLESS! NUDE! On Video! Send 
I $2.00 for photo-fllled catalog. VIDEOMAX. P.O. 
Box 81787, San Diego, CA 92138-1787. 


SPANKING - MANY BLISTERING HOT NEW TITLES 
- CATALOG AVAILABLE $3.00: RedBoard Video, 1230 
I Grant Avenue, #509, San Erancisco, CA 94133. 

: (STATE AGE). _ 


LINGERIE LOVERS/PANTY ART. Brochure of Vid¬ 
eos. Sample Photo $5.00: LLAPA, P.O. Box 1525-V, 
C.B., lA 51502. 


PART-TIME JOBS WITH YOUR CAMCORDER, 
INCLUDING ADULT VIDEOS. $24.95: Video Mar¬ 
keting, 117 W. Harrison Building, Sixth Floor/Suite 
V-82, Chicago, IL 60605. 


SIZZLING AMATEUR VIDEOS. Real action, not act¬ 
ing. Video catalog (VHS ONLY) 2 1/2 hours. $42.95. 6 
hour specials Volume I - couples & ladies. Volume II - 
Ladies only. $57.95 per volume. VHS ONLY. Written 
catalog. $3.00. Other videos from $19.95. Baker Video, 


SHOCKING HARDCORE VIDEOTAPES. PASSIO¬ 
NATE AMATEURS. KINKY, BIZARRE SCENES HID¬ 
DEN TILL NOW! FREE TAPE OFFER! BASE $2.00: 
VIDEOSHOPPE, P.O. BOX 8859C, COLLINS, CO 


XXX PHOTOS - $22.00 DOZEN. VIDEOTAPES - 
THREE HOURS $28.00. LISTINGS/PHOTO $5.00: 
SB, POST OFFICE BOX 4323V, MIDDLETOWN, 
RHODE ISLAND 02840. 


AMATEUR. SCARLETT SOLO IN "THIRSTY" 
GOLDEN WATERSPORTS, SELF-SATISEACTION, 
RACIAL FINISHES. 15 EXTRA WET SCENES! 95 
MINUTES (VHS). FREE INFO. W/PHOTOS, SASE 
OR $40.00 -r $3.00 S-rH TO: SCRATCH, P.O. BOX 
3032, KCK 66103. 


TRADING AMATEUR TAPES SAVES MONEY. Ti¬ 
tle list $2 .00: AMATEUR TRADER, P.O. Box 3670, 
Plymouth, MA 02361. 


SEXXXTASY HOTLINE!!! 1-800-678-0717 

TOLL FREE PLEASURE 24 HOURS LIVE! 
V/MC/AE. 


SPANKING STORIES. Girls bared for discipline. Lit¬ 

erate, sophisticated. Catalog $1.00. Eilmoods, P.O. 
Box 475, Scarsdale, NY 10583. 


SHY? CURIOUS? DON'T KNOW WHAT TO 
SAY?? CALL US, WE'LL GUIDE YOU INTO THE SE¬ 
CRETS OF PHONE FANTASY MC/VISA (303) 


NAUGHTY BOYS!! (415) 731-0717. V/MC/AE. 


KINKY PHONE SEX! $10.00 (415) 626-CHAT. Domi¬ 
nation Fetish Line (415) 558-8250. Bi-Girls (415) 621- 
TALK. MC/VISA Direct Billing. 


INTER-RACIAL DATING! Sexy women - A1 
Free Application. Discreet. (312) 856-9164. E 
811218-D, Chicago, IL 60691-1218. 


SWEET AND NASTY Sexy ladies give you unlimited 
pleasure! $25.00/half hour. SPECIALS VISA/MC (303) 
693-3952 anytime. Tapes, Pictures. Panties available. 


ENJOY FORBIDDEN PLEASURES! OR EXPLORE 
YOUR WILDEST FANTASIES. 24 HOUR PERSON¬ 
ALIZED PHONE SEX. NO RECORDINGS, (817) 
654-1119. VISA/'MC/Amex, 


FOR SALE PANTIES!! $10.00. SEND MONEY OR¬ 
DERS TO EAGLE ENTERPRISE, P.O. BOX 10640, 
GOLDEN, CO 80401. 


EXCLUSIVELY YOURS. Two successful, intelligent 
career women seeking select professional gentlemen 
for phone fun. Elexible hours to suit your schedule. Our 
private number: (303) 333-5801. Discretion assured. 


Beyond your WILDEST DREAMS! FANTASY LINE 
Colorado's Number 1 EROTIC Phone Line. Our 6th 
Year! EXPERIENCE counts. Call us and see why. 24 
Hours Visa/MC (303) 321-3460. 


KINKEST PHONE SEX ANYWHERE! We will 
STIMULATE your BODY and IMAGINATION. Special¬ 
ists in DOMINANCE or any FETISH or FANTASY. 24 
Hours Visa/MC THE EANTASY GIRLS (303) 
321-3920. 
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VIDEO CLASSIFFIEDS 


WRESTLING VIDEOS 



ADULT 



VIDEO CLASSIFIEDS 



AND MORE' 

SEND $3 FOR CATALOG 
P.O, BOX 599 HOLBHOOK.N.Y 11 

2 HOUR PREVIEW 
SAMPLER 


29-95 


EROTIC CARTOONS 

11 - GONAD, THE BARBARIAN 

12 - OFFENDERS OF THE UNIVERSE 
^ 13 - PANDORA, AN EXOTIC TRILOGY 
^Each cartgon ia fgatgre length. In slereo/hl-ll. 

Only '28“ each + ’3"' shipping |yog must be 21) 
] EXCALIBUR FILMS I -SOO-BUY-MOVIES 
3521 W. Cgmmpnweallh. Fullerton. CA 92633 
I FULL COLOR CATALOG FREE!!! 



IMPORTEDORIENTAL 


/ J ASTRAL CINEMA, P.O. BOX 
j 9317S3V. Hollywood. CA 




OS 



NUDIST VIDEOS 


For information on where to get nudist videos, 
books, magazines, locations of nudist resorts, 
free beaches,nudist travel agencies in USA 
and worldwide, send $1 with your name & 
address to: ESCO ViDEO -VfVI4 
POB 2668, Los Angeles, CA 90028 


GOLD STRIPE VIDEO 


002 $ 

00>$ PU3S 

Buijdui- 

UIIJJSip 3LfJ 01 03piA 3UI0H JO 3p!S J3IJJ0.3ilJ 


OmiA 3liIOH JO 
jais UJHIO JHJL 



We’re young, beautiful and oh so hot. Let' 
us show you what we got. We got garter -1 
belts, panties, lingerie and pink wet 
2 coior sample photos $3.00, set of 10 > 
ohotos$15.00 .1 hourvideo$40.00Sendto: 
C.V.G., P.O. Box 3800-245, 
Dept.\4-' Burbank, CA. 91504 , 


EROTIC EXC/T/NG SIZZLING HOT 
VIDEOS LIVE ACTION BEAUTIFUL GIRLS 

Perlorming Strip-Tease,., REVEAL-ALL XXX! Raised Skirls, 
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She-Males si8»> 

I Orgy at Poysenberry 
She Male Vacation 
She Male Reformatory 
She Male Confidential 
She Male Roommates 
^ sfO** Each Volume 

■ Gwen’s Torment 
Now the Cane 
Nude Spanking 
Pony Giri 

Exchange any tape at any tii 


PoBoy Sez: 

A.I.D.S. is everybuddie’s cuncern. Project Inform information 
about A.I.D.S., A.R.C. Treatment 1-800-822-7422,347 Dolores St, 
Suite 301, San Francisco, CA 94110 

Buy Three Same Category, GET 1 FREE! 


Ladies Only si6“ ^ Men Only si8«« 

( Black Lesbians Dl Max Disrobics 

Oriental Lesbians jilBoys of N.J. 

Foxy Lady H Shore Leave 

Chocolate Bon Bons 0®^ 

The X Team In Frat House 

Scandanavian Erotica si8«« HI Lieutenants Boys 

I Tough Girls [nGay Team 

Strip Search mMale Mechanical 

Cheating 0Last Surfer 

Joanna’s Dream [gMen & Steel 

purchased from us for $5.00 plus $3.50 postage and handling.* 
liai shipper. SASE: For BIG Selection List. 


IN AMATEUR 
HOME VIDEO 


Odyssey Group, publishers of America’s lead¬ 
ing family of adult correspondence maga¬ 
zines—including Odyssey & UnReal People— 
proudly presents our... 

AdulT Home 
S hoppiNQ GuidE 

With 36 of the finest amateur homemade 
videos available anywhere. For sale only 
through this offering. 

- plus - 

A comprehensive selection of the highest quality adult 
products, uncensored photo processing and much 
more. All products tully guaranteed. 

Send $3 (refundable with order) for our beautiful 24-pp. 
iilustrated brochure & special discount coupons. 


Mail to: OGV, PO BoxJ,21, Denver, CO 80201 


Po*Boy 


Sorry NO C.O.D.’s or Canadian Orders Please!! 

Discretion is our middle name. 


;il A Public Service of This Magazine & TheAdvertisir^ Council 


THE CLASSIFIED 
PAGES OF 
VIDEO MAGAZINE... 


"...opened the world market 
to us...Thank you VIDEO..." 
-Home Entertainment Hotline 
Advertise your products 
and services in cur July 
issue. Reservaticns: 4/27/89 
Call Mary Au; 212-947-6500 


AMATEUR BEDROOM VIDEOS 

6 HOURS $40 
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NO SUBSTITUTESMIGUARANTEED!!! 
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a Penny Morgan 
Q Lois Ayres 
Q Michelle Mattel 
a Jill McDonald 
a Betty Boobs 
Q Marilyn Palmer 
a Trinity Loren 
Q Desiree Lane 
a Summer Rose 
a Nancy Suiter 
a Joanna Storm 
a Lori Lovett 
aCandlEvens 
a Janey Robbins 
a Ginger Lynn 
a Gina Carrera 
a Athena Starr 


aVtfany Lane 
a Vanessa Del Rio 
O Tamara Longley 
Q Samantha Strong 
a Sharon Kane 
QRayanne 
O Storm! 

Q Butty Davis 
Q Ebony Ayes 
Q Erica Boyer 
QSeka 
a Sahara 
QJamllla 
QEIIeRlo 
QPatNImo 
a Sharon Mitchell 
QLInshla 

QKathleen Gentry 


a Patti Petite 
O Crystal Breeze 
O Karen Summers 
a Lacey Logan 
QSheena Home 
QNIcole West 
O Angel Kelly 
U Chanel Price 
O Chert Janvier 
O Breezy Lane 
O Sheri Sloatie 
a Melinda Lee 
a Nikki Charm 
OSandy Beach 
a Carla Ferrari 
acherlHIII 


Q Sunny Daye 
OLaurlSmlth 
a CodI Nicole 
a Linda Wong 
a Rita Erotica 
a Amber Lynn 
Q Susan Hart 
a Kaye Parker 

□ Mindy Rae 

□ Tiffany Clark 
Q Linda Shaw 

Q Heather Wayne 
a Melissa Melendez 
a Janette Uttledove 
Q Nikki Randall 


^ PRICES 


* major video De^ H59 ' 

PO Box 12007 Merrillville, IN 46411 

ish the items irtdicated, I enclose $ _indudina p»h 

□ Cash □ MoneyOrderO Check as payment in fu*. | 
COD add $8. Canadians remit in US funds. No foreign COO'S j 


----, 'Tl 

I can SPECTACULAR O AnyZOForSIO a Any 100 Far$ia 

PRICES: a Any SO For $15 O AII150ONY$22.S0 


POSTAGES a UpTo^VIdaosSS 

HANDLING a 100 To 150 VUaoS S6 


P.O. Box S Michigan City, IK 46360 

Rush Hems Indicated, I enclose $ _ plus P/H 

a CASH a CHECK omDNEYDRder... 

... As payment in full. Canadians remit In US funds onl) 
No foreign COD'a. □ COD, I enclose SB extra. Plus P/I 
Please specify format: OBETA O VHS 
O I am over 19 years old and request this material. 


Addr./ApL 


; City 

Slate / Zip 



„i,i|nVHS DBETAI 





•SKtMig .Bee • 











































































BONUS: 




limitations we only list the other 91 stars hy name. 


d or further obligations. We're 
great products and prices, you'll order again 

NOTE: All models are 18 yrs. 
depleting sexually consenting 


□ Milk Chocolate 
JSoul Trains 
pbony Orbs 
sJeannie Pepper 
jPleasure's Finest 
Ml Night Long 


5 Natural Cool 
J Purple Passion 
5 Daryl "MONSTER* 
! Edwards 
J.Nina DePonca 
3 Behind The Black 
I Door 

3 That Old Black 
\ Magic 

^ "everly Glenn 
My Black 


□ Janette L □ Franki Lee □ Samantha Strong 

Ahove are the top Videostars^ in adult movies however due to space 


My Bla 

_of Ebony Ayes 

Prince of Harlem a 
Mistress Stephanie f 
Cummin’ In 
America 
'■'amous Black 


Send entire aa witn 
your choices. 


On The Darkside i 
Black Blow Jobs 
Cocoa & Cream 
Black Supersuck 
Raunchy Ray Visor 


Big Bulge 
IV Mt Fuel 


Angel Eyes 




Dark & Sweet 


'Send entire ad PASSION PLAYS DEPT, hss 

& remittance to: p.o. BOXMe27 GARY, IN 46401-0827 g 

Rush the items indicated, I enclose $_Including P 8. Hg 

by □ Cash □ Money Order □ Check as payment in full. g 
--,,-it in US funds. "" 


□ VHS QBETA t 


Send to: GOOD TIME VIDEO Dept, hss 
P.O. Box 10935 Merrillville, IN. 46411 

Name _ 

Address - 

City - 

St./Zip- 

il am 19 years of age Sign- - 


items indicated. 

I enclose $_as payment in full 

□Send COD I enclose $5 extra as deposit 
□ Add $2 for Guaranteed Delivery Insurance 
Canadians remit in US funds add $3 
Please specify: □ VHS □ BETA 
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1P^ tisements for adult material. The sec- 1# g 

w tion has been sealed as an accommo- pF 

l^’^m dation to those readers who have no 

interest in such materials. f|g|^| 

Js™* 


The entire section is perforated at 
the spine so that it can be removed. 


To gain access to these pages, tear 
off the perforated outside edge. 









1 - 800 - 456-9890 

48 HOUR SHIPPING 
GUARANTEED! ! 

A million customers can’t be wrong. 



FREE! 

MOVIE MAKING CATALOG 



STAR IN YOUR OWN MOVIES! 

It’s fun and easy. Make your own mini-movies 
and commercial spoofs at home. Your family 
and friends will flip! 

You get Scripts, Movie Props, Sound 
Effects and Music, specially designed for 
home video cameras. 

Choose from over 20 different Moviemaking 
Kits for the whole family, starting at just S7.95 
Comedy, Childrens, Commercial Spoofs, Hor¬ 
ror, Cartoons, Practical Jokes, How-to and 

WRITE OR CALL FOR A FREE CATALOG! 

1-800-843-3003 

Hollywood Make-a-Movle 
1314V Hooper Ave., Toms River, N.l. 08753 
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Sony CCD V9S 


Dimensions: 

5-3/8 X 5 X 13-7/8 
inches (h/w/d) 

Power Requirements: 


Lens: 

f/1.4, 8x (11-88mm) 
power zoom with macro 
Filter Diameter: 52mm 
Minimum Focusing 
Distance: 4.5 feet 
Auto Focus: 
through the lens 


rated—4 lux; 


measured—7 lux for 50 


Sensitivity: 

notmal/high switchable 
Auto Fade: 
to white, about 4 sec. 


ATTENTION: DEALERS AND CONSUMERS 

THE DIRECT LINE TO SUPER DEALS ON 

Panasonic^ 

1 - 800 - 524-1596 


SUPER FAST DELIVERY 



BLUE LABEL 2-day delivery, extra charge 



&0.a ANYWHERE IN THE U.S.A. 


WE SELL: VCR's, Camcorders, Video Cameras, TVs, 
Monitors, Accessories, All fenasonic Appliances. 

PRO LINE-Industrial Equipt. PAL-SECAM-NTSC, 110/220 


Panasonic. 

SUPER LOW PRICES 


SUPER VIDEO, INC., 495 Meadow Lane, Carlstadt, N.J. 07072 



Viewfinder: 

electronic with onscreen 
indicators for Hi8, LP. 
counter, low battery, n 
tape, tape end, caution 


I), dew, 


manual focus, focus 
zone, manual iris scale, 
tape transport function, 
index marWerase/scan 
Of zero memory, title 
number and color, 
shutter speed, high 
sensitivity, fader, 
manual white balance/ 
low light and red record 
LED 

Viewfinder Controls: 

brightness 
VCR Controls: 
play, fast forward 
(search), rewind 
(search), pause, slow, 
frame-by-frame, record, 
eject, index search, 
index mark, index erase 
and bi-directionai edit 
search 
Microphone: 
dual capsule switchable 
for hi-fi or wind noise 
compensation 
Jacks: 

Y/C. video and audio 
inputs and outputs; 
external mlc in, DC out 
to power mic, earphone 
and remote control 


Play Speed Select; 

auto 

Video Heads; 4 
Flying Erase Head: t 
Slow Motion: 1/10x 
Cue & Review 
(Search): 5x, SP 
Fast Forward/Rewind 


j Remote; 

optional editing 
controller RME-300 
($750) 

Counter Digits; 

5—hrs. mins. secs. 


AFM (Hi-Fi) Audio: 

Special Features; 

still frame, frame 
advance, separate 
eject, insert edit 
Absent Features: 
internal timer, speed 
play, video and audio 
dub, auto rewind 
Accessories: 
supplied-NP-77 50- 
batlery, AC-V30 
worldwide AC adapter/ 
charger, RFU-89UCA 
RF adapter kit, lithium 
battery, shoulder strap, 
lens cap, S-video cable, 
A/V cable, E6-60 60- 
Hi8 Metal-E tape; 
optional—Hi8 Metal-P 
and Metal-E tape 
supplied in 20-, 60- and 
120-minute lengths, 
standard 8mm tapes, 
NP-77 and NP-55 
batteries, NP-55 battery 
case for AA celts 
supplied wilh DCC-16B 
car batlery cord, 
RME-300 remote 
editing controller with 
■’“"ng capability and 
-C900 high 
performance color 
corrector with S-video 
terminals 
RESULTS 

Horizontal Resolution; 
Hi-8—400 plus lines; 
8mm—250-260 lines 
S/N, Video Luminance 
Unweighted: 

Hi-8-46.5 dB; 8mm- 
45.5 dB 

S/N, Video Luminance 
Weighted; 

Hi-8—48.7 dB; 8mm- 
48.3 dB 

S/N, Chroma AM; 

Hi8-42.7 dB; 8mm- 
44.8 dB 


Audio Frequency 
Response; 

-- Hz-20 kHz, -r0.3/-1.7 

S/N, Audio; 83.1 dB 
Audio Distortion; 0.4% 
RATINGS 
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continued from page 91 
trols are active and the camera controls 
except for edit search are disabled. The 
standard options are included in addi¬ 
tion to frame advance, slow, index mark, 
erase and search functions. The V99 
was engineered to operate as intuitively 
as possible. We rate ease of operation as 
excellent. 

Performance. Using Metal-E tape 
(Metal-P tape was unavailable for test¬ 
ing), the CCD-V99 delivers over 400 
lines of horizontal resolution in Hi8 
mode with an unweighted video signal- 
to-noise ratio of 46.5 decibels. The 
weighted video S/N is 48.7 dB, while 
chroma AM S/N is 42.7 dB and chroma 


PM S/N is 43.2 dB. These measure¬ 
ments are comparable to those of 
S-VHS equipment, although the V99’s 
color output is a bit higher and it shows 
less quality loss in dubbing. 

In standard 8mm mode, the V99 
produces an image with 250 to 260 lines 
of horizontal resolution and an un¬ 
weighted video S/N of 45.5 dB. The 
weighted video S/N is 48.3 dB. Chroma 
AM S/N is 44.8 dB and chroma PM S/N 
is 44.6 dB. These video S/N measure¬ 
ments surpass those of Sony’s CCD-V9 
Handycam Pro and CCD-V220 Video 8 
Pro. The V99’s chroma S/N measure¬ 
ments also surpass those of the CCD- 
V9. Thus, the CCD-V99 rates excellent 


in both Hi8 and standard 8mm modes. 

Audio performance is also excellent 
with a frequency response of 20 Hertz to 
20 kilohertz, + 0.3/-1.7 dB, and an audio 
S/N of 83.1 dB. Total harmonic distor¬ 
tion is 0.4 percent. 

Conclusion. By all our measure¬ 
ments, the CCD-V99 is an excellent 
performer with operational ease to 
match. We consider it to be a good value 
despite its $2,200 price tag. Although 
Sony claims this camcorder is not in¬ 
tended for the lofty “prosumer” market, 
we can’t imagine what features the V-99 
lacks apart from PCM digital sound. We 
think it’s great and recommend it 
wholeheartedly. ■ 


Macroliminator 

[Fo^veryone^Wh^Rent^Mov|^ 


100 % 

DIGITAL! 


What Does It Do For Me? During playback of Rental Movies you will notice 
jagged edges. This is caused by the 
the video. Macroliminator is 


annoying periodic color darkening, flashing o 
Maccrovision copy protection jamming embedded ir 
effective on all copy protection jamming signals 100% Guaranteed. 
Test Results Show Macroliminator Beats the Competition 



Compactness 

Ease 

Effective 

Price/Value 

Competition 

bulky, heavy 

dials to fuss with 

75% 

$200 to $59 

Macroliminator 

miniature 

automatic 

100% 

$59.00 


Is Duplicating Rental Movies a No No? Yes, Yes. Neitherthemanufacturernorour 
dealers encourage people to use the Macroliminator and 2 VCRs to make superb 
copies of Rental Movies for their own personal use - in the privacy of their own homes. 

I WARNING: Use of this device to duplicate video tapes may be against certain federal and state oopyrig 



To Order, Call Toll Free! 

DIGITAL rr^” 

- 1741$ God<...^ 

Southgate, MI4819S 


miJUIOL CAMERA 


CALL TOLL FREE - ORDERS ONLY 

1 - 800 - 221-1926 


FINANCIAL DISTRICT) 



I CANON COPIERS 

PC-3,5,5L 


VR4S2 . 289.95 Zenith VM7050 . 


iSALE OF THE MONTH | 

Pioneer Atxk>& Video.Call 

Magnavox VR9670 .... 562.95 
Panasonic PV4780.... 599.95 i cAy MAruiMCC 
Panasonic AG1950 .. 1005.95 I rAA MAUHINtb 
Panasonic AG1630 .. 1139.95 sharo FO220 759 9« 

Sharp VLL80.. . onarp . /M.y. 


1640 (Blowou 

... 869.95 

1 ACCESSORIES I 

Sunpak CV300 . 108.95 

Sony Reciiargeable M,n, Ue 69.95 

SonyCammdSMeKK. Call 

Copyguaid BimMwsiab Call 

t MITSUBISHI 1 

HSU-30. 369.95 

H55U.SO ROQ QC 

HSU-70. 


1 Videonics DkeclEd Pius. stock 1 

1 PAL 1 

Ividicraft Products. Caill 

Sony VM.3X,340,200.. Call 

Azden ECZ-660.59.95 

VCR's, TV's .., 

VCR SPECT 

. Call 

Azden WMS Pro ZlmM 

13.5 Hi Res. Optics Tele Lens. 247.951 


Sharp FO420.1169.95 

Sharp F0700.1549.95 

Toshiba 30100.869.95 

Toshiba 3300 . 999.95 


on Fax 25 .... 1495.95 
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24 HR 

GUARANTEED 

DELIVERY 

Or We Pay 
the Fieight! 

FOR ALL YOUR ELECTRONICS NEEDS 
...CALLTOLLFREE: 

800 

VIDEO-US 

(800-843-36S7) 

MASNAVOX 

Canon JVC PIONEER soi^Y ncii 

TOSHIBA Panasonic-Inciustrial Teclmics ^ 
MINOLTA NADY OLYMPUS ^J:l*TECH 
ly VIDEONICS DlrectED 





VISA 


ALL COBRA « PANASONIC 
TELEPHONE EQUIPMENT IN STOCK! 


*0n All Merchandise in Stock Ordered Before 11 AM P.T, • Subject to Approved Payment and Method of Freight 

THE VIDEO DEPOT LTD. • 1500 N. STATE ST., BELLINGHAM, WA 98225 


>n Reader Service Card. 
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VIDEO EFFECTS TITLER 

MPJ-1480B . . . $599.95 

The MFJ-1480B Video Effects Tltler (VET) lets you 

Itles to existing video footage while editing. Each 
page will display eight lines of 28 small or 14 large 
characters In upper and lower case with each line 

pages of titles in memory, has direct page access, 
rolling and auto centering. 

* " because It Is expandable. " 


SUPERIMPOSE 

TITLES ON VIDEO 

A stand-alone color tltler 
with true GENLOCK, deluxe 
keyboard, expansion port 
and the ability to interface 
with PCs . . . for $ 599.9 5. 



dated. A 


al port lets you plug In 


MFJ that permit 

!ciai eiiects. more tonts. Hashing, special logos, 
er languages and more! 

in optional RS-232 Interface (MFJ-1481. $169.95) 

I you Interface with personal computers. With 
ne programming you can superimpose animated 
graphics, stored text and countless other effects 
, . Tandy. Commodore and other 

nly limited by your imagination. 

SUPER VIDEO PROCESSOR 


copies for everyonel The MFJ-1452 Is the most 
sophlslcated (and fun) Video Processor available 
today. Why? Because you get complete control of 


for recordli 


or contrasty vld< 


nvert film negatives to positives 
dng. You can Invert 
vert luminance for special 
the enchancer and a white 
31ob ■ becomes a face with Individual eyelashes 
he split screen feature gives side-by-slde 
lenhanced/enhanced comparison. You can corr 
eak colors, color shifts and brighten faded vldei 
brightness control Improves too dark or too llg 
enes and allows fading In or out. A luminance 
eter helps you accurately set brightness level. 

Famous Guarantee 

MTJ Video products 

delighted, just return It wltt 
days for &full refund, less 

Year Unconditional Guarantee 

oil-free and charge the 
products jou need to your VI8^ 
or MasterCard, or send a check 
money order, plus $6.00 shipping. 




1-800-647-1800 


SHOOTOUT 

continued from page 64 


is optimized for VHS performance and 
unencumbered by compromises for 
S'VHS. Berger-Braithwaite Laboratories 
rated the Sony’s performance as “excel¬ 
lent” in its September 1988 “Videotest." 

Another factor to bear in mind 
while reviewing the value ratings is that 
we did not compare the VCRs’ special 
effects, editing features and ease of oper¬ 
ation. These decks are packed with fea¬ 
tures that contribute to their high prices 
(see sidebar), and which may contribute 
to your perception of their relative val¬ 
ue. Our focus for this shootout was pic¬ 
ture quality, both Super and standard. 

Our procedure did, however, let us 
factor in price. And when we did, three 
of the four least costly units were on top: 
the Panasonic, the Fisher and the RCA. 
No deck achieved a value rating of 
good. Three rated between good and 
fair, but the remaining five hovered be¬ 
tween fair and poor, although nearer 
to the fair end overall. However, even 
allowing for the performance gap be¬ 
tween the VHS ratings and the Sony 



reference deck, these rather low num¬ 
bers suggest that S-VHS VCRs, mea¬ 
sured in terms of picture quality, may 
not be the best value in the market right 
now. 

The value ratings express the trade¬ 
off between performance (which is high¬ 
er overall than our performance ratings 
suggest) and price. For example, if the 
prices of these VCRs had been $1,000 
each, Panasonic’s first-place value rating 
of 2.69 would have zoomed to 3.50, and 
Mitsubishi’s last-place rating would have 
jumped from 1.46 to 2.77. Thus, the val¬ 
ue ratings express not intrinsically low 
vajue but the high price of new technol¬ 
ogy- 

Of course, any consumer who buys 
into a new innovation shortly after its 
introduction pays extra to reimburse 
manufacturers for their research and de¬ 
velopment. Moreover, VCR manufac¬ 
turers must grapple with the decreasing 
value of the dollar versus the Japanese 
yen. It remains uncertain whether or 
how soon S-VHS will evolve into a for¬ 
mat everyone can afford. ■ 



TECH TIPS 


Adding a voiceover 

Here’s one way to add sound or music to 
a video made from footage transferred 
from 8 mm or 16 mm film stock. Run a 
cable from the external speaker plug of 
the audio-in jack of the recording VCR 
to an audio cassette recorder. Next, put 
an audio cassette into the recorder. Hit 
record and start talking as you monitor 
the picture on a TV screen. Use only the 
video cable between VCRs when re¬ 
cording. Use your own voice or play 
some favorite music. The result will be 
fantastic! Arthur C. Axtell 

Daytona Beach, Fla. 


Shipping shells safely 

When shipping cassettes always place 
them in a padded package to protect the 
cassette shell from cracking during 
rough handling. Make sure the package 
is heavily stapled and taped shut to dis¬ 
courage pilfering. If your packages begin 
disappearing in the mail, switch to a pri¬ 
vate carrier. Federal Express is reliable, 
while United Parcel Service is both reli¬ 
able and inexpensive. The private ser¬ 
vices, however, also charge a pickup fee, 
which you can avoid by carrying parcels 
to their local offices. 




























POWERTRIPS 

continued from page 48 


very little noise to the signals that pass 
through them. 

Time base correctors are generally 
not needed unless you are doing broad- 
cast work or mixing signals from two 
VCRs. TBCs can cost from $2,000 to 
$5,000 and generally have built-in pro¬ 
cessing amplifiers. Inexpensive TBCs of¬ 
ten have difficulty handling video 
signals with big errors. More expensive 
TBCs have enough memory to fix a 1/30 
second error grabbing an entire frame. 
Inexpensive TBCs add noise to a picture 
and reduce resolution and smoothness. 
Expensive TBCs allow pictures to pass 
through unscathed. 

If you want to use two cameras at 
once, you need a switcher. In order not 
to see a glitch at the switch point, both 
cameras must be synchronized, which 
means you need professional cameras 
that have external sync or genlock in¬ 
puts. Once the cameras are syn¬ 
chronized, a switcher will carry out 
switching commands during the invisi¬ 
ble vertical interval between TV pic¬ 
tures so you see absolutely no glitch. 
Industrial vertical interval switchers 
start at around $2,000. They generally 
include such special effects as wipes, 
corner inserts, mattes and key shots. 

In short, pro video gear buys you 
ruggedness, better signals and more flex¬ 
ibility. One way to decide whether 
it’s worth the extra cost is to apply 
the 80 percent rule: figure out what you 
need to get by with 80 percent of the 
time, then spend 80 percent of your 
budget on features that will let you do it. 
Spend the remaining money for bell- 
and-whistle features you’ll only use 
about 20 percent of the time. Beyond 
this, remember the words of Mich¬ 
elangelo, “Trifles make perfection, and 
perfection is no trifle.” ■ 


SHOOTING STARS 

continued from page 55 

resolution by shifting the luminance car¬ 
rier upward, and Sony’s initial offering 
features a 420,000-pixel CCD and a 
seven-speed shutter that can record mo¬ 
tion at a blazing 1/10,000 of a second. 
(See “Videotests” for further details.) 
Other Hi8 system components include a 
VCR, an editing controller and a color 
processor. 

Any camera or camcorder you pur¬ 
chase should be based more on what you 



For additional Information, circle No. 51 on Reader Service Card. 
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expect of the equipment and how you 
plan to use it than on how much it costs. 
You should ask yourself and answer 
these questions before you buy: How 
many generations can you really go 
down without getting into trouble with 
picture quality? What must you consider 
when you edit or dub to maintain the 
quality of picture you have paid for on 
the front end? Will you need to invest in 
a time base corrector or other video pro¬ 
cessor? 

Consider also how many features 
you really need. For example, if a cam¬ 
corder allows you to insert edits while 
shooting, can you really use this feature? 
We can only tell you that almost all pro¬ 


fessionally produced TV shows are edi¬ 
ted after they’re shot. It’s not impossible 
to shoot a complete video from title to 
credits inside the camera without using 
the insert edit function, but it may be 
one of the most difficult tasks you ever 
attempt. 

The point is, don’t pay for options 
you will never use. And always keep in 
mind that the technology is moving for¬ 
ward daily; equipment you buy today 
may be replaced with a newer, better 
model tomorrow. It’s up to you to an¬ 
swer as many questions as you can based 
on your needs and budget, and to make 
the best decision you can based on this 
knowledge. ■ 



BUSINESS DECKS 

continued from page 58 

wholesalers. Although they are built to 
take the rigors of round-the-clock use, 
we recommend you stay away from 
them unless the price is very right and all 
you need is a simple, sturdy machine 
built for basic record and play. 

Do you truly need a professional 
VCR? Probably not, if you just want to 
string together a series of clips. Defi¬ 
nitely not, if you want to record soap op¬ 
eras while you’re at work, or play 
cartoons for the kids. On the other 
hand, if you want the utmost in editing 
flexibility and can spend as much as 
$6,000, you may be a candidate. 

Remember as you shop for these ma¬ 
chines that they are rarely discounted 
the way consumer VCRs are. However, 
if you are serious about buying and work 


Editor’s Note: Do stories about pro¬ 
fessional-quality video equipment fire 
your imagination —or turn you off? 
We’d like to hear your opinion. Write: 
Feedback, Video Magazine, 460 W. 34 
St., NY, NY 10009. 



VIDEO CASSETTE TAPES 

(Super High Grade) 



Sunhill Video Dept, will provide you 
with the Ultimate in quality, design and 
service. 


VHS 

T-15....$2.69 
T-30....$3.39 
T-60 ....$4.29 
T-90 ....$4.6 


BETA 

L-65 ....$2.69 
L-125 ..$3.39 
L-250 ..$4.29 
L-500 ..$4.69 


Minimum Order $30.00 
(Plus 5% Shipping) 

Volume Discounts Upon Request 
Visa & MasterCard Accepted 
SUNHILL 
Dept. V 

1000 Andover Park E., Seattle, WA 98188 
(206) 575-4131 
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with the dealer to put together a pack¬ 
age of several components, you can of¬ 
ten negotiate a better-than-list price. 

Some pro decks hold much promise 
for average consumers, some are more 
suited to advanced users and some really 
are for professionals only. However, 
they’re all worth considering as options 
for a serious video installation and, even 
if you’re not buying, they can teach ybu 
a lot about the real limits of video. ■ 

TV boom with blow-out prices in 1947; 
an outlandish visual comedian named 
■ Milton Berle spurring sales dressed as a 
woman in 1948 —but soon it was as if 
TV had always been there. 

It’s difficult. Bird and exhibit de¬ 
signer Russell Cashdollar both confess, 
to give a new face to something so famil¬ 
iar and omnipresent, and to try to give 
people a sense of TV’s evolution. One 
solution is to showcase old designs — the 
wooden cabinet doors that let you “put 
away” the screen during the hours it 
wasn’t in use, and “TV-ready” radios 
that let you plug in component monitors 
like the RCA TT-5 - in 19391 

the see-through Lucite TV of the RCA 
World’s Fair exhibit, as well as long-lost 
commercials with Morey Amsterdam 
pitching DuMont sets in the mid-40s. 
Bird will probably run across that 1947 
antenna someplace. 

“The show tries to present a social 
history of television,” Bird says, “how 
TV came in as a supposed agent of fami¬ 
ly harmony, and how it replaced radio 
and assumed the functions of things 
like, ironically. World’s Fairs. Of course, 
some people will see the exhibit and just 
say, ‘Ooh —lunchboxes!’ ” ■ 

50 YEARS 


continued from page 72 

turned, magazine ads appeared to prime 
future customers with questions like 
“are You Ready for Television?” 

When the war ended, it took TV a 
few years to establish a foothold. With¬ 
out enough TV sets in homes, there was 
little incentive to produce much pro¬ 
gramming; without programming, there 
was little incentive to buy sets. Al¬ 
though TV was slow to catch on, once it 
did it proved unstoppable. There are 

1 touchstones — Los Angeles retailer 

1 “Madman” Muntz creating a one-man 

“Finding the common thing is al- ; 
ways the problem,” Bird says with an ex¬ 
asperated smile. “It seems as if millions 
of people are looking for pre-war TVs. 
But a standard 1947 antenna! Try to find 
one!” Since he’s already found Felix and 

TECH TIP 

Candid cameras 

When shooting a special event for a 
friend or a relative, try adding an epi¬ 
logue of outtakes (lasting about two 
minutes) after the official tape ends. 
Your audience will treat the surprise 
footage as though they’ve discovered 
lost Honeymooner tapes. Joseph Misiti 
Bethpage, N.Y. 

PHOTO CREDITS: SARNOFF, RCA CAMERA, INVENTORS WITH 
TUBES-DAVID SARNOFF RESEARCH CENTER; WORLD'S FAIR 
CARD AND ANDREA, MECHANICAL, PREDICTA AND PROJECTION 
TVS-TY HARRINGTON/FROM THE COLLECTION OF ARNOLD L. 
CHASE; FELIX. BEATLES S PORTABLE TVS-UPI/BETTMAN 
NEWSPHOTOS; SERLING-THE BETTMAN ARCHIVE; PICTURE 
PHONE, MOUSEGETAR 8, LUNCHBOXES-AMERICAN MUSEUM 
OF THE MOVING IMAGE; CAPTAIN VIDEO-SMITHSONIAN INSTI¬ 
TUTION; MOON LANDING-NASA. 


“NO GAMES.. .JUST TOYS!!! ” 

If you're tired of the runaround, the hidden costs, and high pressure salespeople - then you need to call ProVideo nowl You'll feel confident and secure once youVe spoken with 
our courteous and informative sales staff. All of our merchandise includes a USA manufactures warranty, factory sealed txjxes with a 10-day money back guarantee.* 

No additional charge tor credit cards or C.O.D.everl OPENSATURDAYSIII 


•‘"'PANASONIC INDUSTRIAL* 


ACCESSORY CLOSE-OUT 



original box and packing. All merchandise subject to price and availability changes. We accept COD, major credit cards, money orders and certified checks. Add shipping and handiing. 


PROViDEO DISTRIBUTORS, 
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VIDEO CLASSIFIEDS 


EDUCATION/INSTRUCTIONS 


HOW TO VIDEO TAPE WEDDINGS. Instruction 
tape for the beginner. Step-by-step guide to perfect vid- 
weddings. (402) 721-7975. 


HOME THEATRE EQUIPMENT: PROJECTION 
MONITORS, LOGIC SURROUND PROCESSORS, 
LASERPLAYERS, FREE CATALOG. 325 HAMMOND 
DRIVE, SUITE 100-C, ATLANTA, GA 30328 (404) 


FILMS/MOVIES 


CLASSICS, COMEDIES AND MORE, DISCOUNT 
PRICES! FREE CATALOG! CHESTERHILLS VIDEO, 
BOX 210027-VM, CLEVELAND, OH 44121. (216) 656- 
HOT5. 


BETA, CED, 8MM, LASER & VHS MOVIES 
THOUSANDS AT DISCOUNT PRICES. VIDEO 
EXCHANGE, 33760 PLYMOUTH, LIVONIA. MI 
48150. 


CLASSIC FILMS ON VIDEOCASSETTE. Silents, 
Serials, Foreign, More! Free Catalog. CABLE FILMS, 
P.O. Box 7171, Kansas City, MO 64113. 


HOLLYWOODS GREATEST FILMS Astaire, Bran¬ 
do, Cooper. Send $5.95 tor two-hour sampler tape and 
catalog. Eagle-Lion Films, 5252 Balboa Avenue, Suite 
102, San Diego, CA 92117 (619) 277-1211. 


MOTION PICTURE SERIALS/WESTERNS ON 
VHS! SEND S.A.S.E. FOR LiST. THE SERIAL FA¬ 
NATIC, P.O. BOX 173-V5, BOYERTOWN, PA 19512. 


SATURDAY MATINEE SERIALS. WESTERNS 
FROM 1930'S, 1940'S, 1950'S. VHS. FREE LiST. 
WHITE HORSE VIDEO, 3422 FLINTSHIRE DRIVE, 
BIRMINGHAM, AL 35226. 


FREE CATALOGUE!!! VHS Movies!! All Ratings!! 
SAVE!! WE'RE CHEAPER!! INHOME VIDEO, Main 
Post Office Box #27-i<W, Purchase, NY 10577-0027. 


RATE TITLES: EARLY TELEVISION. WAR, 
TRAINS, CARS, TRAVEL. Catalog $1.00. ($5.00 Cou¬ 
pon): MOVIECRAFT-V, P.O. Box 438, Orland Park, IL 


LASER DISC NEWSLETTER for video consumers. 
Free sample. $25.00/year. Suite 428, 496A Hudson 
Street, New York, NY 10014. 


WE BUY USED LASERDISCS and used Nintendo 
game carts. Send list to: V.D.I., P.O. Box 2925, Des 
Plaines, IL 60018. 


LASER DISC AND BETA MOVIES, NEW AND 
USED. FROM $6.95, CATALOG S2.00: A-1 VID¬ 
EO. P.O. BOX 667. EAST TAWAS, MI 48730. 


VIDEO CLASSIFIEDS 


VIDEO CLASSIFIEDS 


MISCELLANEOUS 


ATTRACTIVE ORIENTAL LADIES seek! 
spondence, marriage. Photos, details free, / 
perience. Box 1214C, Novato, CA 94948, 


TERMPAPER ASSISTANCE. 16.278 PAPERS 
AVAILABLE! 306-page catalog-rush $2.00. Re¬ 
search, 11322 Idaho #206VR, Los Angeles 90025. 
TOLL FREE HOTLINE: 800-351-0222 (California: 
213-477-8226). 


ATTRACTIVE, FAITHFUL ORIENTAL WIVES. 

Free details. Enclose five 25 cent stamps. Anticipa¬ 
tions, Box 2307-F, Makati, Phiiippines. 


LOVELY PHILIPPINO WOMEN MAKE THE BEST 
WIVES. Correspond direct with ladies. No re-mailing 
gimmicks. Many iistings. Some include phone n^m^ 


MEET WOMEN WORLDWIDE! Free 24 pag 
log! CHERRY BLOSSOMS, 190VM Rainbow 
Kapaau, HI 96755. 1(808)961-2114 anytime. 


ASIAN WOMEN DESIRE ROMANCE! Overseas, 
sincere, attractive. SUNSHINE INTERNATIONAL 
CORRESPONDENCE - Dept. ZR, Box 5500, Kailua- 
Kona, HI 96745. (808) 325-7707. 


FREE WORLD S LARGEST PARTNER PHOTO 
CATALOG. FOR FRIENDSHIP, PENPALS, MAR¬ 
RIAGE. INTERCONTACT, BOX 12, STN 0, TORON¬ 
TO, M4A 2M8, CANADA. POSTAGE $1,00 BILL. 


NATIONWIDE SINGLES PHOTO MAGAZINE. 

Send Name, Address, Age. Send No Money. Ex¬ 
change, 1817 Welton Avenue #1580, Denver, CO 


BEAUTIFUL ENGLISHSPEAKING. FILIPINAS 

want men of all ages as Life-partners. VIDEOS AVAIL¬ 
ABLE. PAL, 200 BLANCA, CO 81123-0084. 


NEW PRODUCTS 


ifferent models. For FREE 
brochure or orders Call 1-800-443-3904. SUPPORT 
SYSTEMS, 8 Maple Avenue, Haverstraw, NY 10927. 


$1.00 MOVIE POSTERS. OVER 1000 TITLES 
(1963-1989). CATALOGUE $2.00. S. WALLACH, 32 
KERN ROAD, DON MILLS, ONTARIO, CANADA MSB 
1T1. VISA/MASTERCARD (416) 444-8461. 


ORIGINAL MOVIE POSTERS! STAR PHOTOS! 
TWO CATALOGS, 3000 ILLUSTRATIONS $3.00: 
POSTER GALLERY, BOX 2745-H3, ANN ARBOR, Ml 
48106. (313) 665-3151. 


USED VIDEOTAPES 


SAVE OVER 50% off retail on 30 day old used video¬ 
tapes. Dealer inquiries invited. Send $1.00 for iist. Vag¬ 
abond Video, 4600 Woodduck, Salt Lake City, UT 
84117. (801) 262-4366. 


SATELLITE TV SYSTEMS - parts and components - 
all major brands. Absolutely the lowest prices possible. 
We buy direct from manufacturers. Videocipher repair 
service. SAT-TRONICS, P.O. Box 18195, 131 E. Nor¬ 
wich, Columbus, OH 43218. Visa-MC 1-800-232-2445 
- orders only 24 hours 1-614-353-3474 for tech. info. 


FREE SAMPLE! America's only newsletter for Satel¬ 
lite TV enthusiasts. $19.95/year. Guaranteed! Hi-Tech 
Talk, Box 86-V, Montgomeryville, PA 18936. 


TRANSFERRING 


DIGITAL FOREIGN CONVERSIONS. Unbeatable 
rates. Fast Service. PAL/SECAM, NTSC. All Formats. 
Creative AV Concepts, 610 Carriage Way, Deerfield, IL 
60015 (312) 948-8939. 


WORLDWIDE DIGITAL CONVERSION. ALL 
FORMATS. BROADCAST QUALITY. Pal Multi- 
dupe/Hi-Band. TK VIDEO, 12300 Coppola Drtve, 
Potomac. MD 20854. (301) 762-2786. 


FOREIGN VIDEOTAPE CONVERSIONS. INCLUD¬ 
ING HI-BAND THROUGH DIGITAL PROCESS PAL/ 
SECAM TO AMERICAN OR VICE VERSA. 
TIMEBASE CORRECTION AND IMAGE ENHANCE¬ 
MENT. R.K. VIDEO DUB, INC., 60-15 ROOSEVELT 
AVENUE, WOODSIDE, NY 11377. 1-800-851-8514, 
(718) 639-2881, IN FLORIDA 1-800-321-6166. 


FOREIGN VIDEOTAPE CONVERSIONS. PAL/ 
SECAM (European) to NTSC (USA) or Vice Versa. 
Computerized digital process with image enhance¬ 
ment. Fast Service. Reasonable Rates. WASHING¬ 
TON D.C. AREA. Gingerbread Productions (703) 
450-7722. 


FOREIGN VIDEO TAPE CONVERSIONS. All For¬ 
mats/Broadcast Quality. Also, Tape Duplication And 
Fiims/Slides/Photos Transferred To Video Tape. PRO 
VIDEO SERVICES. 26 Thomsen Drive, Monscy, 
NY 10952. 1-800-843-3644 In NY (914) 
356-5835. 


GLOBE VIDEO SERVICES INC. Professional Facili¬ 
ty announce the HOMERATE: digital conversion be¬ 
tween American (NTSC) and European (PAL/SECAM) 
television standards. One low price includes cassette 
and mailing. 286 Fifth Avenue, New York, NY 10001. 
(212) 695-6868. 


NTSC (USA) or Vice Versa, Digital process with 
base correction and image enhancement. Fast Ser¬ 
vice. R-8, S-8,16MM, Film to Video transfers. Guaran¬ 
teed Quality. IHF Productions, Inc., 3015 West 59th 
Street, Chicago, IL 60629. Tel: (312) 436-0038. 


"GRAND CAPTYON”. 2-hour spectacular helicopter 
exploration VIDEO. Breathtaking music. Critically ac¬ 
claimed, Details FREE. Beerger Productions, 3217-A 
Arville, Las Vegas, NV 89102. (702) 876-2328. 


“GLACIER”, "YOSEMITE”, “YELLOWSTONE", 
“BIG SUR”, more. Beautiful scenery, FREE color 
catalog. $29.95 each, WILDERNESS VIDEO, P.O. Box 
2175B, Redondo Beach, CA 90278. 
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FAIR DEAL APPLIANCES INC. 

76-11A Broadway, Elmhurst. NY 11373 
800-843-6604 718-457-8328 

Call for Catalog 



CABLE TV ' 

DESCRAMBLT 


2 CH Compact Dish System 
5 CH Dish System - $93.95 
12 CH Yagi (Rod) System - $1L_.__ 

30 CH Dish System-$163.90 Yagi-$183.90 
SUN MICROWAVE iNT'L. INC. Send SI'"’ lor 

P.O. BOX 34522 -" - 

PHOENIX. AZ 85067 
(6021 230-0640 

visa;mc/cod quantity oiscounts ufetime wabbanty 



YOUR BEST BUY’S & WARRAN¬ 
TIES FOR CABLE TV DESCRAM¬ 
BLERS AND CONVERTERS 
START WITH A FREE CATALOG 
FROM: M.D. ELECTRONICS 
115 NEW YORK MALL 

SUITE-133-V 

lERS & CATALOGS CALL TOLL FR 

1 - 800 - 624-1150 






SUPER VHS 

Movies Now Available! 

Drama - Sports - Music - Classics & More. 

Call For Catalog 

1-800-331-6304 CA415-; 
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VID EO CLASSIFIED|_ 


10% - 20% OFF 

ALL VIDEO CASSEHES 



PINFEED, CONTINUOUS FORM 

VIDEO CASSETTE LABELS 

200/p.ck 1,001 






I POLK AUDIO 


Video Dynamics Inc. 


on Reader Service Cc 


VIDEO CLASSIFIEDS 
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WE STOCK EVERY TITLE 

Largest mail order retailer in the U.S. 

• Fastest availability on new titles 

• Most orders shipped same day 

• 10% discount on all titles I 4 Q 

• Free UPS Shipping in Y^r^in 

Continental U.S. (ground only) |Bu«in»». 





VI BIO 

nui^zine 

MISSED AN ISSUE? 

We have a limited supply of the 1988 issues 
shown, so you can catch up on the exciting 
editorial coverage you may have missed. To 
order, use the form below and send $3.50 (in¬ 
cludes postage and handling) for each issue 
requested. 

— CUp & mail to: VIDEO Back Issues, 460 West 34th Street, New York, N 

JER 1988 

he year's 



□ SEPTEMBER 1988 

tor's Issue; Consumer 


□ NOVEMBER 1 

Guide to high-end VC 
8 27" TVs compared; E 


□ AUGUST 


□ JULY 1988 ^ 
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CHINON ELMO SONY PANASONIC HITACHI 
O 

1 Tifc'vc ^9€in- 

2 S«tten4f. 

I 0% 

I 71^SStf 

i We search the world over to be able to P 
z deliver the most complete selection : 
S of video camera> batteries. We - 
o maintain an extensive inventory at ! 
^ competitivepricestoinsureyoursat- ; 
o isfaction. If we can not deliver your : 
n j order within 60 days of your first t 
j Q. phone call it's on us or we'll send you 5 
^ o a $50.00 savings bond. : 

[i MOST ORDERS I 

[J SHIP SAME DAY! j 


SONY 

PANASONIC 

HITACHI 

RCA 

NEC 

CANON 

MINOLTA 

PENtAX 

SHARP 

AKAI 

MAGNAVOX 

CUASAR 

JVC 


ZENITH 
TOSHIBA 
MITSUBISHI ! 

SANYO ; 

FISHER ( 

PIONEER i 

SYLVANIA 
VIVITAR ; 

SAMSUNG i 

PHILCO 

JC PENNEY i 

SEARS ! 

RADIO SHACK , 

Batteries Unlimited • 


■/} iHsiansilvv vaiHsoi ddVHS xviN3d ' 


GET EXTENDED 
WARRANTY PROTECTION 
FOR YOUR VALUABLE 
VIDEO EQUIPMENT 

Protect your video investment - and yourself. 
Warranty Networks, Inc., offers affordable 
long-term service contracts...fast turnaround 
on repairs. 

• 2-YEAR EXTENDED WARRANTY ON 
CAMCORDERS, VIDEO RECORDERS AND 
VIDEO CAMERAS, NOW ONLY $49.95 

• Extended Warranties cover all parts 
and labor 

• Coverage begins when Manufacturer's 
Warranty expires 

• Expert repair service on all makes, all 
models (Beta, VHS, Super VHS) 

• Fast turnaround: most repairs within 48 
hours, UPS pick up and delivery 

• Applies to new equipment within 30 days 
of purchase, no matter where purchased 

Don't run the risk of costly repairs. Write or call 
today, receive your Warranty Certificate by 
return mail. 

Send sales slip, purchase details, and check 
or money order to: 

WARRANTY 
NETWORKS INC. 

88 Fulton Street, Suite 2331, NY NY 10038 
Or call 800-433-1767 

In NY (718) 778-5929 


Tlte Lowest Price- 
GUARANTEEP. 

$100 Rewai:^ 

if we €;aii^ beat your best price* 


YOU CAN BUY... 

Camcorders, TV’s, VCR’s, closed circuit systems, batteries, filters, lenses, 
microphones, special effect generators, tapes, tripods, universal remote 

... BELOW WHOLESALE 

AUDIO VIDEO CENTER Carries equipment manufactured by the 

— BEST NAMES IN THE BUSINESS — 

Azden, Canon, Fuji, Memorex, NEC, Panasonic, Panasonic (Industrial), 
Quasar, RCA, Saft, Sony, TDK, Toshiba, Videonics, Zenith. 

All our equipment is bought directly from the manufacturers 
with full U.S. warranty - NO CR AY GOODS! 

SHOP AROUND FOR THE BEST DEAL AND THEN GIVE US A CALL. 
WE’LL GO THE COMPETITION ONE BETTER. 



CHilLLENGE US/f/ 


INDEX OF ADVERTISERS 


BATTERIES UNLIMITED 
BACK ISSUES AD. 


CAMERA WORLD... 


CLASSIFIEDS.100,101, 

COMPETITIVE CAMERA. 

COMPUTABILITY. 

CONSUMER DISCOUNT WAREHOUSE .... 


DIRECT CAMERA WAREHOUSE. 
DIVERSE.. 


ELECTRONIC WHOLESALERS OF AMERICA 

ELECTRONIC WHOLESALERS. 

ELECTRONIC MAILBOX. 


HAVEN ELECTRONICS. 

HOLLYWOOD MAKE-A-MOVIE 


A^AIL ORDER GUIDELINES. 


MOVIE TIME. 

MOVIES UNLIMITED 


PHOTRON. 

PROFESSIONAL PHOTOGRAPHY. 

PROTON. 

P. O. BOYS. 

PRO VIDEO. 


REFERENCE RECORDINGS. 



SEARCH TECHNOLOGY. 


SUPER VIDEO... 

SUNDANCE. 

SCRIPTOVISION. 


UNITED ELECTRONICS. 


VIDEO DISTRIBUTION CENTER 

VIDEO SALES. 

VIDISTRIP. 

VIEJO. 


WARRENTY NETWORKS .. 


.107 


I 

I 


ZENTEK 








































































































































K»MI 


Whittle while you learn 


BY BOB BREWIN 

So-called free television has always been 
a somewhat Faustian bargain — viewers 
allow their brains to absorb eight min¬ 
utes or so of commercials in return for 
22 minutes of entertainment or news, 
which rarely rises above mediocre. Crit¬ 
ics of this system say it has already cost 
society much more than we have gained 
in knowledge and literacy —that it has 
turned the American family over to a 
demanding one-eyed god. 

However, the proliferation of cable 
channels and the impact of VCRs on 
viewing patterns have recently made 
commercial television less of a Ijargain 
for advertisers. A teenager armed with a 
remote control can zip through channels 
without even stopping to watch the lat¬ 
est jeans ad. Technology has made the 


selling of souls a chancier business. 

Now Christopher Whittle and his 
Knoxville-based Whittle Communica¬ 
tions (half owned by Time, Inc.) have 
found a way to use technology to deliver 
a prime audience to advertisers without 
any competition at all. That audience is 
America’s schoolchildren. Whittle re¬ 
cently started testing satellite delivery of 
Channel One, a 12-minute news pro¬ 
gram, to six schools across the country. 

What I call One Channel (after all, 
schoolkids won’t be able to zap this pro¬ 
gram) delivers two minutes of commer¬ 
cials along with 10 minutes of news to a 
captive, impressionable audience. This 
is a ratio that makes even commercial¬ 
laden late-night movies look ad free. 
Whittle is giving each school $50,000 
worth of equipment to receive the pro¬ 
gramming, tape it and then distribute it 
via closed-circuit to classrooms. 



If the test is successful, Whittle 
plans to roll out the service to schools 
nationwide. How can it not succeed 
from an advertiser’s point of view? Ad¬ 
vertisers will “own” the 10,000 kids in 
the test program for two minutes every 
day —and why stop at 10,000, when 
there are 51 million students in the 
country’s more than 19,000 junior and 
senior high schools? 

Shortly after Whittle Communica¬ 
tions unveiled its plan for Channel One, 
critics —ranging from Peggy Charren, 
president of Action for Children’s Tele¬ 
vision, to the heads of numerous educa- 
tional associations — started cam¬ 
paigning against the idea. Whittle 
fought back by arguing that “in today’s 
world of $20 textbook budgets and 
tough fiscal constraints, two minutes of 
advertising is not a bad solution.” 

Whittle says the deal is worthwhile 
because schools “will have the ability to 
receive and use public service programs 
without commercials, including specials 
like shuttle launches and inaugura¬ 
tions.” 

Wow! Kids will be able to watch a 
shuttle launch! It’s hard to imagine that 
there is a schoolchild alive who has not 
seen a shuttle launch. And inaugura¬ 
tions? In return for getting youthful 
minds for two minutes a day, five days a 
week. Whittle will satcast an inaugural 
every four years. 

Whittle has tried to portray Channel 
One as part of corporate America’s an¬ 
swer to the “education crisis” by using 
advertising dollars to support the kind of 
education local governments cannot 
fund. But, if he is sincere, why not put 
that $50,000 per school into subscrip¬ 
tions to Time magazine. Time has ads 
too, but its news coverage also requires 
students to use their brains, not just 
their eyes and ears. Kids already know 
how to watch-they don’t have to be 
taught that in school. 

The clue to Whittle’s true intention 
lies at the end of the press material tout¬ 
ing Channel One. Whittle Communica¬ 
tions — for which Time paid $185 million 
for a half interest — believes that Chan¬ 
nel One “could become the company’s 
biggest property.” ^ 


Boh Breuiin is Senior Editor a 
Computer Week. 
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0 HITACHI 

A World Leader in Technology 

We Make Entertainment Come Alive! 

For additional Information, circle No. 61 on Reader Service Card. 


Candle! Camera! Action!" 

Now you can create and premiere your own blockbuster movies with Hitachi's new 
dynamic HPX High Performance eXtraordinaire duo, the Digital VM-S8100 
Super VHS Camcorder and Digital 31" Big Screen TV. 

You don't have to be a mega director to operate the 
new VM-S8100 HPX Camcorder. In fact, its Accushot AX computer 
controlled auto exposure circuit makes it a leader in Super-VHS 
camcorders. Accushot AX automatically adjusts lens opening and 
shutter speed every time you shoot. And its advanced state-of-the- 
art MOS Image Sensor with 390,000 light receptors provides 
minutely detailed resolution in each and every frame. Bright, clear, 
superior color. No vertical smearing. No hot spots. No blurring, 
t a picture perfect movie to last a lifetime. And lighting? You 
can shoot practically in the dark. 

When you're ready to screen your master¬ 
piece, you'll wow them with Hitachi's HPX 
Digital 31" Big Screen TV. It has an 

incredible 600-lines of high resolution 
to ensure a bright, colorful, beautiful 
picture and comes with an "Intelligent" 


remote control unit that will operate your 
TV, VCR, even your CD player. And its 
Dual Tuner lets you watch two programs 
at the same time with theatre quality 
surround sound. 

When you're ready to become a first- 
rate filmmaker, nothing holds a candle to 
Hitachi's new fully automatic Digital 
Accushot AX Super VHS Camcorder and 
31" Digital Big Screen TV. 








